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SPECIAL NOTE REGARDING FORWARD LOOKING STATEMENTS

This annual report contains forward-looking statements that involve risks and uncertainties, in
particular under Item 3, “Key Information—Risk Factors”, Item 4, “Information on the Company” and
Item 5, “Operating and Financial Review and Prospects”. These statements may generally, but not
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always, be identified by the use of words such as “believe”, “outlook”, “guidance”, “intend”, “expect”,
“anticipate”, “plan”, “target” and similar expressions to identify forward-looking statements. All
statements other than statements of historical facts, including, among others, statements regarding the
future financial position and results, the CCH Group’s outlook for 2013 and future years, business
strategy and the effects of the global economic slowdown, the impact of the sovereign debt crisis,
currency volatility, the CCH Group’s recent acquisitions, and restructuring initiatives on the

CCH Group’s business and financial condition, the CCH Group’s future dealings with The Coca-Cola
Company, budgets, projected levels of consumption and production, projected raw material and other
costs, estimates of capital expenditure and plans and objectives of management for future operations,
are forward-looking statements. You should not place undue reliance on such forward-looking
statements. By their nature, forward-looking statements involve risk and uncertainty because they
reflect the CCH Group’s current expectations and assumptions as to future events and circumstances
that may not prove accurate. The CCH Group’s actual results could differ materially from those
anticipated in the forward-looking statements for many reasons, including the risks described under
Item 3, “Key Information—Risk Factors” included elsewhere in this annual report.

Although the CCH Group believes that, as of the date of this annual report, the expectations
reflected in the forward-looking statements are reasonable, the CCH Group cannot assure you that the
CCH Group’s future results, level of activity, performance or achievements will meet these
expectations. Moreover, neither the CCH Group nor its directors, employees, advisors, nor any other
person assumes responsibility for the accuracy and completeness of the forward-looking statements.
After the date of this annual report, unless the CCH Group is required by law to update these
forward-looking statements, the CCH Group will not necessarily update any of these forward-looking
statements to conform them either to actual results or to changes in the CCH Group’s expectations.



PRESENTATION OF FINANCIAL AND OTHER INFORMATION

The CCH Group’s financial year is 1 January to 31 December. The CCH Group prepares its
financial statements in accordance with the International Financial Reporting Standards, or IFRS, as
issued by the International Accounting Standards Board, or IASB. The CCH Group’s financial
statements are also in compliance with IFRS as adopted by the European Union. This annual report
includes the CCH Group’s audited consolidated balance sheets as at 31 December 2012, 2011 and
2010, and the related consolidated statements of income, of other comprehensive income, changes in
equity, and cash flows for each of the three years in the period ended 31 December 2012.

In 2002, the European Council adopted a regulation requiring EU publicly traded companies to
prepare financial statements under IFRS effective for the fiscal year commencing 1 January 2005. In
line with such EU regulation, Greek legislation has provided that Greek publicly traded companies
prepare their statutory financial statements in accordance with IFRS as adopted by the European
Union, with effect from 1 January 2005.

Unless otherwise indicated, all references in this annual report to “euro” and “€” are to the
official currency of the member states of the European Union that adopted the single currency in
accordance with the Treaty Establishing the European Economic Community (signed in Rome on
25 March 1957), as amended by the Treaty of European Union signed in Maastricht on 7 February
1992. The following countries in which the CCH Group operates have also adopted the euro as their
official currency: Austria, Cyprus, Greece, Italy, Montenegro, the Republic of Ireland, Slovakia,
Slovenia and, effective 1 January 2011, Estonia. Additionally, the currencies of six countries in which
the CCH Group operates are pegged to the euro. The euro-pegged currencies of Latvia, Lithuania, the
Former Yugoslav Republic of Macedonia (referred to as “FYROM?”), and prior to 1 January 2011,
Estonia, are permitted to fluctuate in relation to the euro within certain parameters whereas the
currencies of Bosnia and Herzegovina and Bulgaria are not permitted to fluctuate.

All references to “US dollar” and “$” are to the lawful currency of the United States. You should
read Item 3, “Key Information—Selected Financial Data—Exchange Rate Information™ for historical
information regarding the exchange rates between the euro and the US dollar based on the Noon
Buying Rate for cable transfers as certified by the Federal Reserve Board of New York (the “Noon
Buying Rate”). No representation is made that euro or US dollar amounts referred to in this annual
report have been, could have been or could be converted into US dollars or euro at these particular
rates or at any rates at all. Solely for convenience, this annual report contains translations of certain
euro balances into US dollars at specified rates. These are simply translations, and you should not
expect that a euro amount actually represents a stated US dollar amount or that it could be converted
into US dollars at specified rates. In this annual report, unless otherwise specified, the translations of
euro into US dollars have been made at a rate of €1.00 = $1.3354, being the Noon Buying Rate
between the euro and the US dollar on 15 February 2013.

Unless otherwise specified, sales volume is measured in terms of unit cases sold. A unit case
equals 5.678 litres or 24 servings of 8 US fluid ounces each. The unit case is the typical volume
measure used in the CCH Group’s industry.

Unless the context requires otherwise, references to the “CCH Group” refer to the Coca-Cola
Hellenic Bottling Company S.A. and its subsidiaries, references to “CCH” or the “parent” refer to
Coca-Cola Hellenic Bottling Company S.A., and references to the “shareholders” or the “owners of the
parent” refer to the shareholders of Coca-Cola Hellenic Bottling Company S.A.

Unless the context requires otherwise, references to “TCCC” refer to The Coca-Cola Company
and its subsidiaries.

“Territories” at the date hereof means Italy (excluding the island of Sicily), Greece, Austria, the
Republic of Ireland, Northern Ireland, Switzerland, Cyprus, Poland, Hungary, the Czech Republic,



Croatia, Lithuania, Latvia, Estonia, Slovakia, Slovenia, the Russian Federation, Romania, Nigeria,
Ukraine, Bulgaria, Serbia (including The Republic of Kosovo), Montenegro, Belarus, Bosnia and
Herzegovina, Armenia, Moldova and FYROM (through an equity investment). “Established Countries”
refers to Italy, Greece, Austria, the Republic of Ireland, Northern Ireland, Switzerland and Cyprus.
“Developing Countries” refers to Poland, Hungary, the Czech Republic, Croatia, Lithuania, Latvia,
Estonia, Slovakia and Slovenia. “Emerging Countries” refers to the Russian Federation, Romania,
Nigeria, Ukraine, Bulgaria, Serbia (including The Republic of Kosovo), Montenegro, Belarus, Bosnia
and Herzegovina, Armenia, Moldova and FYROM (through an equity investment).

Information on or accessible through the CCH Group’s corporate website,
www.coca-colahellenic.com, does not form part of and is not incorporated into this document.



PART 1
ITEM 1 IDENTITY OF DIRECTORS, SENIOR MANAGEMENT AND ADVISERS
A. Directors and Senior Management

Not applicable.

B. Advisors
Not applicable.

C. Auditors
Not applicable.

ITEM 2 OFFER STATISTICS AND EXPECTED TIMETABLE
A. Offer Statistics
Not applicable.

B. Method and Expected Timetable
Not applicable.

ITEM 3 KEY INFORMATION
A. Selected Financial Data

The summary financial information (statement of operations, cash flow, balance sheet, and share
and per share data, Adjusted EBITDA and reconciliation of profit after tax attributable to owners of
the parent to Adjusted EBITDA) set forth below for the five year period ended 31 December 2012 has
been derived from the CCH Group’s audited consolidated financial statements prepared in accordance
with IFRS. The CCH Group’s consolidated balance sheets as at 31 December 2012, 2011 and 2010, and
the related consolidated statements of income, comprehensive income, changes in equity and cash flow
for the years ended 31 December 2012, 2011 and 2010 are included elsewhere in this annual report and
the historical information for the years ended 31 December 2009 and 2008 is derived from the audited
financial statements which are not included in this Form 20-F but are included in the CCH Group’s
2009 Form 20-F filed on June 30, 2010. Historical information for the years ended 31 December 2009
and 2008 has been adjusted to reflect the revised IAS 19 and has not been adjusted for the early
adopted IFRS 10 Consolidated Financial Statements, IFRS 11 Joint Arrangements and IFRS 12
Disclosure of Interest in Other Entities. See note 1 to the CCH Group’s consolidated financial
statements included elsewhere in this annual report for further information.

The CCH Group defines Adjusted EBITDA as operating profit before deductions for depreciation
and impairment of property, plant and equipment, amortisation of intangible assets, impairment of
intangible assets, stock option compensation and other non-cash items. Adjusted EBITDA serves as an
additional indicator of the CCH Group’s operating performance and not as a replacement for measures
such as cash flows from operating activities and operating profit as defined and required under IFRS.
The CCH Group believes that Adjusted EBITDA is useful to investors as a measure of its operating
performance because it reflects the underlying operating cash costs by eliminating the non-cash items
listed above. In addition, the CCH Group believes that although EBITDA is a measure commonly used
by analysts and investors in its industry, current shareholders of CCH and potential investors in CCH
use multiples of the CCH Group’s Adjusted EBITDA in making investment decisions about CCH.
Accordingly, the CCH Group has disclosed this information to permit a more complete analysis of its



operating performance. Adjusted EBITDA, as calculated by the CCH Group, may not be comparable
to similarly titled measures reported by other companies.

You should read the following summarised financial information together with Item 5, “Operating
and Financial Review and Prospects” and the CCH Group’s audited consolidated financial statements
and the related notes included in this annual report.

Statement of operations
data:
Net sales revenue . . . ..
Cost of goods sold . . ..
Gross profit . .. ......
Operating expenses . . . .
Restructuring costs . . . .
Operating profit . . .. ..
Profit after tax
attributable to owners
of the parent. .. ....
Cash flow data:
Net cash provided by
operating activities . . .
Net cash used in
investing activities . . .
Net cash (used in)
provided by financing
activities . . . . ... ...
Balance sheet data:
Intangible assets . . . ...
Share capital
Total assets
Net assets
Long-term borrowings,
less current portion . .
Share and per share data:
Average ordinary shares
outstanding®
Cumulative shares
repurchased
Profit after tax
attributable to owners
of the parent per
ordinary share: basic®
Profit after tax
attributable to owners
of the parent per
ordinary share:
diluted®. ... ......
Cash dividends declared
per ordinary share® . .
Capital return per
ordinary share® . ...

As at and for the year ended

31 December 31 December 31 December 31 December 31 December 31 December
2012M 2012 2011® 2010 2009 2008

(amounts in millions of euro or US dollars, as indicated, except for sales volume data in
millions of unit cases, per share data in euro or US dollars, as indicated, number of
ordinary shares outstanding and ratio of earnings to fixed charges)

$ 94075 € 70447 € 68243 € 67616 € 65436 € 6980.7
(6,0389)  (4,522.2) (4,254.7) (4,042.7) (3,904.7) (4,168.7)
3,368.6 2,522.5 2,569.6 2,718.9 2,638.9 2,812.0
(2,775.1)  (2,078.1) (2,048.2) (2,048.4) (1,953.7) (2,357.2)
(142.5) (106.7) (71.1) (36.5) (44.9) —

451.0 337.7 450.3 634.0 640.3 454.8

254.3 190.4 264.4 421.0 400.3 225.9
1,006.4 753.6 828.3 970.4 997.2 877.3
(539.1) (403.7) (371.8) (356.7) (342.9) (760.5)
(478.7) (358.5) (309.8) (512.8) (1,143.3) 422.8

$ 2598 € 19446 € 19354 € 19546 € 18741 € 19180
494 4 370.2 549.8 183.1 182.8 1827
9,681.8 7,250.1 7,435 7,185.0 6,787.8 7,520.3
4,014.9 3,006.5 2,920.2 3,031.1 2,555.1 2,880.6
2,142.9 1,604.7 1,939.8 1,662.8 2,100.7 2,284.9
363,867,871 363,867,871 363,010,078 363,320,142 364,868,713 364,848,049
3430135 3430,135  3430,135 3430135 1,111,781 —

$ 069 € 052 € 073 € 116 € 110 € 0.62
0.69 0.52 0.73 1.16 1.09 0.62

— — — — 0.30 0.28

0.45 0.34 0.50 — 1.50 —



As at and for the year ended

31 December 31 December 31 December 31 December 31 December 31 December
20120 2012 2011 2010® 2009 2008

(amounts in millions of euro or US dollars, as indicated, except for sales volume data in
millions of unit cases, per share data in euro or US dollars, as indicated, number of
ordinary shares outstanding and ratio of earnings to fixed charges)

Other operating data:

Unit cases volume. . . . . 2,084.7 2,084.7 2,087.4 2,105.0 2,069.3 2,115.5
Adjusted EBITDA .... § 1,011.7 € 757.6 € 8522 € 11,0290 € 1,0208 € 1,039.2
Ratio of earnings to

fixed charges?” .. ... 2.8 2.8 3.6 5.7 5.9 3.1

Reconciliation of profit
after tax attributable to
owners of the parent to
Adjusted EBITDA:
Profit after tax

attributable to owners

of the parent. . ..... $ 2543 € 1904 € 2644 € 421.0 € 4003 € 2259
Non-controlling interests 4.0 3.0 1.3 9.7 224 133
Tax .. ...l 87.1 65.2 98.8 137.8 142.9 107.3

Share of results of
equity method

investments. . ... ... (15.5) (11.6) 94) (10.4) 1.9 (0.1)
Finance income . ... .. (13.9) (10.4) (8.7) (6.9) 94) (16.9)
Finance costs® . . . .. .. 135.0 101.1 103.9 82.8 82.2 125.3
Operating profit . .. ... $ 451.0 € 3377 € 4503 € 6340 € 6403 € 454.8
Plus:

Depreciation and
impairment of property,

plant and equipment . . 545.2 408.3 389.3 381.2 360.7 365.4
Amortisation of intangible

assets .. .......... 4.0 3.0 32 7.1 6.9 4.9
Impairment of intangible

assets . . .......... — — — — — 189.0
Stock option

compensation . . . . .. 8.4 6.3 8.1 6.7 6.4 9.3
Other non-cash items . . . 3.1 23 13 — 6.5 15.8
Adjusted EBITDA .... § 1,011.7 € 757.6 € 8522 € 11,0290 € 1,020.8 € 1,039.2

(1) Convenience translation figures are translated at the 15 February 2013 Noon Buying Rate for euro of
€1.00 = $1.3354. The translation to US dollars has been provided solely for the purposes of convenience and
should not be construed as a representation that the amounts represent, or have been or could be converted
into US dollars at that or any other rate.

(2) Historical information for the years ended 31 December 2011 and 2010 has been adjusted to reflect the early
adoption of IFRS 10 Consolidated Financial Statements, IFRS 11 Joint Arrangements, IFRS 12 Disclosure of
Interest in Other Entities and the revised IAS 19, as detailed in note 1 to the CCH Group’s consolidated
financial statements included elsewhere in this annual report.

(3) Historical information for the years ended 31 December 2009 and 2008 has been adjusted to reflect the
revised IAS 19 only and has not been adjusted to reflect the early adoption of IFRS 10 Consolidated
Financial Statements, IFRS 11 Joint Arrangements and IFRS 12 Disclosure of Interest in Other Entities, as
detailed in note 1 to the CCH Group’s consolidated financial statements included elsewhere in this annual
report for more information.



4)

®)

(6)

™)
®)

On 30 April 2009, CCH resolved to buy back a maximum of 5% of its paid-in share capital during the period
that is 24 months from the date of the extraordinary general meeting of 27 April 2009, which approved a
share buy-back programme pursuant to Article 16 of Codified Law 2190/1920 (until 26 April 2011). Based on
CCH’s capitalisation at that time, the maximum amount that might have been bought back pursuant to the
programme is 18,270,104 shares. Purchases under the programme were subject to a minimum purchase price
of €1.00 per share and a maximum purchase price of €20.00 per share. Applicable law does not specify the
extent of implementation of such approved share buy-back programmes. The buy-back programme expired on
26 April 2011. During the period from 30 April 2009 to 26 April 2011, CCH purchased 3,430,135 ordinary
shares pursuant to the share buy-back programme.

Under Greek corporate legislation, companies are required to declare dividends annually of at least 35% of
unconsolidated adjusted after-tax IFRS profits. The proposed dividends for the years ended 31 December
2007 to 31 December 2009 were declared and paid in the subsequent year. For the years ended 31 December
2012, 2011 and 2010, CCH was not required to pay a statutory minimum 2012, 2011 and 2010 annual dividend
since CCH reported a net loss in its unconsolidated financial statements during each period.

On 18 September 2009, CCH announced a proposal for a re-capitalisation, which resulted in a capital return
of €548.1 million to its shareholders (or €1.50 per share). At the extraordinary general meeting held on

16 October 2009, the shareholders approved an increase of its share capital by €548.1 million, through
capitalisation of share premium and an increase in the nominal value of each share by €1.50 per share. At the
same extraordinary general meeting, its shareholders also approved the decrease of its share capital by

€548.1 million, through a reduction of the nominal value of the shares by €1.50 per share and an equal
amount of capital was returned to the shareholders in cash. Following shareholder and regulatory approval,
CCH realised the capital return on 2 December 2009. The capital return was financed through a combination
of accumulated cash and a new €300 million 7-year bond issue. CCH issued this bond in November 2009,
through its 100% owned subsidiary Coca-Cola HBC Finance B.V. in an aggregate principal amount of

€300 million due in 2016.

On 6 May 2011, the annual general meeting of the shareholders resolved to reorganise CCH’s share capital.
CCH’s share capital increased by an amount equal to €549.7 million. The increase was performed by
capitalising share premium reserves and increasing the nominal value of each share from €0.50 to €2.00.
CCH’s share capital was subsequently decreased by an amount equal to €183.2 million by decreasing the
nominal value of each share from €2.00 to €1.50, and distributing such €0.50 per share difference to the
shareholders in cash.

On 25 June 2012, the annual general meeting of the shareholders resolved to decrease CCH’s share capital of
by an amount equal to €124.6 million by decreasing the nominal value of each ordinary share by €0.34 per
share, from €1.50 to €1.16 per share, and distributing such €0.34 per share difference to the shareholders in
cash. Furthermore, on the same date, it was resolved to decrease the share capital of CCH by an amount
equal to €55.0 million by decreasing the nominal value of the shares by €0.15 per share, from €1.16 to €1.01
per share, in order to extinguish accumulated losses reflected in the unconsolidated financial statements of
CCH in an equal amount.

See Exhibit 7.1, Statement re Computations of Ratios—“Ratio of Earnings to Fixed Charges”.

Finance costs for the years ended 31 December 2012 and 2011 include losses on net monetary position
amounting to €3.1 million and €7.8 million, respectively, arising from the CCH Group’s Belarusian operation.
Since the fourth quarter of 2011, Belarus has been considered a hyperinflationary economy for accounting
purposes.



Exchange Rate Information

The table below shows the low, high, average and period-end Noon Buying Rates between the
euro and the US dollar for the years ended 31 December 2012, 2011, 2010, 2009 and 2008.

End of
Year ended 31 December Low  High Average*  period
2008 .. e 1.24 1.60 1.47 1.39
2000 . e 1.25 1.51 1.40 1.43
2000 .. e 1.20 1.45 1.32 1.33
2000 e 1.29 1.49 1.39 1.30
2002 e 1.21 1.35 1.29 1.32

The table below shows the low, high, average and period-end Noon Buying Rates between the
euro and the US dollar for each month during the six months prior to the date of this annual report.
The Noon Buying Rate between the euro and the US dollar on 15 February 2013 was €1.00 = $1.3354.

End of
Month Low  High Average*  Period
September 2012 . . ... L 1.26 1.31 1.29 1.29
October 2012 . . ..o 1.29 131 1.30 1.30
November 2012 . . .. . e 1.27 1.30 1.28 1.30
December 2012 . . ... .. 1.29 1.33 1.31 1.32
January 2013 . . ... 1.30 1.36 1.33 1.36
February 2013 . . . ... 1.31 1.37 1.33 1.31
March 2013 (through 1 March 2013) .......................... 1.30 1.30 1.30 1.30

*  The average of the Noon Buying Rates between the euro and the US dollar on the last business

day of each month during the period or, in the case of monthly averages, the average of all
business days in the month.

Dividends and Dividend Policy

The articles of association of CCH and Greek corporate law govern the payment of dividends.
Dividends are paid to the shareholders out of profit after tax. The relevant amounts are calculated
based on CCH’s unconsolidated financial statements. Dividends may only be distributed after an
amount between 5% and 30% of CCH’s adjusted after-tax profit has been deducted for the formation
of a reserve account. CCH makes deductions until the amount of the reserve equals one-third of its
authorised share capital. After CCH has made the relevant deductions, CCH is required to pay
dividends which must be at least 35% of its adjusted after-tax profit (on an unconsolidated basis) after
subtracting any allocation to the abovementioned statutory reserve account and any gains arising from
the disposal of a 20% or more shareholding in a subsidiary held by CCH for a period exceeding
10 years. This statutory provision may be overridden in certain circumstances, subject to obtaining the
necessary supermajority approval by the shareholders.

CCH is required by Greek law to convene its annual general meeting within six months after the
end of its fiscal year for the shareholders to approve CCH’s financial statements and any distribution of
a dividend for the previous fiscal year. CCH is required to commence payment of any dividend
approved for distribution to the shareholders within seven working days of the recorded date for the
payment of dividends, as determined and published by the CCH Group. You should read Item 10,
“Additional Information—Memorandum and Articles of Association—Dividends” for additional
information on the requirements of Greek law and the articles of association of CCH for the allocation
of dividends.
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Since CCH reported a net loss in its unconsolidated financial statements, CCH is not required to
pay a statutory minimum 2012 annual dividend. CCH did not pay a dividend for the years ended
31 December 2011 and 2010 and CCH does not intend to propose the payment of a dividend for the
year ended 31 December 2012. The Annual General Meeting of CCH held on 25 June 2012 resolved to
decrease of CCH’s share capital by an amount equal to €124.6 million by decreasing the nominal value
of the shares by €0.34 per share, from €1.50 to €1.16 per share, and distributing such €0.34 per share
difference to the shareholders in cash. The capital return was financed through accumulated cash.

The following table shows the dividend amounts paid to the owners of the parent both on a per
share basis and in the aggregate for each of the past five fiscal years. Dividends paid historically are
not necessarily representative of dividends to be paid in the future.

Per ordinary

share Total™®

Year ended 31 December € $@ € $@

o (in millions)
2008 e 0.28 0.37 102.3 136.6
2000 . e 0.30 040 109.7 146.5
2000 L e — — — —
200 e — — — —
200 e — — — —

(1) Based on the number of ordinary shares in issue as of the dividend record date.

(2) The US dollar amounts are based on the Noon Buying Rate between the euro and US dollar on
15 February 2013, which was €1.00 = $1.3354.

In October 2009, CCH increased its share capital by €548.1 million through the partial
capitalisation of share premium and an increase in the nominal value of each share by €1.50 per share.
At the same time, CCH decreased its share capital by €548.1 million, through a reduction of the
nominal value of the shares by €1.50 per share and an equal amount of capital was returned to the
shareholders in cash. Following the completion of the above, CCH’s share capital amounted to
€182.7 million, divided into 365,407,848 shares of a nominal value of €0.50 each.

In May 2011, CCH increased its share capital by €549.7 million through the partial capitalisation of
share premium and an increase in the nominal value of each share by €1.50 per share. CCH’s share
capital was subsequently decreased by an amount equal to €183.2 million through the reduction of the
nominal value of the shares by €0.50 per share and an equal amount of capital was returned to the
shareholders in cash. Following the completion of the above, CCH’s share capital amounted to
€549.7 million, divided into 366,490,952 shares of a nominal value of €1.50 each.

On 25 June 2012, the Annual General Meeting of the shareholders resolved to decrease CCH’s
share capital by the amount of €124.6 million by decreasing the nominal value of the shares by €0.34
per share, from €1.50 to €1.16 per share, and the return of the amount of the decrease to the
shareholders in cash, i.e. a return of €0.34 per share. Furthermore, on the same date, it was resolved to
decrease CCH’s share capital by the amount of €55.0 million by decreasing the nominal value of the
shares by €0.15 per share, from €1.16 to €1.01 per share, in order to extinguish accumulated losses of
CCH in an equal amount.

For additional information on the share capital changes, see “Selected Financial Data” above, as
well as Item 5, “Operating and Financial Review and Prospects—Major Recent Transactions”.

CCH pay dividends solely in euro. Citibank N.A., as Depositary, will convert any dividends on
ordinary shares represented by ADSs into US dollars if it can do so on a reasonable basis and can
transfer the proceeds to the United States. Fluctuations in the exchange rate between the euro and the
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US dollar will affect the US dollar amounts received by holders of ADSs upon conversion by the
Depositary of cash dividends paid in euro on the ordinary shares represented by the ADSs.

CCHBC (as defined below) has announced that the Share Exchange Offer (as defined below) will
not affect the dividend policy of the CCH Group. No details regarding the dividends or cash
distributions to shareholders with respect to the year ended 31 December 2012 have been announced
pending the Share Exchange Offer and CCH will not declare or pay any such dividends or cash
distributions during the Share Exchange Offer or any subsequent Greek statutory buy-out or sell-out
procedure.

B. Capitalisation and Indebtedness
Not applicable.

C. Reasons for the Offer and Use of Proceeds
Not applicable.

D. Risk Factors

You should carefully consider the risks and uncertainties described below. You should also refer to the
other information set out in this annual report, including the CCH Group’s audited consolidated financial
statements and the related notes. The risks and uncertainties described below may materially affect CCH
and any investment you make in CCH. If these events occur, the trading price of CCH'’s ordinary shares and
ADSs could decline. Additional risks and uncertainties that do not currently exist, or that the CCH Group is
unaware of, may also become important factors that adversely affect CCH and your investment.

Risks Relating to the CCH Group’s Relationship with The Coca-Cola Company, Kar-Tess Holding and
Nestle S.A.

If The Coca-Cola Company exercises its right to terminate the bottlers’ agreements with the CCH Group,
upon the occurrence of certain events, or is unwilling to renew these agreements upon expiry in 2023, the
CCH Group’s net sales revenue may decline dramatically. In addition, if The Coca-Cola Company is
unwilling to renew the bottlers’ agreements with the CCH Group on terms at least as favourable to the
CCH Group as the current terms, the CCH Group’s net sales revenue could also be adversely affected.

The CCH Group’s business relationship with TCCC is mainly governed by the bottlers’ agreements
with TCCC, which are an important element of the CCH Group’s business. The trademarked beverages
of TCCC (including trademarked beverages of joint ventures to which TCCC is a party) represented
approximately 96% of the CCH Group’s total sales volume in the year ended 31 December 2012. The
CCH Group produces, sells and distributes TCCC’s trademarked beverages pursuant to standard
bottlers’ agreements with TCCC covering each of the Territories. The bottlers” agreements include
limitations on the CCH Group’s degree of exclusivity in each of the Territories and, to the extent
permitted by law, on its ability to market competing brands not owned by TCCC in the CCH Group’s
Territories outside the European Economic Area. The European Economic Area comprises the
member states of the European Union as well as Norway, Iceland and Liechtenstein.

The CCH Group enters into bottlers’ agreements with TCCC for each of the Territories. Each of
the CCH Group’s bottlers’ agreements has a fixed initial term. These agreements, the terms of which
were extended with effect as at 1 January 2004 and most of which were due to expire in December
2013, but have been extended until 2023, may be renewed, at TCCC’s discretion. Although TCCC has
agreed to extend the term of the bottlers’ agreements for each of the Territories for a further 10 years
until 2023 and historically the bottlers’ agreements entered into with TCCC by the CCH Group and its
predecessors have been renewed at expiry, the CCH Group’s business depends to a large extent on
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TCCC’s willingness to renew the CCH Group’s bottlers’ agreements when they expire. If, upon
expiration of their term, TCCC is unwilling to renew these agreements upon expiry in 2023, the
CCH Group’s net sales revenue will decline dramatically. In addition, if TCCC is unwilling to renew
the CCH Group’s bottlers’ agreements on terms at least as favourable to the CCH Group as the
current terms, the CCH Group’s business could also be adversely affected.

In addition, TCCC has the right to terminate the CCH Group’s bottlers’ agreements upon the
occurrence of certain events of default, including limitations on the change in ownership or control of
CCH and assignment or transfer of the bottlers’ agreements. Although TCCC has never terminated a
bottlers’ agreement with the CCH Group due to non-performance, if TCCC exercises its right to
terminate the bottlers’ agreements upon the occurrence of certain events of default, the CCH Group’s
net sales revenue will decline dramatically and the CCH Group’s business will be adversely affected.
You should read Item 7, “Major Shareholders and Related Party Transactions—Related Party
Transactions—Relationship with The Coca-Cola Company” for a description of the circumstances under
which TCCC may terminate its bottlers’ agreements with the CCH Group.

The Coca-Cola Company could exercise its rights under the bottlers’ agreements with the CCH Group in a
manner that would make it difficult for the CCH Group to achieve its financial goals.

The CCH Group’s bottlers’ agreements govern the CCH Group’s purchases of concentrate, which
represents a significant raw materials cost. TCCC determines the price that the CCH Group pays for
concentrate at its discretion. In practice, TCCC normally sets concentrate prices only after discussions
with the CCH Group so as to reflect trading conditions in the relevant Territories and so as to ensure
that such prices are in line with the CCH Group’s and TCCC’s mutually agreed marketing objectives
for particular TCCC brand-related products and particular Territories of the CCH Group. TCCC has
other important rights under the bottlers’ agreements with the CCH Group, including the right to
approve, in its sole discretion, the form and attributes of the packaging for TCCC’s brand-related
products and to designate authorised suppliers of certain packaging and other raw materials. TCCC’s
right to set the CCH Group’s concentrate prices could give TCCC considerable influence over the
CCH Group’s profit margins, business, results of operations and financial condition.

There can be no assurance that TCCC’s objectives when exercising its rights under the bottlers’
agreements with the CCH Group will in all cases be fully aligned with the CCH Group’s objective to
realise profitable volume growth. It is therefore possible that TCCC could exercise its rights under the
bottlers’ agreements with the CCH Group to determine concentrate prices and to approve only certain
of the CCH Group’s suppliers, in a manner that would make it difficult for the CCH Group to achieve
its financial goals.

Kar-Tess Holding and The Coca-Cola Company have substantial influence over the conduct of the
CCH Group’s business and their interests may differ from the interests of other shareholders.

Kar-Tess Holding currently owns approximately 23.3% and TCCC currently owns approximately
23.2% of CCH’s outstanding share capital. TCCC holds its shares through five companies which
constitute the “TCCC Entities”: Coca-Cola Overseas Parent Limited, The Coca-Cola Export
Corporation, Barlan, Inc. and Refreshment Product Services, Inc., each a company incorporated in
Delaware, and Atlantic Industries, a company incorporated in the Cayman Islands. On 6 December
2010, Kar-Tess Holding transferred 22,453,254 shares representing 6.13% of CCH’s outstanding shares
by transferring its wholly owned subsidiaries under the trade names “Sammy LLC”, “Lucky 70 LLC”,
“Zoe 20 LLC”, “Kooky LLC”, “Utopia Business Company Ltd.”, “Harmonia Commercial S.A.”, “Ice
Cold Holdings Limited” and “Red & White Holdings Limited”, to entities and individuals, who were
either ultimate beneficial owners of Kar-Tess Holding or who were nominated by such ultimate
beneficial owners of Kar-Tess Holding. No such entity or individual owns individually more than 2% of
CCH’s outstanding share capital.
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In connection with the acquisition of Coca-Cola Beverages plc in August 2000, Kar-Tess Group, of
which Kar-Tess Holding is the sole member holding ordinary shares of CCH, and the TCCC Entities,
entered into a shareholders’ agreement which governs their respective sharcholdings in CCH. Under
this shareholders’ agreement, Kar-Tess Holding and the TCCC Entities have agreed to maintain their
combined shareholdings until 31 December 2013 at no less than 44% of CCH’s outstanding share
capital (and at no less than 40% of CCH’s outstanding share capital thereafter, until expiration of the
shareholders” agreement in 31 December 2018). Kar-Tess Holding and the TCCC Entities have also
agreed to maintain their individual shareholdings until 31 December 2013 at no less than 22% of
CCH’s outstanding share capital (and at no less than 20% of CCH’s outstanding share capital
thereafter until expiration of the shareholders’ agreement). Under their shareholders’ agreement,
Kar-Tess Holding and the TCCC Entities have also agreed that, based on a twelve member board of
directors of CCH, TCCC would be represented by two directors and Kar-Tess Holding would be
represented by four directors. Kar-Tess Holding and the TCCC Entities have also agreed that they will
each vote their shares so as to maintain their respective proportional representation on the board of
directors of CCH in the event that the number of directors increases or decreases. Kar-Tess Holding
and the TCCC Entities have agreed to nominate the remaining directors jointly. The board of directors
of CCH currently consists of twelve members.

In connection with the proposed admission to the premium listing segment of the London Stock
Exchange of CCHBC (as defined below), TCCC, the TCCC Entities and Kar-Tess Holding have
decided to terminate and not to renew in relation to CCHBC the arrangements contained in the
shareholders’ agreement and the relationship agreement, and CCH has consented to the termination of
the relationship agreement, effective on receipt by each of the Kar-Tess Holding and the TCCC
Entities, or their assigns, of ordinary shares of CCHBC in settlement of the Share Exchange Offer (as
defined below).

These arrangements give Kar-Tess Holding and TCCC substantial influence over the CCH Group’s
business and enables them, together, to determine the outcome of all actions requiring approval by the
board of directors of CCH and the outcome of corporate actions that require shareholder approval,
with the exception of matters requiring an extraordinary quorum and supermajority approval. You
should read Item 7, “Major Shareholders and Related Party Transactions—Related Party Transactions—
The Shareholders’ Agreement between Kar-Tess Holding and The Coca-Cola Company Entities” for a
description of the shareholders’ agreement and Item 10, “Additional Information—Memorandum and
Articles of Association—Matters requiring extraordinary quorum and supermajority approval” for
additional information on the matters requiring extraordinary quorum and supermajority approval
(consisting of at least 67% of paid-in share capital).

The respective interests of Kar-Tess Holding and TCCC may differ from those of other holders of
the ordinary shares and ADSs of CCH. As a result of their influence on the CCH Group’s business,
Kar-Tess Holding and TCCC could, to the extent that Kar-Tess and TCCC exercise their votes in the
same manner, prevent the CCH Group from making certain decisions or taking certain actions that
would protect the interests of holders of ordinary shares or ADSs of CCH other than TCCC and
Kar-Tess Holding or which would otherwise benefit the CCH Group. For example, they might vote
against an acquisition of the CCH Group by a third party, meaning other holders of ordinary shares or
ADSs of CCH would not receive the premium over the then-current market price of ordinary shares
and ADSs of CCH that they might otherwise receive upon such an acquisition. You should read Item 7,
“Major Shareholders and Related Party Transactions” for additional information on CCH’s relationship
with Kar-Tess Holding and TCCC and Item 10, “Additional Information—Memorandum and Articles of
Association—Matters requiring extraordinary quorum and supermajority approval” for information on
the rights of majority and minority shareholders pursuant to the articles of association of CCH and
under Greek law.
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The CCH Group’s success depends in part on The Coca-Cola Company’s success in marketing and product
development activities.

The CCH Group derives the majority of its revenues from the production, sale and distribution of
the trademarked beverages of TCCC. Whereas TCCC owns the trademarks of these products and is
focused on overall consumer marketing and brand promotion of TCCC’s products, the CCH Group
develops and implements the sales and trade marketing at the country level and has primary
responsibility for the customer relationships. The profitable growth of the CCH Group’s business
depends in part on the success of TCCC’s brand-related business, which in turn, depends in part on
TCCC’s consumer marketing activities, including TCCC’s discretionary contributions to the
CCH Group’s annual marketing plan. Although the CCH Group’s growth plans include product
offerings in non-TCCC branded products, the expansion of the CCH Group’s family of brands depends
to a considerable extent on TCCC’s product expansion strategy, particularly with respect to new brands.
If TCCC were to reduce its marketing activities, the level of its contributions to the CCH Group’s
annual marketing plan or its commitment to the development or acquisition of new products,
particularly new non-sparkling non-alcoholic ready-to-drink, or NARTD, beverages, excluding water
(referred to as “Still” beverages) and various water beverages (referred to as “Water” beverages), these
reductions could lead to a decrease in the consumption of trademarked beverages of TCCC in the
Territories in which the CCH Group operates. This would, in turn, lead to a decline in the CCH
Group’s share of the non-alcoholic ready-to-drink beverages market and sales volume and adversely
affect the CCH Group’s growth prospects.

The CCH Group depends on The Coca-Cola Company to protect the trademarks of The Coca-Cola Company’s
products.

Brand recognition is critical in attracting consumers to the CCH Group’s products. In each country
in which the CCH Group operates, TCCC owns the trademarks of all of the TCCC products which the
CCH Group produces, distributes and sells. The CCH Group relies on TCCC to protect TCCC’s
trademarks in the Territories where the CCH Group operates, which include some countries that offer
less comprehensive intellectual property protection than the United States or the European Union. The
trademarked beverages of TCCC (including trademarked beverages of joint ventures to which TCCC is
a party) represented approximately 96% of the CCH Group’s total sales volume in the year ended
31 December 2012. If TCCC fails to protect its proprietary rights against infringement or
misappropriation, this could undermine the competitive position of the products of TCCC and lead to a
significant decrease in the volume of the CCH Group’s sales of trademarked beverages of TCCC,
which would materially and adversely affect the CCH Group’s results of operations.

The Beverage Partners Worldwide joint venture between The Coca-Cola Company and Nestlé S.A. could be
dissolved or altered in a manner that adversely affects the CCH Group’s business.

Beverage Partners Worldwide is a joint venture between TCCC and Nestlé S.A. On 10 December
2012, Beverage Partners Worldwide agreed to renew the bottlers’ and/or distribution agreements (as
applicable) in relation to the Nestea brand with the relevant subsidiaries of the CCH Group on
substantially the same terms as the existing agreements for a term of 10 years with effect from
1 January 2014. The CCH Group’s efforts to expand its presence in the combined Still and Water
beverages category have focused, in part, on products for which Beverage Partners Worldwide owns the
trademarks. Sales of Nestea ready-to-drink tea products comprised approximately 5% of total sales
volume in the year ended 31 December 2012. The CCH Group depends on TCCC to protect its
interests associated with Beverage Partners Worldwide. If Beverage Partners Worldwide is dissolved or
altered in a manner that adversely affects the CCH Group’s business, then its net sales revenue derived
from the combined Still and Water beverages category may decline significantly and the CCH Group’s
ability to successfully implement its strategy to expand its Still and Water beverages business could also
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be materially and adversely affected. There can be no assurance that the CCH Group would be able to
replace any Beverage Partners Worldwide products that are removed from its product portfolio as a
result of such dissolution or alteration.

Risks Relating to the Non-Alcoholic Ready-to-Drink Beverages Industry
Weaker consumer demand for Sparkling beverages could harm the CCH Group’s revenues and profitability.

At the present time, the CCH Group’s revenues and profitability remain substantially dependent
upon sales of its core sparkling and ready-to-drink beverages, excluding sparkling water (referred to as
“Sparkling” beverages). The CCH Group’s Sparkling beverages business, particularly in its Established
Countries, has witnessed a decrease in per capita consumption in recent years. This weakening of
consumer demand for Sparkling beverages can be explained, in part, by demographic trends. Teenagers
and young people account for the majority of Sparkling beverages consumption in the Established
Countries. Currently these Territories are experiencing declining birth rates and ageing populations,
which reduce the number of people in those age groups that traditionally are most likely to consume
Sparkling beverages.

Another trend adversely affecting growth in Sparkling beverages consumption in the Established
Countries is the increased consumer focus on well-being, health and fitness, as well as concerns about
obesity. Some consumers perceive Still and Water beverages such as juices, waters, ready-to-drink teas
and sports and energy drinks to be more closely associated with a healthier life style. Consequently,
consumption of some of these alternative beverages is growing at a faster rate than consumption of
Sparkling beverages. While this trend is most pronounced in the Established Countries, it also exists to
some extent in the Developing and Emerging Countries. If this trend towards alternative beverages
becomes more prevalent in the Developing and Emerging Countries, it could materially and adversely
affect the CCH Group’s prospects for future profitable growth in the Sparkling beverages category.

If any of these trends impedes profitable growth in consumption of the CCH Group’s core
Sparkling beverages brands, its business and prospects would be severely impacted and the CCH Group
may not be able to offset decline in the Sparkling beverages category through increased sales in Still
and Water beverages.

The CCH Group’s growth prospects may be harmed if it is unable to expand successfully in the combined
non-Sparkling beverages category.

The CCH Group believes that there is significant growth potential for non-Sparkling beverages.
The CCH Group intends to continue to expand its product offerings in this category, which includes
juices, waters, sports and energy drinks and other ready-to-drink beverages, such as teas or coffees, as
well as expand its distribution of third-party premium spirits. To the extent that the CCH Group
intends to expand its presence in the highly competitive Still and Water beverages category with TCCC,
such expansion will require TCCC to invest significantly in consumer marketing, brand promotion
and/or brand acquisition and the CCH Group to invest significantly in production, sales, distribution
development and/or business acquisitions. There is no assurance that TCCC will successfully develop
and promote new Still and Water beverage brands or that the CCH Group will be able to increase its
sales of new Still and Water products. Further, the CCH Group intends to expand its product offerings
and its distribution of third-party premium spirits. Expanding the CCH Group’s presence in this highly
competitive market will also require significant investment from the CCH Group and there is no
assurance that the CCH Group will be able to successfully implement its plans to expand its
distribution of third party premium spirits. If the CCH Group is unable to continue to expand in the
combined Still and Water beverages category or to implement its plans to expand its own product
offerings, then its growth prospects may be materially and adversely affected.
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Risks Related to Emerging and Developing Countries

The lack of institutional continuity and safeguards in the Emerging and Developing Countries could adversely
affect the CCH Group’s competitive position, increase its cost of regulatory compliance and/or expose it to a
heightened risk of loss due to fraud and criminal activity.

While some of the Emerging and Developing Countries are in the process of transitioning to
market economies, stable political institutions and comprehensive regulatory systems, some of them
lack the institutional continuity and strong procedural and regulatory safeguards typical in the
Established Countries. These risks are particularly relevant to the CCH Group’s business and similar
businesses in the fast moving consumer goods sector, which depend to a large extent on disposable
income and discretionary spending by consumers. In addition, these risks are prevalent in the Russian
Federation, Nigeria and Romania, which are the largest of the Territories in its Emerging Countries
reporting segment in terms of volume. As a result, in the Emerging and Developing Countries, and, in
particular, the Russian Federation, Nigeria and Romania, the CCH Group is exposed to regulatory
uncertainty in certain areas, which could increase its cost of regulatory compliance, and may result in
less comprehensive protection for some of its rights, including intellectual property rights, which could
undermine its competitive position, thereby reducing the profitability of the CCH Group’s operations,
and limiting its growth prospects in these Emerging and Developing Countries.

The lack of institutional continuity also exacerbates the effect of political uncertainty in the
Emerging and Developing Countries, which, in turn, could adversely affect the orderly operation of
markets, consumer confidence and consumer purchasing power. Institutional uncertainty is a risk that is
particularly pertinent to the Russian Federation and Nigeria, and could impact these Territories of the
CCH Group disproportionately compared to the CCH Group’s other Territories. In addition, in
countries with a large and complicated structure of government and administration, such as the Russian
Federation, national, regional, local and other governmental bodies may issue inconsistent decisions and
opinions that could increase the cost of regulatory compliance, which in turn, could reduce the
profitability of the CCH Group’s operations in such Territories.

Finally, the CCH Group operates in some emerging and developing Territories where corruption
can create a difficult business environment. It is the CCH Group’s policy to comply with the
U.S. Foreign Corrupt Practices Act and similar regulations. This compliance may put the CCH Group
at a competitive disadvantage against competitors that are not subject to, or do not comply with, the
same regulations, thereby limiting its growth prospects in such Territories. In addition, in some of the
environments in which the CCH Group operates, businesses like the CCH Group are exposed to a
heightened risk of loss due to fraud and criminal activity, even though the CCH Group reviews its
financial systems regularly in order to minimise such losses.

The CCH Group is exposed to Emerging and Developing Countries’ risks.

A substantial proportion of the CCH Group’s operations, representing 61.6% of net sales revenue
in the year ended 31 December 2012, is carried out in its Emerging and Developing Countries. The
CCH Group’s operations in these markets are subject to the customary risks of operating in Emerging
and Developing Countries, which include potential political and economic uncertainty, government debt
crises, application of exchange controls, reliance on foreign investment, nationalisation or expropriation,
crime and lack of law enforcement, political insurrection, terrorism, religious unrest, external
interference, currency fluctuations and changes in government policy. These risks are particularly
relevant to the CCH Group’s business and similar businesses in the fast moving consumer goods sector,
which depend to a large extent on the reliable and cost-effective delivery of products to end-customers,
as well as on consumer confidence. Such factors could affect the CCH Group’s results by causing
interruptions to operations, by increasing the costs of operating in those Territories or by limiting the
ability to repatriate profits from those Territories. Financial risks of operating in Emerging and
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Developing Countries also include risks of liquidity, inflation, devaluation, price volatility, volatile
energy prices, currency convertibility and transferability, country default and austerity measures
resulting from significant deficits as well as other factors. These circumstances could adversely impact
the CCH Group’s business, results of operations and financial condition. Currency volatility resulting
from financial and political instability in certain of the Emerging and Developing Countries have
materially impacted the CCH Group’s results over the past years. Each of the Russian Federation,
Nigeria and Romania, which are the largest Territories in the Emerging Countries reporting segment in
terms of volume, have experienced significant currency fluctuations that have impacted and may
continue to impact the CCH Group’s results disproportionately to the CCH Group’s other Territories.
Due to its specific exposure, these factors could affect the CCH Group more than its competitors with
less exposure to such Emerging and Developing Countries, and any general decline in Emerging and
Developing Countries as a whole could impact the CCH Group disproportionately compared to its
competitors.

In Nigeria and Russia, for example, the economy is dependent on energy prices and Romania has
adopted austerity measures in response to its financial crisis and as a result of measures required by
the International Monetary Fund. Fluctuations in energy prices in Nigeria and Russia and the adoption
of austerity measures in Romania may result in difficult economic conditions which could materially
impact the CCH Group’s business, results of operations and financial performance in those Territories
as compared to the CCH Group’s other Territories. Further, Nigeria has recently experienced political
instability, violence, religious unrest and terrorism and also suffers from a lack of infrastructure, such as
roads and power supply, which could adversely affect the orderly operation of markets and negatively
impact consumer demand and, in turn, materially impact the CCH Group’s business, results of
operations and financial performance in Nigeria.

The sustainability of the CCH Group’s growth in its Developing and Emerging Countries depends partly on its
ability to attract and retain a sufficient number of qualified and experienced personnel for which there is
strong demand.

In recent years, the CCH Group has experienced significant growth in a number of its Developing
and Emerging Countries. As its business continues to grow and the level of its investment in such
Territories increases, the CCH Group is faced with the challenge of being able to attract and retain a
sufficient number of qualified and experienced personnel in an increasingly competitive labour market.
The CCH Group’s ability to sustain its growth in these Territories may be hindered if it is unable to
successfully meet this challenge.

Risks Related to Competition

Competition law enforcement by the EU and national authorities may have a significant adverse effect on the
CCH Group’s competitiveness and results of operations.

The CCH Group’s business is subject to the competition laws of the Territories in which it
operates and, with respect to the CCH Group’s activities affecting the European Union, is also subject
to EU competition law. The admission in 2004 and 2007 to the European Union of eleven of the
European Territories in which the CCH Group operates has increased the impact of EU competition
law on its business.

The CCH Group cannot predict if competition law enforcement by the EU or national
competition authorities will result in significant fines being imposed upon it or result in adverse
publicity, or require it to change its commercial practices or whether related private lawsuits could
require the CCH Group to pay significant amounts in damages. Any change in the competition laws to
which the CCH Group’s activities are subject or any enforcement action taken by competition
authorities could adversely affect the CCH Group’s operating results.
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You should read Item 8, “Financial Information—Consolidated Statements and Other Financial
Information—Legal Proceedings,” for additional information.

The CCH Group is engaged in a highly competitive business. Adverse actions by its competitors or other
changes in the competitive environment may adversely affect its results of operations.

The non-alcoholic ready-to-drink beverages market is highly competitive in each of the
CCH Group’s Territories. The CCH Group competes with, among others, bottlers of other
international or regional brands of non-alcoholic ready-to-drink beverages, some of which are
aggressively expanding in some of the Territories. The CCH Group also faces significant competition
from private label brands of large retail groups. A change in the number of competitors, the level of
marketing or investment undertaken by its competitors, or other changes in the competitive
environment in its markets may cause a reduction in the consumption of the CCH Group’s products
and in its market share, and may lead to a decline in its revenues and/or an increase in its marketing or
investment expenditures, which may materially and adversely affect its results of operations.
Competitive pressure may also cause channel and product mix to shift away from the CCH Group’s
more profitable packages and channels, for example, the immediate consumption channel.

In particular, the CCH Group faces intense price competition, especially in its Emerging and
Developing Countries, from producers of local non-premium non-alcoholic, ready-to-drink beverage
brands, which are typically sold at prices lower than similar products of the CCH Group. In addition,
the CCH Group faces increasing price competition from certain large retailers that sell private label
products in their outlets at prices that are lower than prices of the CCH Group, especially in Territories
with a highly concentrated retail sector. In some of the CCH Group’s Territories, the CCH Group is
also exposed to the effect of imports from adjacent countries of lower priced products, including, in
some cases, trademarked products of TCCC bottled by other bottlers in the Coca-Cola bottling system.
The entry into the European Union of all but one of the Developing Countries, as well as that of
Romania and Bulgaria, has increased the exposure of such countries to such imports from other EU
countries. In addition, the further enlargement of the European Union could lead to increased imports
by wholesalers and large retailers of products produced and sold by the CCH Group in any of these
countries for resale at lower prices in the CCH Group’s other Territories, particularly its Established
Countries, where the prices of its products are generally higher than in most of its Developing
Countries. While this practice would not affect the CCH Group’s sales volume overall, it could put
pressure on its pricing in the Territories that receive such imports of lower priced products.

If there is a change in the CCH Group’s competitors’ pricing policies, an increase in the volume of
cheaper competing products imported into the CCH Group’s Territories or the introduction of new
competing products or brands, including private label brands, and if the CCH Group fails to effectively
respond to such actions, the CCH Group may lose customers and market share and/or the
implementation of its pricing strategy may be restricted, in which case its results of operations will be
adversely affected.

The increasing concentration of retailers and independent wholesalers, on which the CCH Group depends to
distribute its products in certain Territories, could lower the CCH Group’s profitability and harm its ability to
compete.

The CCH Group derives, particularly in its Established Countries, a large and increasing
proportion of its revenues from sales of its products either directly to large retailers, including
supermarkets and hypermarkets, or to wholesalers for resale to smaller retail outlets. The CCH Group
expects such sales to continue to represent a significant portion of its revenues. Most of the
CCH Group’s Territories are experiencing increased concentration in the retail and wholesale sectors,
either because large retailers and wholesalers are expanding their share in the relevant market, or as a
result of increased consolidation among large retailers and wholesalers.
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The CCH Group believes that such concentration increases the bargaining power of large retailers
and wholesalers. The CCH Group’s products compete with other non-alcoholic ready-to-drink beverage
brands for shelf space in retail stores and with other fast-moving consumer goods for preferential
in-store placement. The CCH Group’s large retail and independent wholesaler customers also offer
other products, sometimes including their own brands that compete directly with the CCH Group’s
products. These large retailers and wholesalers could use their increasing market power in a way that
could lower the CCH Group’s profitability and harm the CCH Group’s ability to compete.

Changes in how significant customers market or promote the CCH Group’s products could reduce sales
volumes.

The CCH Group’s revenue is impacted by how large retailers, such as supermarkets, hypermarket
chains and independent wholesalers, market or promote the CCH Group’s products. Revenue may, for
example, be negatively impacted by unfavourable product placement at points of sale or less aggressive
price promotions by large retailers or independent wholesalers, particularly in future consumption
channels. Brand image may be negatively affected by aggressive price positioning close to that of
non-premium products and private labels. Although the CCH Group seeks to engage its large retail
and independent wholesale customers to achieve favourable product placement and in the development
and implementation of marketing and promotional programmes, the CCH Group’s sales volumes,
revenues and profitability may be adversely impacted by the manner in which large retailers or
independent wholesalers engage in the marketing or promotion of its products. In addition, there can
be no assurance that the CCH Group’s large retail and independent wholesale customers, who often
act for the CCH Group, the CCH Group’s competitors and themselves, will not give the CCH Group’s
competitors, or their products, higher priority, thereby reducing their efforts to sell the CCH Group’s
products.

Risks Related to Prevailing Economic Conditions

The Greek government debt crisis and the associated impact on the economic and fiscal prospects of Greece
and other EU countries in which the CCH Group operates could have a material adverse effect on the
CCH Group’s business.

Greece, which accounted for 5.2% of unit sales volume, 6.4% of net sales revenue, 6.9% of
financial assets and 5.2% of production capacity of the CCH Group for the year ended 31 December
2012, is currently facing a severe economic crisis resulting from significant government fiscal deficits
and high levels of government borrowing. The current political, economic and budgetary challenges that
the Greek government faces with respect to its high public debt burden and Greece’s weakening
economic prospects have led to sequential downgrades during 2010, 2011 and 2012 by Standard &
Poor’s Ratings Services of Greece’s sovereign credit ratings to SD (selective default). Additionally, in
March 2012, Moody’s Ratings Services downgraded Greece’s sovereign credit rating to C. As a
condition of the second European Monetary Union / International Monetary Fund rescue package
announced on 20 February 2012, Greece has committed to further aggressive and wide-ranging fiscal
retrenchment during 2013, including increases in taxation. By way of example, Greek law 4110/2013,
which was enacted on 23 January 2013, increased the general corporate income tax rate applicable to
Greek tax-resident legal entities from 20% to 26%. The magnitude of fiscal adjustments to which
Greece has agreed, and any further measures which may be required, are likely to continue to have a
significant negative effect on economic activity in Greece. The Greek economy contracted by 6% to 7%
in 2012 (as estimated by the Hellenic Statistical Authority), the fifth consecutive year that the economy
has been in recession. The Greek unemployment rate reached 27% as at November 2012 (according to
the Hellenic Statistical Authority). These negative trends are expected to continue during 2013, taking a
heavy toll on disposable income and spending, which has had and will continue to have a material
adverse effect on the CCH Group’s business, including increased taxation. In addition, the possibility
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that Greece could default on its sovereign debt obligations, and the consequent effect on its ability to
remain part of the Eurozone, cannot be entirely ruled out. Such an event could have severe adverse
consequences for the Greek economy and the CCH Group, the magnitude of which is difficult to
predict.

Negative financial and economic conditions could lead to reduced demand for the CCH Group’s products.

Negative financial and economic conditions in many countries in which the CCH Group operates
have led and could continue to lead to reduced demand for the CCH Group’s products, or an increase
in price discount activity, or both, which would have a negative impact on the CCH Group’s financial
position, results of operations and cash flows. Governments have been facing greater pressure on public
finances, leading to risk of increased taxation and therefore of a reduction in consumers’ disposal
income. These factors may also lead to intensified competition for market share as well as reduced
tourist activity, with consequential potential adverse effects on volumes. Negative financial and
economic conditions may have a negative impact on the CCH Group’s customers and other parties with
whom the CCH Group does, or may do, business.

Consumers’ disposable income has come under pressure in several of the CCH Group’s key
markets as a result of price increases for fuel and food, among other things. Such price increases, along
with local economic disruptions and economic uncertainty more generally, have also adversely affected
consumer sentiment, which may further dampen discretionary spending over time. To the extent that
this proves to be the case, sales volumes and pricing strategies in certain of the CCH Group’s key
markets may be adversely affected for an indeterminate period of time.

Increased taxation on the CCH Group’s business may reduce the CCH Group’s profitability.

The CCH Group is subject to multiple taxes across each of the jurisdictions in which it operates.
The imposition of new taxes, or increases in taxes on the CCH Group’s products, may have a material
adverse effect on the CCH Group’s business, financial condition, prospects and results of operations.
The severe fiscal crises currently impacting many of the CCH Group’s Territories have resulted in
increased taxation on the CCH Group’s business. For example, pursuant to Article 5 of Law 3845/2010,
on 6 May 2010, the Greek government imposed an “Extraordinary Contribution of Social
Responsibility” on net income for the fiscal year ended 31 December 2009. The amount of the
“Extraordinary Contribution of Social Responsibility” assessed for 2009 was €21.2 million, which the
CCH Group recorded as a tax charge in 2010.

Further fiscal measures may continue to result in increased taxation on the CCH Group’s business,
which would reduce the CCH Group’s profits. Governments may also enact or increase taxes that apply
to the sale, or production, of the CCH Group’s products. In Greece, effective from 1 September 2011,
value added tax ( “VAT”), on non-alcoholic beverages and juices, except for mineral water, increased
from 13% to 23%. At the end of 2011, in Italy, VAT increased by 2%, bringing the VAT to 23%, and
an additional increase of 1% is scheduled for July 2013. In 2011, Hungary introduced a tax on
consumption of beverages with sugar and caffeine content higher than a specified amount, which affects
the cost to consumers for some of the CCH Group’s products. In addition, in Ireland effective from
January 2012, VAT increased by 2% to 23%, and in the Czech Republic VAT increased by 4% to 14%,
effective from January 2012, and a further 1% increase took effect in January 2013. In Cyprus, effective
from January 2013, VAT increased by 1% to 18% and from January 2014 will further increase by 1% to
19%. Higher taxes on the sale of the CCH Group’s products, in the form of excise or other
consumption taxes, could lead to increased prices, which in turn may adversely affect the sale and
consumption of the CCH Group’s products and reduce the CCH Group’s revenues and profitability.
Government imposed deposits or taxes on glass and/or metal packaging material, and/or other materials
used in the CCH Group’s business, would also reduce the CCH Group’s profitability.
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The global financial and credit crisis and the Eurozone sovereign debt crisis may have an impact on the
CCH Group’s financial condition and business prospects that currently cannot be predicted, and increasing
interest rates may affect the CCH Group’s financial results and ability to obtain credit.

The credit crisis and related turmoil in the global financial systems, as well as the Eurozone
sovereign debt crisis, may have a material impact on the CCH Group’s financial condition and business
prospects, and the CCH Group may ultimately face major challenges if conditions do not improve. If
the capital and credit markets continue to experience volatility and the availability of funds in the
capital and credit markets becomes limited, then the CCH Group may face increased interest rates and
in the future incur other costs associated with future debt financings and its ability to access the capital
markets or borrow money in the future may become restricted at a time when the CCH Group would
like, or need, to raise funds, which could have an adverse impact on the CCH Group’s flexibility to
react to changing economic and business conditions, as well as on the CCH Group’s ability to fund its
operations and capital expenditures in the future, on its growth rate and on shareholder returns. In
addition, if the global financial crisis results in decreases in yield on, or a fall in the value of,
investments held by CCH Group’s funded pension plans, the CCH Group may have to increase its
funding levels of such pension plans from its current funding requirements, which could adversely affect
the CCH Group’s results of operations and financial condition. Furthermore, changes in the
CCH Group’s credit rating could have a material adverse effect on its interest costs and, in the longer
term, on its financing sources. The CCH Group’s credit rating can be materially influenced by a
number of factors including, but not limited to, sovereign risk, acquisitions, investment decisions, and
capital management activities. While the ultimate outcome and impact of the current crises cannot be
predicted, they may have a material adverse effect on the CCH Group’s future financial condition and
business prospects.

Countries in which the CCH Group operates also face difficult economic conditions as a result of
restrictive fiscal measures imposed in response to the Eurozone sovereign debt crisis. Italy accounted
for 14.8% of unit sales volume and 15.6% of net sales revenue in the year ended 31 December 2012. In
May 2010 and August 2011, the Italian government announced significant reductions in public
expenditure, designed to reduce the fiscal deficit to 3% or less of gross domestic product by 2012. The
Republic of Ireland accounted for 1.9% of the CCH Group’s sales volume in 2012. In November 2010,
the Irish government agreed a rescue package with the European Union, the International Monetary
Fund and the European Central Bank that continues to require severe fiscal austerity. These measures
are likely to negatively impact gross domestic product and employment and could lead to social unrest.
These measures are also likely to reduce disposable income and discretionary spending by customers in
the CCH Group’s Territories of operation located within the European Union, and adversely affect the
tourism industry. See also “—The Greek government debt crisis and the associated impact on the
economic and fiscal prospects of Greece and other EU Territories in which the CCH Group operates
could have a material adverse effect on the CCH Group’s business.” These consequences have resulted
and may continue to result in reduced demand for the CCH Group’s products. As a result, the
sovereign debt crisis, the measures aimed at addressing such crisis and the consequences thereof could
adversely affect the results of the CCH Group’s local operations and the results of the CCH Group on
a consolidated basis.

These measures may also lead to a deterioration in the financial condition of certain of the
CCH Group’s suppliers. Damage or disruption to the production or distribution capabilities of the
CCH Group due to social unrest, political instability, the financial and/or operational instability of key
suppliers, distributors, warehousing and transportation providers or brokers, or other reasons could
impair the CCH Group’s ability to manufacture or sell its products. Further, government fiscal
measures in the Territories have resulted and may continue to result in increased taxation on the
CCH Group’s business, which would reduce the CCH Group’s profits. Finally, the Eurozone sovereign
debt crisis has created a downward pressure on the euro, resulting in an increase in the prices that the
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CCH Group must pay for certain raw and packaging materials which are priced in other currencies
(principally US dollars), which will further depress the CCH Group’s profit margins if it is unable to
recover these additional operating costs from its customers through market-based activities. Any one or
a combination of these factors may have a material adverse effect on the CCH Group’s results of
operations and financial condition.

Risks Related to the CCH Group’s Business
The CCH Group relies on the reputation of the CCH Group’s brands.

The CCH Group’s success depends on its ability to maintain and enhance the image and
reputation of its existing products and to develop a favourable image and reputation for new products.
An event, or series of events, that materially damages the reputation of one or more of the
CCH Group’s brands could have an adverse effect on the value of those brands and subsequent
revenues from those brands or businesses.

Contamination or deterioration of the CCH Group’s products could hurt its reputation and depress its
revenues.

The contamination or deterioration of the CCH Group’s products, whether actual or alleged,
deliberate or accidental, could harm its reputation and business. A risk of contamination or
deterioration exists during each stage of the production cycle, including during the production and
delivery of raw materials, the bottling and packaging of the products, the stocking and delivery of
products to retailers and wholesalers, and the storage and shelving of its products at the final points of
sale. Any such contamination or deterioration could result in a recall of the CCH Group’s products
and/or criminal or civil liability, which could restrict the CCH Group’s ability to sell its products and, in
turn, could have a material adverse effect on its business and prospects. Similar incidents involving
other bottlers of TCCC’s products, could also materially and adversely impact the competitiveness and
revenues of the CCH Group by harming the reputation of TCCC’s brands.

Adverse weather conditions and reduced tourist activity could reduce demand for the CCH Group’s products.

Demand for the CCH Group’s products is affected by weather conditions in the Territories in
which the CCH Group operates. Consumption is particularly strong during the second and third
quarters when demand rises due to warmer weather and, in some of the CCH Group’s Territories,
increased tourist activity. As a result, unseasonably cool temperatures in the Territories in which the
CCH Group operates or reduced tourist activity in certain Territories during the summer season could
adversely affect its sales volume and the results of its operations for the year.

Climate change may negatively affect the CCH Group’s business.

There is increasing concern that a gradual increase in global average temperatures due to the
increased concentration of carbon dioxide and other greenhouse gases in the atmosphere will cause
significant changes in weather patterns around the globe and an increase in the frequency and severity
of natural disasters. Decreased agricultural productivity in certain regions as a result of changing
weather patterns may limit availability or increase the cost of key agricultural commodities, such as
sugarcane, corn, beets, citrus, coffee and tea, which are important ingredients for the CCH Group’s
products. The increased frequency or duration of extreme weather conditions could also impair
production capabilities, disrupt the CCH Group’s supply chain or impact demand for the CCH Group’s
products. Climate change may also exacerbate water scarcity and cause a further deterioration of water
quality in affected regions, which could limit water availability for the CCH Group’s operations. In
addition, public expectations for reductions in greenhouse gas emissions could result in increased
energy, transportation and raw material costs and may require the CCH Group to make additional
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investments in facilities and equipment. As a result, the effects of climate change could have a
long-term adverse impact on the CCH Group’s business and results of operations.

Miscalculation of infrastructure investment needs could impact the CCH Group’s financial results.

The CCH Group’s projected requirements for infrastructure investments may differ from actual
levels if anticipated sales volume growth does not materialise. The CCH Group has, in the past,
invested substantially in production capacity and sales and distribution infrastructure, particularly in the
CCH Group’s key Emerging Countries. Such infrastructure investments are generally long-term in
nature and it is possible that investments may not generate the expected returns due to changes in the
marketplace. Significant changes from the CCH Group’s expected returns on cold drink equipment,
fleet, technology and supply chain infrastructure investments could adversely affect the CCH Group’s
financial results.

Information technology failures could disrupt the CCH Group’s operations and negatively impact its business.

Information technology, or IT, systems are critical to the CCH Group’s ability to manage its
business and, in turn, to maximise efficiencies and minimise costs. The CCH Group’s IT systems enable
it to coordinate its operations, from planning, production scheduling and raw material ordering, to
order-taking, truck loading, routing, customer delivery, invoicing, customer relationship management
and decision support. The CCH Group’s main IT platform is SAP, an integrated system of software
applications. An enhanced version of SAP, called “Wave 2, was developed for the CCH Group in 2006
and since that time has been implemented in 21 of the Territories. Wave 2 is designed to provide
advanced capabilities to address customer-centric activities in the areas of customer relationship
management, promotion management, equipment management, field sales execution, truck
management and yard management. In 2011, the CCH Group implemented its shared services project,
which is intended to standardise and simplify key finance and human resources processes and, in turn,
intended to improve productivity and efficiency within the CCH Group’s country operations, all at a
reduced cost.

If the CCH Group does not allocate and effectively manage the resources necessary to build and
sustain the proper IT infrastructure, the CCH Group could be subject to transaction errors, processing
inefficiencies, customer service disruptions and, in some instances, loss of customers. Challenges
relating to the building of new IT structures can also subject the CCH Group to certain errors,
inefficiencies, disruptions and, in some instances, loss of customers. The CCH Group’s IT systems, and
the systems of its third party IT service providers may also be vulnerable to a variety of interruptions
due to events beyond the CCH Group’s control, including, but not limited to, natural disasters, terrorist
attacks, telecommunications failures, computer viruses, hackers and other security issues. Although the
CCH Group has security initiatives and disaster recovery plans in place to mitigate its risk to these
vulnerabilities, such measures may not have been effectively implemented or may not be adequate to
ensure that its operations are not disrupted. IT interruptions and system failures could have a material
and adverse effect on the CCH Group’s ability to realise the anticipated improvements in productivity
and efficiency relating to, or cost reductions in respect of, the CCH Group’s implementation of Wave 2
and its shared services project.

Disruptions to the CCH Group’s supply or distribution infrastructure could adversely affect its business.

The CCH Group depends on effective supply and distribution networks to obtain necessary inputs
for its production processes and to deliver its products to its customers. Damage or disruption to such
supply or distribution capabilities due to weather, natural disaster, fire, loss of water or power supply,
terrorism, political instability, military conflict, pandemic, strikes, the financial and/or operational
instability of key suppliers, distributors, warechousing and transportation providers or brokers, or other
reasons, could impair the CCH Group’s ability to manufacture or sell its products.
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Although the risk of such disruptions is particularly acute in the Emerging Countries, where
distribution infrastructure is relatively undeveloped, its operations in Developed and Established
Countries are also subject to such risks. In Greece, for example, which is one of the CCH Group’s key
markets, general transportation strikes in 2010 limited the CCH Group’s ability to fulfil customer
orders for several weeks, particularly in its higher margin immediate consumption channels. The
current economic crisis in Greece may result in similar events.

To the extent that the CCH Group is unable to effectively manage such events if they occur, or
cannot financially mitigate the likelihood or potential impact of such events, there could be a materially
adverse effect on the CCH Group’s business and results of operations.

Price increases in, and shortages of, raw materials and packaging materials could materially and adversely
affect the CCH Group’s results of operations.

The CCH Group’s results of operations may be affected by the availability and pricing of raw
materials and packaging materials, including water, sugar and other sweeteners, juice concentrates,
glass, labels, plastic resin, closures, plastic crates, aluminium, aseptic packages and other packaging
products and ingredients, some of which are priced in currencies other than the functional currencies of
the CCH Group’s operating companies.

Water, in particular, is the main ingredient in substantially all of the CCH Group’s products. As
demand for water continues to increase around the world and as the quality of available water
deteriorates, the CCH Group may incur increasing production costs or face capacity constraints. Sugar
is also a primary ingredient in many of the CCH Group’s products and has recently experienced
significant price increases and volatility.

The supply and price of raw materials and packaging materials used for the production of the
CCH Group’s products can be affected by a number of factors beyond its control, including the level of
crop production around the world, global supply and demand, export demand, market fluctuations,
speculative movements in the raw materials or commodities markets, exchange rates, currency controls,
government regulations and legislation affecting agriculture, adverse weather conditions, economic
factors affecting growth decisions, various plant diseases and pests.

The CCH Group cannot predict future availability, or prices, of the raw materials or commodities
required for its products. The markets for certain raw materials or commodities have experienced, and
will continue to experience, shortages and significant price fluctuations. Such factors may affect the
price and availability of ingredients that the CCH Group uses to manufacture its products, as well as
the cans and bottles in which its products are packaged.

In addition, changes in global supply and demand, market fluctuations, weather conditions,
government controls, exchange rates, currency controls and other factors may substantially affect the
price of both raw and packaging materials. A substantial increase in the prices of these materials will
increase the CCH Group’s operating costs, which will depress its profit margins if it is unable to
recover these additional operating costs from its customers. Although supply agreements and derivative
financial instruments can protect against increases in raw material and commodities costs, they cannot
provide complete protection over the longer term. Moreover, since hedging instruments establish a
purchase price for the applicable commodities in advance of the time of delivery, it is possible that the
CCH Group may become locked into prices that are ultimately higher than the actual market price at
the time of delivery.

A sustained interruption in the supply of raw materials and packaging materials could also lead to
a significant increase in the price of such materials or could impede the CCH Group’s production
process if the CCH Group is unable to find suitable substitutes. In each case, this could have a
materially adverse effect on the CCH Group’s results of operations. You should read Item 4,
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“Information on the Company—Business Overview—Raw Materials,” and Item 5, “Operating and
Financial Review and Prospects—Principal Factors Affecting the CCH Group’s Results of Operations—
Raw material costs,” for additional information on the CCH Group’s procurement of packaging and
raw materials and the cost of raw materials.

Increases in the cost of energy could affect the CCH Group’s profitability.

The CCH Group uses a significant amount of electricity, natural gas and other energy sources to
operate its bottling plants and, in some of its Territories, to operate fleets of motor vehicles. Due to the
nature of its business, the CCH Group is particularly reliant on energy and a substantial increase in the
price of fuel and other energy sources would increase the CCH Group’s costs and, therefore, could
negatively impact its profitability. The CCH Group is particularly reliant on natural gas exports from
the Russian Federation and would be particularly affected by any restriction of natural gas exports from
that country.

Fluctuations in exchange rates may adversely affect the CCH Group’s results of operations and financial
condition.

The CCH Group derives a portion of its revenues from Territories that have functional currencies
other than its reporting currency, the euro. As a result, any fluctuations in the values of these
currencies against the euro impacts the CCH Group’s income statement and balance sheet when its
results are translated into euro. If the euro appreciates in relation to these currencies, then the euro
value of the contribution of these operating companies to the CCH Group’s consolidated results and
financial position will decrease.

The CCH Group incurs currency transaction risks whenever one of its operating companies enters
into either a purchase or sale transaction using a currency other than its functional currency. In
particular, the CCH Group purchases raw materials which are priced predominantly in euro and
US dollars, while the CCH Group currently sells its products in Territories other than Austria, Cyprus,
Estonia, Greece, Italy, Montenegro, the Republic of Ireland, Slovakia and Slovenia, in local currencies.
Although the CCH Group uses financial instruments to attempt to reduce its net exposure to currency
fluctuations, there can be no assurance that it will be able to successfully hedge against the effects of
this foreign exchange exposure, particularly over the long-term. The CCH Group attempts to reduce its
currency transaction risk, where possible, by matching currency sales revenue and operating costs.
Given the volatility of currency exchange rates, the CCH Group cannot assure that it will be able to
manage its currency transaction risks effectively or that any volatility in currency exchange rates will not
have a material and adverse effect on its financial condition or results of operations.

The CCH Group is exposed to the impact of exchange controls, which may adversely affect its profitability or
its ability to repatriate profits.

The currencies of Nigeria, Ukraine, Belarus and Moldova can only be converted in limited
amounts or for specified purposes established by their governments. These Territories represented
14.8% of unit sales volume and 12.5% of net sales revenue for the year ended 31 December 2012. In
addition, it is possible that if Greece, Italy, Ireland or any other country in which the CCH Group
operates or is established ceases to use the euro as its currency, that country would apply exchange
controls. In Territories where the local currency is, or may become, convertible or transferable only
within prescribed limits or for specified purposes, it may be necessary for the CCH Group to comply
with exchange control formalities and to ensure that all relevant permits are obtained before it can
repatriate profits of its subsidiaries in these Territories. Such controls may have a material adverse
effect on the CCH Group’s profitability or on its ability to repatriate profits that it earns out of these
Territories or otherwise have a negative impact on the capital markets of such Territories.
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The CCH Group’s operations are subject to extensive regulation, including resource recovery, environmental
and health and safety standards. Changes in the regulatory environment may cause the CCH Group to incur
liabilities or additional costs or limit its business activities.

The CCH Group’s production, sales and distribution operations are subject to a broad range of
regulations, including environmental, trade, labour, production, food safety, advertising and other
regulations. Governments may also enact or increase taxes that apply to the sale of the CCH Group’s
products. More restrictive regulations or higher taxes could lead to increasing prices, which in turn may
adversely affect the sale and consumption of the CCH Group’s products and reduce its revenues and
profitability. You should read Item 4 “Information on the Company—Business Overview—Regulation,”
for additional information on the regulations to which the CCH Group is subject.

Some environmental laws and regulations may result in significant additional costs or diminish the
CCH Group’s ability to formulate and implement marketing strategies that it believes could be more
effective, such as the use of a particular packaging material or method. A number of governmental
authorities in the Territories in which the CCH Group operates have adopted, considered or are
expected to consider legislation aimed at reducing the amount of discarded waste. Such programmes
have included, for example, requiring the achievement of certain quotas for recycling and/or the use of
recycled materials, imposing deposits or taxes on plastic, glass or metal packaging material and/or
requiring retailers or manufacturers to take back packaging used for their products. Such legislation, as
well as voluntary initiatives similarly aimed at reducing the level of waste, could require the
CCH Group to incur greater costs for packaging and set higher wholesale prices to cover these
incremental costs, which could be passed on to consumers and negatively affect the CCH Group’s sales.
In addition, such legislation could prevent the CCH Group from promoting certain forms of profitable
non-returnable packages or could otherwise adversely impact its business and prospects. For additional
information, see Item 4, “Information on the Company—Business Overview—Environmental matters”.

The CCH Group is subject to a broad range of environmental, health and safety laws and
regulations in each of the Territories in which it operates. They relate to, among other things, waste
water discharges, air emissions from solvents used in coatings, inks and compounds, the use and
handling of hazardous materials and waste disposal practices. If the CCH Group fails to comply with
applicable environmental standards, it may face liabilities. In the event of gradual pollution, potential
liabilities could be greater for which insurance policies are not readily available in the insurance
market. However, the CCH Group holds insurance coverage restricted to third party bodily injury
and/or property damage in respect of sudden, identifiable, unintended and unexpected incidents.

Environmental regulations are becoming more stringent in many of the Territories in which the
CCH Group operates. In particular, governments and public interest groups are becoming increasingly
aware of and concerned about the public health and environmental consequences of carbon dioxide
emissions. The introduction of regulation seeking to restrict carbon dioxide emissions, as well as the
CCH Group’s own commitment to social and environmental responsibility, might require increased
investment in energy conservation and emissions reduction technologies, both at the production stage
and with respect to the CCH Group’s cooler infrastructure, which may result in increased capital
expenditure, greater operating costs, or both.

In addition, the trend toward increased consumer focus on health and fitness, as well as public
concerns about obesity, have in recent years led to the consideration by governments of new taxes on
certain food and beverage products, including sugar-sweetened beverages. In 2011, Hungary introduced
a tax on the consumption of beverages with sugar or caffeine content higher than a specific amount,
which increased the cost to consumers for some of the CCH Group’s products. Possible new taxes on
sugar-sweetened or caffeinated beverages in the Territories in which the CCH Group operates may
reduce demand for its products, which could affect its profitability.
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Other Risks Related to an Investment in the Ordinary Shares or ADSs of CCH
You may not be able to enforce judgments against CCH or some of its directors or officers.

CCH is incorporated under the laws of Greece. Substantially all of the CCH Group’s assets are
located outside the United States. In addition, the majority of CCH’s officers and directors are
residents of countries other than the United States. As a result, you may not be able to effect service
of process within the United States upon these persons or enforce a US court judgment based on civil
liabilities under the US federal securities laws against CCH or these persons. Courts outside the United
States, including in Greece, may decide not to impose civil liability on CCH, its directors or its officers
for a violation of the federal securities laws of the United States. In addition, there is uncertainty as to
the enforceability in Greece of judgments of United States courts because such enforcement is subject
to ascertainment by the Greek courts of a number of conditions, including that the foreign court has
jurisdiction under Greek law and that the judgment is not contrary to good morals and public policy, as
determined by Greek courts. In addition, it is uncertain if a Greek court would apply the federal laws
of the United States in any action brought before such court. You may therefore not be able to enforce
certain US judgments in civil and commercial matters against CCH or some of its officers or directors.

Sales of substantial amounts of the ordinary shares of CCH by Kar-Tess Holding or The Coca-Cola Company
Entities or the perception that such sales could occur, could adversely affect the market value of the ordinary
shares or ADSs of CCH.

Kar-Tess Holding and the TCCC Entities have agreed among themselves to maintain their
combined shareholding until 31 December 2013 at no less than 44% of the outstanding share capital of
CCH (and at no less than 40% of the outstanding share capital of CCH thereafter, until expiration of
the shareholders’ agreement). The current term of the shareholders’ agreement extends to
31 December 2018, after which either group of parties may terminate it on three months’ written
notice. Kar-Tess Holding and the TCCC Entities have also agreed to maintain their individual
shareholdings until 31 December 2013 at no less than 22% of CCH’s outstanding share capital (and at
no less than 20% of CCH’s outstanding share capital thereafter until expiration of such agreement).
However, Kar-Tess Holding and the TCCC Entities may sell additional ordinary shares in CCH, subject
only to the limitations set forth in their shareholders’ agreement. Under the shareholders’ agreement,
Kar-Tess Holding or any of the TCCC Entities may consent to sales of ordinary shares by the other
party at any time.

The shareholders agreement will terminate effective upon receipt by each of Kar-Tess Holding and
TCCC Entities, or their assigns, of shares of CCHBC (as defined below) in settlement of the Share
Exchange Offer and will not be renewed in relation to CCHBC. Accordingly, The Coca-Cola Company
Entities and Kar-Tess Holding (or their respective assigns) will not be required to obtain each other’s
consent in order to sell, transfer or otherwise dispose of any of their Coca-Cola HBC Shares.

Sales of substantial amounts of the ordinary shares of CCH in the public market by Kar-Tess
Holding or any of the TCCC Entities, or the perception that such sales could occur, could adversely
affect the market price of the ordinary shares or ADSs of CCH and, as a result, could also adversely
affect CCH’s ability to raise capital through future capital increases.

The euro/US dollar exchange rate could adversely affect the market price of the ordinary shares of CCH and
the US dollar value of dividends paid by CCH in respect of its ordinary shares and ADSs.

The price of the ordinary shares of CCH is quoted in euro. Movements in the euro/US dollar
exchange rate may affect the US dollar price of the ADSs of CCH and the US dollar equivalent of the
price of the ordinary shares of CCH. CCH will calculate and pay any cash dividends in euro. As a
result, exchange rate movements will affect the US dollar amount of dividends that you will receive
from the Depositary if you hold ADSs of CCH.
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Pre-emptive rights may not be available to you and, as a result, your investment could be diluted.

Under Greek law, prior to the issue of any class of shares, a company incorporated in Greece is
required to offer existing holders of such class of shares pre-emptive rights to subscribe and pay for
sufficient new shares to maintain their existing ownership percentages. US holders of the ADSs or
ordinary shares of CCH may not be able to exercise pre-emptive rights for new ordinary shares unless a
registration statement under the US Securities Act of 1933 is effective with respect to such rights and
new ordinary shares, or an exemption from the registration requirements is available. CCH’s decision to
file a registration statement will depend on the costs and potential liabilities associated with any such
registration statement, the perceived benefits to CCH of enabling US holders of its ADSs or ordinary
shares to exercise their pre-emptive rights and any other facts, which CCH considers appropriate at the
time. To the extent that US holders of the ADSs or ordinary shares of CCH are not able to exercise
pre-emptive rights granted in connection with an issue of the ordinary shares of CCH, their
proportional shareholding in CCH would be diluted.

The Athens Exchange may be less liquid than other major exchanges, and may exhibit volatility, which may
adversely affect your ability to trade the ordinary shares of CCH.

The principal trading market for the ordinary shares of CCH is the Athens Exchange. The Athens
Exchange may be less liquid than major markets in Western Europe and the United States. As a result,
shareholders may have difficulty buying and selling the ordinary shares of CCH, especially in large
numbers. In 2012, the average daily trading volume on the Athens Exchange was approximately
€51.9 million and the average daily trading volume of the ordinary shares of CCH on the Athens
Exchange was approximately €3.7 million. In 2011, the average daily trading volume on the Athens
Exchange was approximately €80.9 million and the average daily trading volume of the ordinary shares
of CCH on the Athens Exchange was approximately €5.4 million. By comparison, in 2010, the average
daily trading volume on the Athens Exchange was approximately €139.4 million and the average daily
trading volume of the ordinary shares of CCH on the Athens Exchange was approximately €6.2 million.

In addition, stock markets in general, including the Athens Exchange, can be highly volatile. You
may not be able to trade large amounts of the ordinary shares or ADSs of CCH during or following
periods of volatility. You should read Item 9, “The Offer and Listing—Offer and Listing Details” for
additional information on the Athens Exchange.

Greek corporate law and the articles of association of CCH may not grant you certain of the rights and
protections generally afforded to shareholders of US companies under US federal and state laws.

The rights provided to shareholders of CCH under Greek corporate law and the articles of
association of CCH differ in certain respects from the rights that you would typically enjoy as a
shareholder of a US company under applicable US federal and/or state laws. For example, only
shareholders holding a minimum of 5% of the share capital of CCH may ask for an inspection of the
corporate records of CCH, while under Delaware corporate law any shareholder, irrespective of the
size of his or her shareholdings, may do so. Furthermore, CCH will generally be exempt from the US
Securities Exchange Act of 1934 rules regarding the content and furnishing of proxy statements to the
shareholders of CCH. Under Greek corporate law, shareholders are also unable to initiate a derivative
action, a remedy typically available to shareholders of US companies, in order to enforce a right of
CCH, in case CCH fails to enforce such right itself. In addition, a majority of more than 80% of the
shareholders of CCH may release a director from any liability, including if he or she has acted in bad
faith or has breached his or her duty of loyalty, provided that two years have lapsed since the cause of
action arose against such director. In contrast, most US federal and state laws prohibit a company from
releasing a director from liability if he or she has acted in bad faith or has breached his or her duty of
loyalty. The directors, officers and principal shareholders of CCH will also be exempt from the
reporting and the short-swing profit recovery provisions contained in Section 16 of the US Securities
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Exchange Act of 1934. However, these persons are and will continue to be required to comply with
applicable Greek legislation prohibiting insider dealing. Finally, Greek corporate law imposes a
particular set of restrictions on the ability of a Greek company to repurchase its own shares, which
could be more restrictive than the share repurchase regime applicable to US companies, and does not
provide for any kind of appraisal rights in the case of a business combination.

For additional information on these and other aspects of Greek corporate law and the articles of
association of CCH, you should read Item 9, “The Offer and Listing—Markets—Market regulation,”
Item 10, “Additional Information—Share Capital” and Item 10, “Additional Information—
Memorandum and Articles of Association”. As a result of these differences between Greek corporate
law and the articles of association of CCH, and US federal and state laws, in certain instances you
could receive less protection as a shareholder of CCH than you would as a shareholder of a US
company.

ADS holders may not be able to exercise voting rights or receive distributions as readily as holders of ordinary
shares.

Holders of ADSs who would like to vote their underlying shares at the general meetings of CCH
must instruct Citibank N.A. as Depositary on how to vote these underlying shares. Neither CCH nor
Citibank N.A. as Depositary can guarantee that you will receive the notice for the general meeting or
any voting materials provided by Citibank N.A. in time to ensure that you instruct Citibank N.A. to
vote the ordinary shares underlying your ADSs. In addition, Citibank N.A. and its agents are not
responsible for failure to carry out voting instructions or for the manner of carrying out voting
instructions. Therefore, there is a risk that your vote may not be carried out in the manner intended
and, in such instance, there is no recourse. In addition, you may not receive the distributions made by
CCH on its ordinary shares or any value for them if it is illegal or impracticable for Citibank N.A. to
make them available to you.

ITEM 4 INFORMATION ON THE COMPANY
A. History and Development of CCH and the CCH Group

The CCH Group was formed through the combination of Hellenic Bottling Company S.A. and
Coca-Cola Beverages plc on 9 August 2000.

Hellenic Bottling Company S.A., a corporation incorporated under the laws of Greece in 1969, was
headquartered in Athens. In 1981, Kar-Tess Holding acquired a 99.9% interest in Hellenic Bottling
Company S.A. The shares of Hellenic Bottling Company S.A. were listed on the Athens Exchange in
July 1991 and it became the largest non-financial company listed on the Athens Exchange. The
Kar-Tess Group held an interest of approximately 68.6% in Hellenic Bottling Company S.A.
immediately prior to its acquisition of Coca-Cola Beverages plc in August 2000.

Hellenic Bottling Company S.A.’s original territory was Greece, where TCCC granted it bottling
rights in 1969. After 1981, Hellenic Bottling Company S.A. expanded its business through acquisitions
and, immediately prior to the acquisition of Coca-Cola Beverages plc, operated bottling plants in 11
countries having an aggregate population of approximately 200 million. Hellenic Bottling Company S.A.
had operations in Greece, Bulgaria, Armenia, FYROM (through an equity investment), Serbia,
Montenegro, Northern Ireland, the Republic of Ireland, Nigeria, part of Romania, Moldova and part of
the Russian Federation (through an equity investment).

In July 1998, Coca-Cola Amatil Limited, an Australian-based bottler of the products of TCCC,
de-merged its European operations, resulting in the formation of Coca-Cola Beverages plc. The
Territories served by Coca-Cola Beverages plc consisted of Austria, Switzerland, Croatia, the Czech
Republic, Hungary, Poland, Slovakia, Slovenia, Belarus, Bosnia and Herzegovina, part of Romania and
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Ukraine. Coca-Cola Beverages plc also acquired the Northern and Central Italian bottling operations of
TCCC. As a result, immediately prior to its acquisition by Hellenic Bottling Company S.A., Coca-Cola
Beverages plc had bottling operations in 13 countries with an aggregate population of approximately
200 million. Coca-Cola Beverages plc was incorporated under the laws of England and Wales and was
listed on the London Stock Exchange, with a secondary listing on the Australian Stock Exchange.
Immediately prior to Coca-Cola Beverages plc’s acquisition by Hellenic Bottling Company S.A., TCCC
held, directly and indirectly, a 50.5% interest in Coca-Cola Beverages plc, The Olayan Group, a
diversified multinational Saudi Arabian group which holds an interest in the bottler of products of
TCCC for Saudi Arabia, held a 10.8% interest, while the remainder of Coca-Cola Beverages plc’s
shares were publicly held.

Following the acquisition of Coca-Cola Beverages plc, Hellenic Bottling Company S.A. was
renamed Coca-Cola Hellenic Bottling Company S.A. and became the second largest bottler of products
of TCCC in the world at that time, based on sales volume. The CCH Group retained its headquarters
in Athens and CCH’s shares were listed on the Athens Exchange, with secondary listings on the
London Stock Exchange and the Australian Stock Exchange.

On 23 November 2001, the CCH Group purchased from TCCC all of its wholly-owned and
majority-owned bottling operations in the Russian Federation through the purchase of the Cyprus
holding company, Star Bottling Limited and LLC Coca-Cola Stavropolye Bottlers. The Russian
operating subsidiary of Star Bottling Limited is LLC Coca-Cola HBC Eurasia following the merger
of LLC Coca-Cola Vladivostok Bottlers in 2005. In addition, on the same date the CCH Group also
purchased TCCC’s 40% interest in Coca-Cola Molino Beverages Limited, a company in which the
CCH Group already held the remaining 60%. As a result of this acquisition, the CCH Group gained
the exclusive rights to sell and distribute products of TCCC throughout the Russian Federation. On
2 January 2002, the CCH Group completed the acquisition from TCCC of its bottling operations in the
Baltic countries of Lithuania, Estonia and Latvia.

On 5 April 2006, the CCH Group successfully completed the tender offer for the outstanding
share capital of Lanitis Bros Public Limited (subsequently renamed Lanitis Bros Limited), a beverage
company in Cyprus, with a strong portfolio of products, including those of TCCC, as well as its own
juice and dairy products. Following completion of the tender offer, the CCH Group acquired 95.4% of
the share capital of Lanitis Bros Limited. The total consideration paid for these shares was
€71.5 million (excluding acquisition costs) with the assumption of debt of an additional €5.6 million.
Following completion of the tender offer, the CCH Group initiated a mandatory buy-out process in
accordance with Cypriot law for the purposes of acquiring the remaining shares in Lanitis Bros
Limited. Lanitis Bros Limited was subsequently delisted from the Cyprus Stock Exchange. Subsequent
to the date of acquisition and up to 31 December 2006, the CCH Group acquired an additional
11,218,735 shares representing 4.5% of the share capital of Lanitis Bros Limited for a total
consideration of €3.4 million, bringing the CCH Group’s equity ownership to 99.9%. Effective
28 March 2008, the CCH Group sold the “Lanitis” juice trademarks to TCCC. In December 2008, the
CCH Group acquired the remaining share capital of Lanitis Bros Limited, bringing its equity ownership
to 100%.

On 11 December 2008, the CCH Group acquired 100% of Socib S.p.A. and related entities, the
second largest Coca-Cola bottler in Italy. The territory of Socib S.p.A. covered the southern Italian
mainland plus Sardinia. The total consideration for the transaction was €209.3 million (excluding
acquisition costs), which included the assumption of debt of €38.9 million.

CCH listed its ADSs on the New York Stock Exchange on 10 October 2002.

Since 2002, the CCH Group has expanded its presence in the combined Still and Water beverages
category. The CCH Group acquired Romerquelle GmbH, an Austrian mineral water company
(December 2003), Gotalka d.o.o., a Croatian mineral water company (January 2004), Bankya Mineral
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Waters Bottling Company EOOD, a Bulgarian mineral water company (June 2005), and the CCH
Group developed the NaturAqua mineral water brand in Hungary (November 2002) and the Olimpja
water brand in Bosnia (August 2004).

The CCH Group acquired jointly with TCCC, Valser Mineralquellen AG, a Swiss mineral water
bottler (September 2002), Dorna Apemin S.A., Romania’s premier sparkling mineral water company
(December 2002), Multivita sp. z 0.0., a Polish mineral water company (October 2003), Vlasinka d.o.o.,
a Serbian mineral water company (April 2005), the Multon Z.A.O. group, a leading Russian fruit juice
producer (April 2005), Fresh & Co, a leading juice company in Serbia (March 2006) and Fonti del
Vulture S.r.l., a producer of high quality mineral water in Italy with significant water reserves (July
2006).

The CCH Group also acquired a hot beverages vending operator in Hungary, Yoppi Kft. (August
2006), a direct full service vending company in Italy, Eurmatik S.r.l. (May 2007) and a company owning
a newly constructed production facility in the Russian Federation, OOO Aqua Vision (September
2007). Eurmatik S.r.l. was subsequently sold in February 2011.

During 2011, the CCH Group acquired the remaining non-controlling interests in Nigerian Bottling
Company plc and Coca-Cola HBC—Srbija d.o.o., bringing the CCH Group’s interest in these
subsidiaries to 100%.

On 11 October 2012, Coca-Cola HBC AG (“CCHBC”) announced a voluntary share exchange
offer (the “Share Exchange Offer”) to acquire all of the outstanding ordinary shares and ADSs of
CCH in exchange for new ordinary shares or ADSs of CCHBC on a one-for-one basis. The purpose of
the Share Exchange Offer by CCHBC is to facilitate a premium listing of the CCH Group on the
London Stock Exchange and a listing on the New York Stock Exchange under a new Swiss holding
company, CCHBC. CCHBC has also applied for a parallel listing for the ordinary shares of CCHBC on
the Athens Exchange subject to necessary approvals. If, at the completion of the Share Exchange Offer,
CCHBC holds ordinary shares of CCH representing at least 90% of the total voting rights in CCH
(calculated excluding ordinary shares of CCH held in treasury), CCHBC will initiate a compulsory
buy-out procedure under Greek law to cause any remaining holders of ordinary shares of CCH to
transfer those ordinary shares to CCHBC. Holders of ordinary shares of CCH that were not acquired
in the Share Exchange Offer will also have the option to sell such shares to CCHBC pursuant to a
compulsory sell-out procedure under Greek law at any time during the three months after the
publication of the results of the Share Exchange Offer.

CCHBC was incorporated and registered in Switzerland on September 19, 2012. As of the date
hereof, CCHBC'’s sole shareholder is Kar-Tess Holding. CCHBC, which currently has a fully paid-up
share capital of CHF 100,000 and has received an additional equity contribution of €1.5 million from
Kar-Tess Holding, was incorporated in order to facilitate the Share Exchange Offer and has no
operations and no material assets or liabilities other than in connection with the Share Exchange Offer.
The Share Exchange Offer is not expected to materially change the CCH Group’s current dividend
policy. The Share Exchange Offer may, however, affect the CCH Group’s current capitalisation, in the
event that ordinary shares of CCH are acquired for cash pursuant to certain compulsory buy-out and/or
compulsory sell-out procedures. CCHBC has entered into a committed facility agreement of up to
€550,000,000 in order to finance such acquisitions for cash.

Separate documentation for the Share Exchange Offer will be made available to holders of
ordinary shares of CCH located in the United States and holders of ADSs of CCH, wherever located.
No offering of securities shall be made in the United States except by means of a prospectus meeting
the requirements of Section 10 of the U.S. Securities Act of 1933, as amended.

CCH and CCHBC may be required to file materials relevant to the Share Exchange Offer with the
U.S. Securities and Exchange Commission (the “SEC”). Such documents, however, may not all be
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currently available. INVESTORS ARE URGED TO READ ANY DOCUMENTS REGARDING
THE POTENTIAL TRANSACTION FILED OR TO BE FILED WITH THE SEC IF AND WHEN
THEY BECOME AVAILABLE, BECAUSE THEY WILL CONTAIN IMPORTANT
INFORMATION. Investors will be able to obtain a free copy of such filings without charge, at the
SEC’s website (http://www.sec.gov) once such documents are filed with the SEC. Copies of such
documents may also be obtained from CCHBC and CCH, without charge, once they are filed with the
SEC. No offering of securities shall be made in the United States except by means of a prospectus
meeting the requirements of Section 10 of the U.S. Securities Act of 1933, as amended.

CCH’s address is: 9 Fragoklissias Street, 151 25 Maroussi, Athens, Greece. CCH’s telephone
number is (011) 30210 618 3100. CCH has appointed CT Corporation System, located at 111 Eighth
Avenue, 13th Floor, New York, NY 10011, USA, as its agent for service of process in any suit, action
or proceeding with respect to its ordinary shares or ADSs and for actions under US federal or state
securities laws brought in any US federal or state court located in The City of New York, Borough of
Manbhattan, and it has submitted to the jurisdiction of such courts. CCH’s authorised representative in
the United States is Puglisi & Associates.

B. Business Overview
Overview
Business and products

The CCH Group owns, controls and operates a network of independent bottling plants and
warehousing and distribution systems. The CCH Group operates 71 plants and 299 filling lines and
maintains 287 distribution centres and 79 warehouses throughout the Territories. The CCH Group
principally produces, sells and distributes non-alcoholic ready-to-drink beverages under bottlers’
agreements and franchise arrangements with third parties and under its own brand names. The CCH
Group also distributes beer and third party premium spirits in certain of its central and eastern
European operations. The scale and reach of the CCH Group’s distribution network and production
capacity is a key element in its ability to deliver on its commercial objectives of developing and growing
the range and penetration of its portfolio of products in each of the Territories.

The CCH Group produces, sells and distributes an extensive portfolio of non-alcoholic
ready-to-drink beverages. The CCH Group’s business is principally engaged in producing, selling and
distributing non-alcoholic ready-to-drink beverages under bottlers’ agreements with TCCC. In some
Territories the CCH Group also produces, sells, distributes and markets its own brands of juice and
Water beverages. In addition, the CCH Group bottles and distributes beer in Bulgaria and FYROM
and the CCH Group distributes a selected number of third party premium spirit brands in certain
central and eastern European operations. The CCH Group is one of the largest bottlers of
non-alcoholic ready-to-drink beverages in Europe, operating in 28 countries with a total population of
approximately 581 million people (including the CCH Group’s equity investment in Brewinvest S.A., a
business engaged in the bottling and distribution of beer in Bulgaria and BrewTech B.V., a business
engaged in the bottling and distribution of beer and non-alcoholic ready-to-drink beverages in
FYROM). In the year ended 31 December 2012, the CCH Group sold approximately 2.1 billion unit
cases, generating net sales revenue of €7.0 billion. In the year ended 31 December 2011, the CCH
Group sold approximately 2.1 billion unit cases, generating net sales revenue of €6.8 billion. The
products that the CCH Group produces, sells and distributes include Sparkling beverages and Still and
Water beverages. The combined Still and Water beverages category includes juices, waters, sports and
energy drinks and other ready-to-drink beverages such as teas and coffees. In the year ended
31 December 2012, the Sparkling beverages category accounted for 69% and the combined Still and
Water beverages category accounted for 31% of the CCH Group’s sales volume, as compared,
respectively, to 68% and 32% in the year ended 31 December 2011. The CCH Group sells, produces
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and distributes products in a range of flavours and package combinations which vary from country to
country.

The CCH Group is one of TCCC’s key bottlers. TCCC considers the CCH Group to be a strategic
partner, based on factors such as size, geographic diversification and financial and management
resources and in which TCCC has a significant equity interest. In their day-to-day business relationship,
TCCC and the CCH Group work closely together to maximise the success of TCCC’s brand-related
business. Whereas TCCC'’s focus is on general consumer marketing and brand promotion of TCCC’s
products (involving, for example, building TCCC brand equity, analysing consumer preferences and
formulating general strategies and media advertising plans), the CCH Group has primary responsibility
for, and controls, the customer relationships and route to market in each of its relevant Territories and
develops and implements its own sales and marketing strategy in each of its relevant Territories.

The CCH Group has entered into bottlers’ agreements with TCCC for each of the Territories
under which the CCH Group has the right to exclusively produce and, subject to certain limitations,
sell and distribute products of TCCC in each of these Territories. Sales of products of TCCC (including
trademarked beverages of joint ventures to which TCCC is a party) represented approximately 96% of
the CCH Group’s total sales volume in the year ended 31 December 2012, with sales of products under
the Coca-Cola brand, the world’s most recognised brand, representing approximately 41% of the CCH
Group’s total sales volume in that period. In addition to the Coca-Cola brand, the CCH Group’s other
core brands include Fanta, Sprite, Coca-Cola light (which the CCH Group sells in some of its
Territories under the Diet Coke trademark) and Coca-Cola Zero. The CCH Group’s core brands
together accounted for approximately 63% of its total sales volume in the year ended 31 December
2012. The CCH Group also produces, sells and distributes a broad range of brands of other Sparkling,
Still and Water beverages which varies from country to country. It also distributes third party premium
spirits which also vary from country to country. The CCH Group is committed to exploring new growth
opportunities in the Sparkling, Still and Water beverages category with TCCC by introducing new
products and packages that satisfy the changing demands and preferences of consumers for those
products in the CCH Group’s markets. The CCH Group is also committed to expanding its distribution
of third party premium spirits.

For further information on the CCH Group’s relationships with the TCCC Entities, see Item 7,
“Major Shareholders and Related Party Transaction—Related Party Transactions—Relationship with
The Coca-Cola Company”.

Markets

The CCH Group divides its Territories into three reporting segments. The Territories included in
each segment share similar socio-economic characteristics, consumer habits, per capita consumption
levels, as well as regulatory environments, growth opportunities, customers and distribution
infrastructures. The CCH Group’s three reporting segments are as follows:

* Established Countries, which are Italy, Greece, Austria, the Republic of Ireland, Northern
Ireland, Switzerland and Cyprus;

* Developing Countries, which are Poland, Hungary, the Czech Republic, Croatia, Lithuania, Latvia,
Estonia, Slovakia and Slovenia; and

* Emerging Countries, which are the Russian Federation, Romania, Nigeria, Ukraine, Bulgaria,
Serbia (including the Republic of Kosovo), Montenegro, Belarus, Bosnia and Herzegovina,
Armenia, Moldova and FYROM (through an equity investment).
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Strengths
World’s leading brands

The CCH Group produces, sells and distributes Coca-Cola, the world’s leading brand of
non-alcoholic ready-to-drink beverages in terms of sales volume and the world’s most recognised brand.
The other brands licensed to the CCH Group by TCCC are also among the leading brands in their
market categories. In particular, Coca-Cola light (which the CCH Group sells in some of its Territories,
under the Diet Coke trademark), Sprite and Fanta, together with Coca-Cola, are four of the world’s
five best-selling non-alcoholic ready-to-drink beverages in terms of sales volume.

Key bottler of TCCC

The CCH Group is the second largest independent bottler of products of TCCC in the world in
terms of net sales revenue and the second largest in terms of volume, reflecting its strategic importance
within the Coca-Cola bottling system. The CCH Group operates in 28 countries with a total population
of approximately 581 million. The CCH Group works closely with TCCC, utilising their respective skills
and assets to maximise the opportunities to increase sales in the CCH Group’s Territories and,
ultimately, increase value to the CCH Group’s shareholders over the long-term.

Balanced portfolio of markets

The CCH Group has a balanced mix of markets, including more mature markets in its Established
and Developing Countries and markets with high-growth potential in its Emerging Countries. This
balance allows the CCH Group to minimise external financing of its long-term growth and limit its
exposure to the effects of potential economic or political instability in some of the CCH Group’s
Territories.

Significant markets with high-growth potential

The CCH Group believes that many of its Developing and Emerging Countries are
underdeveloped in terms of Sparkling and Still beverages and Water beverage consumption as indicated
by the total non-alcoholic ready-to-drink beverages’ per capita consumption levels. As the beverage of
choice in the Emerging and Developing Countries continues to evolve from tap water and homemade
drinks towards branded, premium Sparkling, Still and Water beverages, the CCH Group believes that it
is well positioned to capture a substantial share of this market growth. Not only is there an opportunity
for sales revenue growth in these Territories through increased market penetration, but Territories such
as Nigeria generally have a more favourable demographic profile for Sparkling beverages consumption
since there are larger numbers of young people who generally consume more Sparkling beverages and
the population growth rate in Nigeria is much higher than in the Established and Developing
Countries.

Developed production and distribution capability

Since 2002, the CCH Group has invested approximately €4.9 billion in property, plant and
equipment, to modernise its plant infrastructure and to expand the availability of cold drink equipment
such as coolers. The CCH Group also maintains 287 distribution centres and 79 warehouses and it
operates 71 plants and 299 filling lines throughout the Territories. As a result, the CCH Group believes
that it has the production capacity and distribution infrastructure to meet volume growth at a relatively
low incremental capital cost and to expand the availability of its products, especially the more
profitable single-serve packages.

In many of the Territories in which the CCH Group operates, it believes its distribution network is
the most extensive in the Sparkling and Still beverages and Water beverages sectors.
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Large and skilled sales force

The CCH Group believes that it has one of the largest and best-trained sales forces in the
non-alcoholic ready-to-drink beverages industry in each of its Territories, employing an average of
39,736 employees (on a full-time equivalent basis) across its operation for the year ended 31 December
2012. This allows the CCH Group to work closely and develop strong relationships with its customers.

Substantial scale benefits

The CCH Group’s scale offers significant opportunities arising from the sharing of knowledge and
best practices across its Territories, procurement savings, and coordination and optimisation of
investment planning, including capital expenditure.

Experienced management

The CCH Group’s senior management team has extensive experience in the non-alcoholic
ready-to-drink beverages industry. This provides the CCH Group with strong knowledge of the industry,
familiarity with its customers, and understanding of the development, manufacture and sale of its
products.

Strategy

The CCH Group’s strategic objective is to maximise shareholder value over time. The CCH
Group’s management uses the following key measures to evaluate the CCH Group’s performance:
volume, market share, net sales revenue per unit case, Adjusted EBITDA, free cash flow and ROIC.
For further details on the CCH Group’s calculation of Adjusted EBITDA and ROIC, see Item 5,
“Operating and Financial Review and Prospects”.

In order to achieve this objective, the CCH Group has devised a strategy based on the following
four strategic pillars:

e Community Trust: caring for the communities in which the CCH Group operates by adding
value, which helps the CCH Group win their trust, loyalty and build a long-lasting reputation for
its business;

* Consumer Relevance: refreshing the CCH Group’s consumers and catering to their evolving
needs and preferences;

* Customer Preference: developing the CCH Group’s markets by delivering superior services to its
customers; and

* Cost Leadership: improving efficiency and optimising use of capital, while driving overall cost
efficiency throughout the organisation.

A key enabler of the CCH Group’s four strategic initiatives is building people capabilities, ensuring
that the CCH Group has talent in key positions throughout the organisation and investing in the CCH
Group’s people to drive a high performance mindset now and in the future.

Caring for the communities in which the CCH Group operates.

The CCH Group understands that sustainable growth for its business goes hand in hand with
sustainable development for its communities. The CCH Group is deeply committed to creating value
for these communities and building its reputation as a trusted partner and a force for positive change.

The CCH Group remains committed to leading initiatives aimed at wastewater treatment, energy,
efficiency and climate protection and efforts aimed at reducing the amount of raw materials used in the
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CCH Group’s packaging. At the same time, the CCH Group continues to promote active lifestyles,
encourage community and volunteer work and support road safety.

Refreshing the CCH Group’s consumers and catering to their evolving needs and preferences

Consumer needs and demands are constantly evolving throughout the CCH Group’s markets. In
order to remain relevant to its consumers the CCH Group establishes clear category and brand
priorities and defines focused objectives. The CCH Group drives innovation by continuously building
on its strong family of brands and introducing new flavours and packages, launching existing brands in
new markets and re-launching or reinvigorating existing brands where appropriate. For example, in
many of the CCH Group’s markets where adults are a growing segment of the consumer base, the
CCH Group has launched several product innovations to ensure it meets their expectations. The CCH
Group sells Coke Zero, a full-flavour no-calorie Coca-Cola beverage that is popular among adult
consumers, in 19 out of its 28 markets. In addition, by undertaking the distribution of a select number
of premium spirit brands, the CCH Group is well placed to capitalise on an increasingly important
consumption opportunity: the attractiveness of the CCH Group’s products as mixers with premium
spirits in restaurants and on other “immediate consumption” occasions.

The CCH Group blueprint for ensuring ongoing consumer relevance can be summarised in a
simple formula: availability; affordability; acceptability; activation and attitude.

Availability means placing the CCH Group’s range of products within easy reach of consumers in
the “right” package, in the “right” location, at the “right” time. The CCH Group focuses on
developing strong relationships with its customers in order to ensure that the “right” products are in
stock, highly visible and readily accessible wherever and whenever consumers may desire a
non-alcoholic beverage.

Affordability means offering a wide variety of desirable, premium quality products, in packages
appropriate for the occasion, at the “right” price. In doing so, the CCH Group aims to reach as many
consumers as possible while taking into account the differing levels of purchasing power in the
Territories in which it operates.

Acceptability means supplying an extensive and growing range of products that meet the highest
quality standards in each country, enhancing their acceptability to consumers. The CCH Group’s
experience in quality control, customer service and efficient distribution, combined with a detailed
understanding of consumer needs and access to the most effective communications channels, allows it
to reach out to customers and consumers in each of the CCH Group’s markets and meet their
demands.

Activation means motivating consumers to choose the CCH Group’s products by improving
product availability and attractiveness at the point of purchase and by building brand strength in its
local markets. The CCH Group achieves this in close cooperation with its customers through the
placement of cold drink equipment, such as coolers and vending machines, the provision of signage and
other point of sale materials and the implementation of local marketing and promotional initiatives.

Attitude is about the way the CCH Group’s sales representatives and its people behave every day
in their interactions with the customers ensuring that the CCH Group meets their needs with an
objective to become a preferred supplier.

Developing the CCH Group’s markets by delivering superior customer services

The retail environment for beverages continues to transform rapidly, with the shift towards
modern, large-scale and discount retail formats expanding to more of the CCH Group’s markets. The
CCH Group response has been to re-emphasise “customer preference” as a core value of its business.
This means building true partnerships that create sustainable value and profitable growth for the CCH
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Group’s business and its customers across all key channels. By finding new ways to win together in the
marketplace, the CCH Group aims to be the preferred supplier to all of its customers. To achieve this,
the CCH Group has adopted a comprehensive set of initiatives designed to build collaborative
customer relationships and ensure excellent execution.

In order to ensure that the CCH Group is executing in ways that drive consumer relevance and
revenue growth, the CCH Group has developed a strategic tool that is called “OBPPC” (Occasion,
Brand, Price, Package, Channel), which the CCH Group has turned into an integral part of its business:
for each consumption occasion, the CCH Group offers relevant brands and in appropriate packages, at
the right price, in the target channel. This strategic tool, when backed by rigorous market research and
innovative in-store solutions, is a powerful way of identifying and capturing untapped opportunity in the
markets that the CCH Group serves. The CCH Group begins by conducting a detailed analysis of the
shopping experience: the different occasions that motivate consumers to shop, the retail customer
environment and the product offering in a market outlet. From this, the CCH Group gains insights
about brand, package and price offers that best suit the consumer’s specific needs and, based on those,
it develops in-store executions for that channel that will grow revenue both for the CCH Group’s
customers and for its business. Finally, the CCH Group assesses the results and adjusts execution
strategies accordingly.

In addition, over the last few years the CCH Group introduced the concept of joint value creation
with key customers, which is built on the premise that beverages offer significant growth not only for
the CCH Group, but also for its retail customers. The CCH Group has also established customer care
centres that provide a single and efficient point of contact between customers and the CCH Group
leading to improved satisfaction scores.

Finally, the CCH Group’s execution in the marketplace is enhanced through its “Hellenic Good
Morning!” initiative whereby the CCH Group’s sales force teams in each country meet on a daily basis,
set key targets for each day, review results from the previous day and reward best performers.

The level of the CCH Group’s execution success in the market is monitored and improved through
a 360 degree process which consists of creating the plan of success for each channel, defining the
standards for execution excellence, tracking actual performance through market surveys and then
coaching the sales force while rewarding successful performance.

Improving efficiency and optimising use of capital, while at the same time driving cost efficiency throughout
the CCH Group

The CCH Group has benefited from the increase in its size over the past years:

* by centralising the CCH Group’s strategic procurement function, it has been able to optimise its
raw materials and packaging costs; and

* by implementing best practices across the CCH Group, it has been able to improve its
manufacturing, sales and distribution systems.

The CCH Group intends to continue taking advantage of these benefits of scale to improve the
efficiency of its operations. In 2011, the CCH Group’s shared services project, the Coca-Cola Hellenic
Business Services Organisation, commenced operations in Sofia, Bulgaria. The objective of the
Coca-Cola Hellenic Business Services Organisation is to standardise, encourage partnership in, and
simplify key finance and human resources processes, which in turn, is expected to improve productivity
and efficiency within the CCH Group’s country operations at a reduced cost. The CCH Group’s
finance and human resources transactional processes have been successfully transitioned in a phased
approach over 2011 and 2012 in 19 of its countries and 3 corporate offices. The CCH Group intends to
integrate more countries and processes in the Coca-Cola Hellenic Business Services Organisation over
the next 12-18 months. The CCH Group will continue to balance investment in new production and
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distribution infrastructure with improved utilisation of existing capacity. The CCH Group also continues
to invest in advanced IT systems in some of its markets to enhance productivity.

As part of the CCH Group’s effort to optimise its cost base and sustain competitiveness in the
market place, the CCH Group has undertaken and expects to continue to undertake restructuring
initiatives, which are expected to deliver benefits in the form of reduced costs in cost of goods sold and
operating expenses, as well as improved cash flows. Such restructuring initiatives mainly concern
reducing employee costs, outsourcing of certain functions, as well as optimising the supply chain
infrastructure. The CCH Group is also engaged in an ongoing process of adjusting and restructuring its
distribution systems in order to improve customer service, reduce costs and inventory levels and
increase asset utilisation.

At the same time, the CCH Group continues to manage its capital expenditure carefully by
focusing its investment on more profitable areas of its business, such as cold drink equipment for use in
its immediate consumption channels, such as restaurants and caf€s, bars, kiosks, grocery stores, gas
stations, sports and leisure venues and hotels. Products sold in the immediate consumption channels
typically generate lower volume and higher margins per retail outlet than the future consumption
channels. Through the careful management of its capital expenditure, the efficient deployment of its
assets, including cold drink equipment and distribution infrastructure, across the CCH Group’s
Territories and the use of appropriate financing arrangements, the CCH Group aims to optimise the
utilisation of its capital.

Besides managing the allocation of its capital resources, the CCH Group constantly monitors its
prevailing cost base and seeks to manage its operating expenses, a critical element for its long-term
strategy for market leadership and sustainable growth. At the heart of this strategy are the CCH
Group’s ongoing efforts to create a cost management mindset and nurture a culture of cost ownership
throughout the organisation. Encouraging all of the CCH Group’s people to “act like owners” of the
business is an important element in creating a cost base that will not only be competitive in the context
of the CCH Group’s industry, but also sustainable in the long-term.

Finally, the CCH Group’s IT infrastructure, especially following the roll-out of SAP ‘Wave 2’, in 26
out of its 28 Territories, is already acting as a critical enabler in achieving all of the above cost
leadership initiatives.

Products

The CCH Group produces, sells and distributes Sparkling, Still and Water beverages under the
brands of TCCC in all of its Territories. The CCH Group also produces, sells and distributes Sparkling
beverages under the brands that TCCC acquired for certain Territories from Cadbury Schweppes plc in
1999. Schweppes Holdings Limited, a wholly-owned subsidiary of The Coca-Cola Company, has granted
to the CCH Group the rights to produce, sell and distribute these beverages in the Republic of Ireland,
Northern Ireland, Nigeria, the Russian Federation, Bulgaria, Bosnia and Herzegovina, Croatia,
Ukraine, FYROM, Slovenia, Serbia and Montenegro, Estonia, Lithuania and Latvia. In some of its
Territories, the CCH Group produces, sells and distributes Still and Water beverages (including
ready-to-drink tea) licensed by Beverage Partners Worldwide, a joint venture between TCCC and
Nestlé S.A. TCCC owns the trademarks for all of the beverages of TCCC that the CCH Group
produces, sells and distributes in each country in which the CCH Group operates. As a result, the CCH
Group relies on TCCC to protect its brands in the CCH Group’s markets.

In some of its Territories, the CCH Group also produces, sells, distributes and markets its own
brands. These include the CCH Group’s range of Amita juices in Greece and Italy, its mineral water,
Avra, in Greece and Cyprus, the CCH Group’s Deep River Rock packaged water and Fruice juices in
the Republic of Ireland and Northern Ireland, and the CCH Group’s Lanitis dairy products in Cyprus.
The CCH Group also distributes certain Sparkling, Still and Water beverages and other products which
it purchases from other companies unaffiliated with TCCC in some of the CCH Group’s Territories.
The CCH Group also distributes certain third party premium spirits in some of its Territories.
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In the year ended 31 December 2012, Sparkling beverages of TCCC accounted for 68% of the
CCH Group’s sales volume, Still and Water beverages of TCCC, principally Bonaqua, Dorna and Valser
waters, Cappy juices and Powerade, together with Nestea, licensed to the CCH Group by Beverage
Partners Worldwide, accounted for approximately 28% of the CCH Group’s sales volume. In the year
ended 31 December 2012, other beverages, principally its Amita juices and Avra waters, accounted for
approximately 4% of the CCH Group’s sales volume. The following table sets forth the CCH Group’s
top five brands in the year ended 31 December 2012 in terms of sales volume as a percentage of its
total sales volume:

Sales volume in the year
ended 31 December 2012

as a percentage of
total sales volume

Coca-Cola . . .ot e 41%
Fanta . ... .. e 10%
) 0 1 7%
Bonaqua/Bonaqa . . .. ... 5%
NS A .« o\ttt e 5%
Total . . .. e 68%

The CCH Group offers its beverages in both refillable and non-refillable packages and in a range
of flavours designed to meet the demands of its consumers. The main packaging materials for the CCH
Group’s beverages are PET (polyethylene terephthalate, a plastic resin), glass and cans. In addition, the
CCH Group provides fast food restaurants and other immediate consumption outlets with fountain
products. Fountains consist of dispensing equipment that mixes the fountain syrup with carbonated or
still water, enabling fountain retailers to sell finished Sparkling, Still and Water beverages to consumers
in cups or glasses. The following table sets forth some of the CCH Group’s products, including:
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products that TCCC and third parties have licensed to the CCH Group; products that the CCH Group
owns; and third party products that it distributes.

Products licensed from

Products licensed from

Third party products

TCCC TCCC Products licensed The CCH Group’s own distributed by
(Sparkling) (Still and Water) from third parties products the CCH Group
Coca-Cola/Coke Bankia Almdudler Amita Amstel®
Coca-Cola light/Coke Bistra illyissimo® Avra Appletiser
light/Diet Coke Bonaqa/Bonaqua/ Joy Deep River Rock Asti Martini('?
Coca-Cola Zero/Coke Bon-Acqua Magic Summer Fruice Bacardi®?
Zero botaniQ™" Nestea® Frulite Bacardi Breezer(!”)
Cherry Coca-Cola/ Cappy RIO Lanitis Milk Bombay Sapphire”
Cherry Coke Diva Sens Lyttos Canada Dry
Coca-Cola light with Dobry/Dobriy Tuborg Soda©® Next® Brugal®®
lemon/Diet Coke Dobriy Mors Tuborg Tonic Water(® Su-Voce® Chambord(?
with lemon Dorna Tanora Cointreau®
Vanilla Coke Eva Zelita Cutty Sark(®
Fanta Enviga Tsakiris snacks Early Times(!?
Fanta light Felicia® Kykkos el Jimador(?
Fanta Zero Five Alive Famous Grouse('®
Sprite Jurassic Well Feldschlosschen(

Sprite light
Sprite Zero
Ali
Bajoru Gira
Beverly
Burn
BPM
Dr. Pepper
Frisco
Fruktime
Gladiator
Kinley
Krest
Krushka & Bochka
Kvass
Lift
Lilt
Limca
Linnuse
Mezzo Mix
Nalu
Pilskalna
Relentless
Schweppers
Ultra
Viva

Kropla Beskidu
Kropla Mineralow
Lanitis Juice
Lilia®

Lilia Frizzante®
Matusov Pramen
Mickey Mouse
Minute Maid
Multivita
NaturAqua
Nico

Oasis

Olimpija

Poiana Negri
Powerade

Real

Rich
Romerquelle
Rosa

Solaria®
Sveva®

Toka®

Valser

Yasli-Sad

Finlandia®?

Gentleman Jack(?

Heineken® (4

Highland Park(®

Herradura'?

Jack Daniel’s!?

Kaiser®

Louis XIII®

Martini?

Master®

Maximus(!?

MB Pils”

Metaxa®

Monster("

Pago

Pepe Lopez('?

Rivella@®

Remy Martin®

Rezangyal 1)

Schlossgold®

Southern Comfort(!?)

Southern Comfort and
Lime(?

St Remy®

The Macallan(®

Vittel

Woodford Reserve(!?)

(1) The CCH Group acquired the “botaniQ” trademark as part of the acquisition of OOO Aqua Vision on 4 September 2007.
The trademark was sold on 29 February 2008 to the Multon Z.A.O. group, a joint venture operated by TCCC and the

CCH Group.

(2) These brands were originally owned by Fonti del Vulture S.r.l., a water company in Italy, which the CCH Group purchased
jointly with TCCC in July 2006. In October 2008, the brands of Fonti del Vulture S.r.l were transferred to TCCC.

(3) The CCH Group distributes Remy Cointreau products in Ukraine pursuant to a distribution agreement entered into in
June 2010 and in Bosnia, Croatia and Serbia and Montenegro pursuant to a distribution agreement entered into in

April 2012.

(4) The CCH Group sells and distributes premium ready-to-drink coffee under the “illyissimo” brand across several of its
Territories under distribution agreements with Ilko Coffee International Srl.

(5) The CCH Group produces, sells and distributes Nestea under a bottlers’ agreement with Beverage Partners Worldwide.

(6) The CCH Group produces, sells and distributes Tuborg Soda and Tonic Water under a licence from Carlsberg Breweries

AJS.
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™)

®)

)

(10)

(11)
(12)

(13)

(14)

The CCH Group distributes Monster products in Hungary, Czech Republic and Slovakia pursuant to distribution
agreements entered into in April 2010. In addition, the CCH Group distributes Monster products in Bulgaria pursuant to a
distribution agreement entered into in November 2010. Further, the CCH Group distribute Monster products in Austria
and Switzerland pursuant to a distribution agreement entered into in August 2010, in Greece and Cyprus pursuant to a
distribution agreement entered into in February 2011 and in Estonia, Latvia and Lithuania pursuant to a distribution
agreement entered into in June 2011.

These brands are owned by Fresh & Co, a juice company in Serbia, which the CCH Group purchased jointly with TCCC in
March 2006.

The CCH Group distributes Heineken products in the south-west region of the Republic of Ireland and FYROM. In
March 2008, the CCH Group entered into an agreement with Heineken to distribute Amstel, Heineken, Master, MB Pils,
Kaiser and Schlossgold products in Serbia and Montenegro.

The CCH Group distributes Bacardi Limited products in Hungary, pursuant to a distribution agreement entered into in
June 2008.

The CCH Group distributes Rezangyal products in Hungary pursuant to a distribution agreement signed in June 2010.

The CCH Group distributes Brown-Forman products in Hungary, Ukraine, Serbia/Croatia and Russia pursuant to
distribution agreements entered into in January 2006, April 2008, August 2009 and October 2010, respectively.

The CCH Group distributes the Edrington Group products in Serbia, Croatia, Hungary and Ukraine pursuant to
distribution agreements entered into in March 2010 and in Bosnia pursuant to distribution agreements entered into in
June 2011.

The CCH Group distributes Rivella and Heineken beer brands (Heineken and Feldschlosschen) via the Swiss Home
Delivery Channel.

Operations

The Territories encompass whole countries except Italy, where the CCH Group’s Territory excludes

Sicily, and Northern Ireland, which is the only region of the United Kingdom in which the CCH Group
operates.
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The following table illustrates certain key economic indicators for the Territories within each
segment for the year ended 31 December 2012.

The CCH Group’s Country (or, if
total (Sparkling and different, Territory)
non-Sparkling) volume population GDP per capita
(million unit cases) (million) ($) for the
for the year ended for the year ended year ended
31 December 2012(V® 31 December 2012 31 December 2012

Established:
Italy (excl. Sicily)® .. ................. 309.0 55.8 29,824
GIeECe . v v i it e e 108.5 11.2 22,757
Austria . ... 90.8 8.4 46,330
Switzerland . ............ ... . ... .... 81.9 8.0 77,840
The Republic of Ireland and Northern

Ireland . . . ....... ... ... ... ... ... 64.8 6.4 43,033
CYpIUS . « vt et e et e e 15.9 0.9 25,629
Established Countries®® . . ... ......... 670.9 90.7 35,609
Developing:
Poland . ....... ... ... ... ... ... ... 172.6 38.2 12,302
Hungary ........ .. ... .. ... ... ..... 83.2 10.0 12,934
Czech Republic ..................... 56.0 10.6 18,337
Croatia .............. .0 iiiiiinon.. 26.5 44 13,061
Slovakia............. ... ... ........ 24.5 5.5 16,726
Lithuania . ......................... 8.9 3.2 12,873
Latvia . ....... ... .. ... .. ... 8.2 2.0 13,316
Slovenia.............. ... ... 6.8 2.0 22,461
Estonia ............. . ... ... ... .... 6.7 1.3 15,987
Developing Countries®® . ... ... ... .. .. 393.4 77.2 13,945
Emerging:
Russian Federation. . ................. 371.0 141.9 13,765
Nigeria . ........viiii... 181.9 164.7 1,654
Romania .......................... 162.7 21.3 8,029
Ukraine . . ... 87.8 454 3,971
Serbia (including the Republic of Kosovo)

and Montenegro . . ................. 87.3 10.0 4,807
Bulgaria............ ... ... ... ... 56.6 7.3 6,974
Belarus . ......... ... ... . ... . ... ... 32.8 9.4 6,202
Bosnia and Herzegovina . . ............. 18.5 39 4,262
FYROM ...... ... ... .. .. .. ....... — 2.1 4,935
Armenia . ... 7.1 3.4 3,135
Moldova ............ ... ... ... 6.2 3.5 2,136
Emerging Countries®®© . ... .. ... .. .... 1,011.9 412.9 6,732
All Territories®® . . ... . ... ... ........ 2,076.2 580.9 12,202
Plus: Exports . ................. .. ... 8.5
All Territories (reported) .............. 2,084.7

Sources: Information on country or Territory population and GDP per capita has been obtained from
The World Economic Outlook Database, International Monetary Fund, October 2012, except for the
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population of the CCH Group’s Italian Territory (see footnote 3 below) and Northern Ireland.
Population data for Northern Ireland has been obtained from the Northern Ireland Statistics and
Research Agency. Information on the population and the GDP per capita for the Republic of Kosovo
has been obtained from the World Bank.

(1) One unit case corresponds to 24 servings of eight US fluid ounces.

(2) The total volume for Italy represents the volume in respect of both distribution of products of
TCCC in the CCH Group’s Territory of total Italy (excluding the island of Sicily) and the
distribution of the water products of Fonti del Vulture S.r.l across the whole of Italy.

(3) The population figure provided for Italy is based on information obtained from The World
Economic Outlook Database, International Monetary Fund, October 2012, which is then adjusted
by the CCH Group to exclude the island of Sicily, which does not form part of its Italian Territory.

(4) The GDP per capita of Italy represents the GDP per capita of Italy as a whole. The GDP per
capita reported for Ireland reflects a population-weighted average of the GDP per capita for the
Republic of Ireland and Northern Ireland (as based on the GDP for the United Kingdom).

(5) Population-weighted average for all Territories in the category was used for the GDP per capita
calculation.

(6) Exports are not included in the volume.

Established Countries
Introduction

The CCH Group’s Established Countries are Italy, Greece, Austria, the Republic of Ireland,
Northern Ireland, Switzerland and Cyprus. These countries have traditionally enjoyed a relatively high
degree of political and economic stability and have broadly similar economic characteristics. Further,
they typically exhibit higher levels of disposable income per capita relative to the Developing and
Emerging Countries, which enhances the affordability of the CCH Group’s products, especially its more
profitable single-serve packages designed for immediate consumption.

Macroeconomic and trading conditions have deteriorated in some of the Established Countries in
the last two years, particularly in Greece, the Republic of Ireland and more recently Italy. The ongoing
sovereign debt crisis in the European Union and particularly in the Eurozone has resulted in a
slowdown and, in many cases, a contraction in the real GDP of the Established Countries. At the same
time, deteriorating consumer confidence and rising unemployment had an adverse impact on consumer
demand.

Established Countries are generally characterised by high consumer sophistication. The most
important trend generally affecting the future consumption channel in the Established Countries is an
increasing concentration of the retail sector. This is further accentuated by a shift in demand towards
at-home consumption, in recent years reflecting the reduction of disposable income in most Territories
in the segment. Activation at final points of sale is also a key focus of the CCH Group’s sales and
marketing efforts in these Territories.

The CCH Group sells its products in its Established Countries through a combination of
wholesalers and the CCH Group’s direct delivery system. The CCH Group has taken certain initiatives
to consolidate its production network by rationalising facilities, through consolidation, relocation of
manufacturing lines, and streamlining of warchouses. The Established Countries that have principally
benefited from such initiatives include the Republic of Ireland and Northern Ireland, Austria, Italy and
Greece.
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Net sales revenue in the Established Countries amounted to €2,701.8 million in the year ended
31 December 2012, €2,834.8 million in the year ended 31 December 2011 and €2,861.6 million in the
year ended 31 December 2010 which accounted for 38.4%, 41.5% and 42.3% of its total net sales
revenue in the years ended 31 December 2012, 2011 and 2010, respectively.

Italy

The CCH Group’s business in Italy encompasses the manufacture and distribution of the products
of TCCC, as well as water products of Fonti del Vulture S.r.l. across all of Italy, excluding the island of
Sicily. Fonti del Vulture S.r.l. was acquired jointly with TCCC in July 2006. In December 2008, the
CCH Group acquired Socib S.p.A., the second largest Coca-Cola bottler in Italy, with a franchise
territory consisting of southern Italy and the island of Sardinia, which together include approximately
24% of the Italian population. In February 2011, the CCH Group sold Eurmatik S.r.l.,, a direct full
service vending company acquired in May 2007. The CCH Group’s Territory in Italy encompasses over
90% of the Italian population. The CCH Group believes that it is one of the largest bottlers of
non-alcoholic ready-to-drink beverages in the Territory and the leader in the Sparkling beverages
category in terms of sales volume and value.

In the year ended 31 December 2012, the CCH Group achieved a sales volume of 309.0 million
unit cases, a decrease of 3.5% compared to the year ended 31 December 2011. Sparkling beverages
category volume declined by 4.6% and combined Still and Water beverages category volume declined
by 1.0%, in 2012 compared to 2011. Difficult economic conditions in Italy negatively impacted
consumer confidence and spending decisions of households. In addition, unemployment increased to
11.1% at the end of 2012 (higher by 1.8% compared to prior year), with youth unemployment reaching
37%, a level that is the highest in many years and among the highest in Europe. At the end of 2011,
after Italian sovereign debt was downgraded by the main rating agencies and the spread between Italian
and German Treasury bonds reached the highest figure since the introduction of Euro, the Italian
government introduced a significant austerity bill, including a VAT increase of 2%, an additional
increase of 1% is scheduled for July 2013, plus new or increased direct taxes intended to fulfil Italy’s
European commitment to balance the budget in 2013. These measures are likely to negatively impact
gross domestic product and employment in Italy in the short and medium term, and could lead to
social unrest, which could adversely affect the CCH Group’s results of operations.

Though the risk premiums on government securities have contracted recently, the weakness of
domestic demand and the concerns for growing unemployment rate in 2013 is confirmed by the latest
data and by business surveys.

Greece

The CCH Group has operated in Greece since 1969 and believes that it is the largest bottler of
non-alcoholic ready-to-drink beverages and the leader in the Sparkling beverages category in Greece in
terms of sales volume and value. The CCH Group’s strength in the Greek Sparkling beverages category
has been complemented by its success in the Greek combined Still and Water beverages category,
where the CCH Group believes it is the leading producer of fruit juices with its Amita and Frulite
brands in terms of sales volume and value and water with the Avra mineral water and Lyttos brands.
Immediate consumption channels, including those associated with the tourism industry, are particularly
important for the CCH Group’s business in Greece. The Greek market is very fragmented and thus the
CCH Group sells the majority of its products to wholesalers and distributors, which distribute the CCH
Group’s products to small outlets. Direct delivery is limited to certain customers, including supermarket
chains and other key accounts.

The CCH Group achieved a sales volume of 108.6 million unit cases, including exports, in the year
ended 31 December 2012. The CCH Group’s total sales volume decreased by 13.8% compared to the
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year ended 31 December 2011. The adverse economic environment, the negative impact from the
implementation of numerous waves of austerity measures (including pension and salary reductions,
imposition of solidarity tax and additional real estate tax) that reduced disposable income further and
led to a strong decline of private consumption, the increase of VAT in non-alcoholic beverages and
juices from 13% to 23% since September 2011 as well as the political instability that resulted in two
rounds of elections in May and June 2012, significantly reduced the CCH Group’s profitability, despite
its restructuring efforts. However, the CCH Group continues to maintain its long-term focus while
adapting its business to a new economic environment characterised by austerity measures.

Austria

The CCH Group believes that it is the largest bottler of non-alcoholic ready-to-drink beverages
and the leader in the Sparkling beverages category in Austria in terms of sales volume and value. In
addition to the core brands of TCCC, the CCH Group’s Sparkling beverages portfolio includes Mezzo
Mix and Almdudler, a popular national sparkling beverage, as well as the energy drinks Burn and
Monster, which were launched in Austria at the end of 2008 and 2010, respectively. In addition, the
CCH Groups believes that Romerquelle is the third largest water brand in Austria and constitutes
nearly 20% of the CCH Group’s sales volume in Austria.

The CCH Group believes that the Austrian retail market is highly concentrated with two major
retailers holding the majority of fast-moving consumer goods market share. The retail trade has
accounted for most of the CCH Group’s growth over the past three years. Since June 2012, the CCH
Group’s products have been listed with the largest discounter in Austria, which provides access to 100%
of the Austrian retail trade. For sales in the immediate consumption channel, the CCH Group relies on
a combined direct and indirect service system with two key wholesalers servicing half of the CCH
Group’s Austrian hotel, restaurant and café customers. In line with the CCH Group’s route-to-market
strategy, it has continuously increased its efforts to activate all of its direct, as well as indirect accounts
to improve quality and availability in the more profitable immediate consumption channel. On
1 January 2011, SAP ‘Wave 2’ was rolled-out in Austria, enhancing the CCH Group’s commercial
capabilities.

In the year ended 31 December 2012, the CCH Group achieved a sales volume of 92.6 million unit
cases, including exports, an increase of 2.0% compared to 2011. This increase is primarily driven by the
listing with a leading discounter in Austria and increased export activity, while the sales to the
immediate consumption channel declined by 2.6%. While the CCH Group believes that total Austrian
non-alcoholic ready-to-drink beverages market has declined in volume in all categories except energy
drinks, the CCH Group believes it increased its non-alcoholic ready-to-drink beverages volume share
compared to 2011, including an increase in Sparkling category beverage volume share.

In 2011, the CCH Group introduced a new water production line at its plant in Edelstal. The new
Ultra-Clean line enables the CCH Group to step into new categories such as children’s drinks and
more diversified packaging. This will help the CCH Group to meet future water growth rates, to
increase its water profitability and to reduce costs.

Furthermore, the CCH Group reviewed its production and logistic infrastructure in Austria and
decided to combine its two production sites into one plant. As a result, in 2012, the CCH Group
invested €42.9 million in Edelstal to enlarge the Romerquelle site. Production from Vienna was moved
to Edelstal and the Vienna production site was closed down by the end of August, 2012. The CCH
Group also expects to move the warehouse facilities to Edelstal in the first quarter of 2013. The new
consolidated production and warehouse facility is expected to increase efficiency, improve production
line utilisation and significantly reduce the production and warehouse costs.
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Switzerland

The CCH Group believes that it is the largest bottler of non-alcoholic ready-to-drink beverages in
Switzerland in terms of sales volume. In addition to the core Sparkling beverage brands of TCCC, the
CCH Group’s Sparkling beverage brands include Ali and Kinley, its Still and Water category beverages
brands include Valser mineral water, Nestea ice teas, Minute Maid juices, Powerade sports drinks and
Monster in the energy sub-category. The CCH Group decided to withdraw Burn from its energy
portfolio in 2011. The CCH Group believes that its mix of Sparkling, Still and Water beverages
provides the CCH Group with flexibility to address the changing preferences and tastes of Swiss
consumers. In the hotel, restaurant and café channel, representing nearly 40% of the Swiss volume, the
distribution system for non-alcoholic ready-to-drink beverages relies primarily on wholesalers that are
highly concentrated. As a result, the CCH Group’s relationship with its key wholesalers is particularly
important to the CCH Group. In 2012, the CCH Group continued the successful implementation of the
wholesaler partner model, which has significantly improved the manner in which the CCH Group
interacts with key customers. This partnership model is instrumental in providing the CCH Group with
better access to its customers and data transparency at the outlet level, which ultimately improves the
CCH Group’s understanding of the end consumer. In order to further promote the CCH Group’s
home delivery business, the CCH Group decided to spin off this business unit to a separate wholly-
owned subsidiary under the name Valser Service AG. On 1 January 2012, SAP ‘Wave 2’ was rolled-out
in Switzerland, with a view to enhancing the CCH Group’s commercial capabilities and further
increasing the CCH Group customer satisfaction levels.

The CCH Group achieved sales volume of 82.4 million unit cases, including exports, in the year
ended 31 December 2012, which represented a decrease of 3.5% compared to the year ended
31 December 2011, as the strong Swiss franc relative to the euro continued to negatively impact both
tourism and consumer shopping habits. In the retail channel, the CCH Group was able to further grow
its sales as a result of the 2010 introduction of its products in one of the largest retailers in
Switzerland, where the CCH Group is listed with the Coca-Cola brands. The CCH Group has also
expanded its training and development programme to all target groups in the commercial department
and has invested strongly in new marketing programmes and materials for marketplace activation.
Among other factors, this contributed to an improvement in household penetration of Coca-Cola and
Nestea brands in the year ended 31 December 2012. In addition, the CCH Group enhanced sales focus
on its Coca-Cola brands through the use of new outlet activation standards. The CCH Group also
continued to drive distribution of its Nestea range of products and further expanded the sales force
coverage of the workplace channel, where the CCH Group believes that there is good growth potential.
The CCH Group believes that all of these activities contributed to small increases in market share of
Coca-Cola brands and of Nestea range of products in the year ended 31 December 2012.

The Republic of Ireland and Northern Ireland

The CCH Group believes it is the largest bottler of non-alcoholic ready-to-drink beverages in the
Republic of Ireland and Northern Ireland and the leader in the Sparkling beverages category in terms
of sales volume and value. The CCH Group’s strategy has been to diversity its portfolio of Sparkling,
Still and Water beverages. The CCH Group’s brands in the juice sub-category include Fruice, Pure
juice and Oasis. The CCH Group’s primary water brand, Deep River Rock, is proprietary to it and the
CCH Group believes it is the largest brand in the market in terms of value and the second largest
brand in terms of sales volume. In the Republic of Ireland and Northern Ireland, the CCH Group sells
the majority of its products to independent wholesalers and distributors that distribute its products to
smaller outlets, and the CCH Group delivers its products directly to certain key customers, including
supermarket chains. On 1 January 2012, SAP ‘Wave 2’ was rolled-out in Ireland. The CCH Group
believes it will enhance its commercial capabilities and increase its customer satisfaction levels.
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In the year ended 31 December 2012, the CCH Group achieved sales volume of 70.9 million unit
cases, including exports, in Ireland, which represented a decrease of 6.1% compared to the year ended
31 December 2011. The CCH Group’s Sparkling beverages volume decreased by 6.1% in the year
ended 31 December 2012, due to sustained discounting from the CCH Group’s competitors. Water
beverages category volume also decreased by 1.1% compared to 2011, with shoppers shifting to lower
priced retailer brands. The ambient juice segment continued to decline in 2012, and overall the juice
category decreased by 7.7% in 2012 compared to 2011, continuing the trend of the past 4 years. The
CCH Group expects that the overall non-alcoholic ready-to-drink beverages market in the Republic of
Ireland and Northern Ireland will continue to decline in 2013, as the combination of tax increases and
cuts in government spending will further negatively affect demand and growth opportunities.

Developing Countries
Introduction

The CCH Group’s Developing Countries are Poland, Hungary, the Czech Republic, Croatia,
Lithuania, Latvia, Estonia, Slovakia and Slovenia. Apart from Croatia, all of the Developing Countries
joined the European Union on 1 May 2004. All of the Developing Countries have market-oriented
economies. The CCH Group’s Developing Countries generally have lower disposable income per capita
than its Established Countries and continue to be exposed to economic volatility from time to time.

Macroeconomic conditions had been positive in the Developing Countries in years prior to 2008,
with all Territories experiencing positive real GDP growth. However, economic growth has slowed or
reversed in the last three years as a result of the global financial and credit crisis. In 2012 and 2011,
GDP growth and unemployment stabilised in the Developing Countries compared to 2010, when GDP
growth declined and unemployment increased. Currency fluctuations can have an impact on the
CCH Group’s net sales revenue in the Developing Countries, particularly in times of high economic
volatility. The entry of all of the Developing Countries, other than Croatia, into the European Union,
has resulted in increased political stability due to their gradual alignment with the principles, objectives
and regulations of the European Union.

The CCH Group’s Developing Countries are typically characterised by lower net sales revenue per
unit case than in its Established Countries. TCCC’s products were introduced in the early 1990s in
most of the Developing Countries, where they have since become established premium brands.
Consumers in some Developing Countries continue to move away from tap water and homemade
drinks to branded products as beverages of choice. In addition, consumers in these markets have shown
an increasing interest in branded beverages associated with well-being and fitness, such as water and
juices.

The non-alcoholic ready-to-drink beverages market tends to be fragmented in the Developing
Countries, with no single market participant typically holding a leading share in more than one market
category. In addition, consumers tend to be more price-sensitive in the Developing Countries than in its
Established Countries. Consequently, the CCH Group’s products often face competition from local
non-premium brands, which, in a number of cases, have been present in the market for many years and
remain popular with consumers.

The CCH Group believes that its Developing Countries offer significant growth opportunities for
both its Sparkling, Still and Water beverages and the CCH Group is committed to maximising these
opportunities by introducing existing and new products, flavours and packages in both the future
consumption and the immediate consumption channels. The CCH Group plans to support the
increased presence of its products across both the future and immediate consumption channels with its
route-to-market systems and the increased availability of coolers and other cold drink equipment.
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Net sales revenue in the Developing Countries amounted to €1,148.1 million in the year ended
31 December 2012, €1,161.5 million in the year ended 31 December 2011 and €1,140.0 million in the
year ended 31 December 2010, which accounted for 16.3%, 17.0% and 16.9% of its total net sales
revenue in the years ended 31 December 2012, 2011 and 2010, respectively.

Poland

Poland is the CCH Group’s largest Developing Country in terms of both population and sales
volume. The CCH Group believes it is the largest bottler of non-alcoholic ready-to-drink beverages in
Poland in terms of sales volume. Poland’s low urbanisation and large population represent an
opportunity for growth of the CCH Group’s business. In addition to the core brands of TCCC, the
CCH Group’s Sparkling beverages brands include Lift. The CCH Group’s portfolio of Water brands in
Poland includes Kropla Beskidu and Multivita Kropla Mineralow, whilst its portfolio of energy brands
was enlarged with the addition of the Monster brand. The CCH Group continued to face a significant
shift towards modern trade channels in Poland with fast growing discounters. The CCH Group
continuously adapts its business model to address this transition. During 2011, the CCH Group
rolled-out SAP ‘Wave 2’ in Poland, and the CCH Group believes it has enhanced its commercial
capabilities and increased its customer satisfaction levels.

The CCH Group has invested in cold drink equipment, an upgrade of its aseptic line to improve
production reliability and reduce costs, a new environmentally friendly water bottle and new Sparkling
beverages packages were also introduced. The CCH Group has also continued investment in extending
the Radzymin plant infrastructure, which is expected to be a platform for future capacity growth and
logistics efficiency increase.

In the year ended 31 December 2012, the CCH Group achieved sales volume of 172.6 million unit
cases in Poland, which represents a slight decrease of 0.5% compared to the year ended 31 December
2011, mainly due to the decline in fragmented trade by 10.1% that was almost fully offset by the strong
growth in discounters channel by 20.8%, supported by the successful promotional activity and the
introduction of OBPPC strategy. However, the CCH Group’s core Sparkling beverages volume
increased by 5.2% and energy drinks volume increased by 45.3% in the year ended 31 December 2012
compared to the year ended 31 December 2011, which resulted in market shares gains in both
categories. The CCH Group’s remaining categories volume declined compared to 2011 (tea by 13.4%,
Water by 15.4%, juices by 21.5% and sports drinks by 11.9%) reflecting the shifting of volume from
traditional trade to discounters and to private labels.

During 2012, the CCH Group upgraded and concentrated its production infrastructure by closing
its Lodz plant and relocating production to its other plants, installed a new high efficiency PET line as
well as new packaging line for the storage and transportation of liquids and further invested in the
upgrading of the CCH Group’s returnable glass bottle and aseptic lines to improve production
reliability and reduce costs. The CCH Group has also continued investment in extending the Radzymin
plant infrastructure, which is expected to be a platform for future capacity growth and logistics
efficiency increase.

During the first half of 2012, Poland was the co-host of the UEFA Euro 2012 tournament, which
offered a unique opportunity to Poland. The CCH Group utilised this occasion to strengthen its
association with football in Poland through activation, market execution and customer relationship
activities.

Hungary

The CCH Group believes that it is the largest bottler of non-alcoholic ready-to-drink beverages in
Hungary in terms of sales volume and sales value. Hungary has one of the most developed sparkling
beverages markets in Central and Eastern Europe. In addition to the core brands of TCCC, the
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CCH Group’s Sparkling beverages brands in Hungary also include Kinley and Lift, while its Still and
Water beverages brands include Naturaqua mineral water and Naturaqua Emotion (flavoured water).
Other brands include the range of Nestea ice teas, Cappy juices, Cappy Icefruit juice drinks, Burn and
Monster energy drinks and Powerade sports drinks. The CCH Group also distributes a portfolio of
premium spirits, including Brown-Forman and Bacardi Martini products, and a Hungarian spirit called
Rézangyal, as well as certain products of The Edrington Group. On 1 January 2011, SAP ‘Wave 2’ was
rolled-out in Hungary. The CCH Group believes it has enhanced its commercial capabilities and
increased its customer satisfaction levels.

In 2012, the CCH Group achieved sales volume of 83.2 million unit cases in Hungary, which
represents a decrease of 3.4% compared to the year ended 31 December 2011, as economic conditions
in the country remained challenging and consumer confidence was among the lowest in Europe, while
GDP continued to contract. The CCH Group’s Water beverages category volume decreased by 1.6% in
the year ended 31 December 2012, compared to the year ended 31 December 2011, driven by strong
market competition and a general decline in consumption. In the juice category, the CCH Group’s
volume decreased by 1.3% in the year ended 31 December 2012, compared to the year ended
31 December 2011. The CCH Group’s energy drink category has still not recovered from the impact of
the introduction of a new public “health tax”, which caused a 40% price increase in its portfolio of
Burn and Monster products. As a result of this dramatic price increase, the CCH Group suffered a
51.3% decline in volume compared to year ended 31 December 2011. The CCH Group continued its
distribution of Brown-Forman and Bacardi Martini products and a Hungarian spirit called Rézangyal,
as well as certain products of The Edrington Group.

Emerging Countries
Introduction

The CCH Group’s Emerging Countries are the Russian Federation, Romania, Nigeria, Ukraine,
Bulgaria, Serbia (including the Republic of Kosovo), Montenegro, Belarus, Bosnia and Herzegovina,
Armenia, Moldova and FYROM. These Territories are exposed to greater political and economic
volatility and have lower per capita GDP than the Developing or Established Countries. As a result,
consumer demand in the Emerging Countries is especially price sensitive, making the affordability of
the CCH Group’s products even more important. The global financial and credit crisis has exacerbated
such structural issues in the Emerging Countries. The CCH Group seeks to promote its products
through a strategic combination of revenue growth management, packaging and promotional
programmes taking into account local economic conditions.

The CCH Group’s Emerging Countries were the first to be affected by the global financial and
credit crisis of 2008. Since then, the CCH Group has not experienced concrete and sustained evidence
of recovery. Even though GDP appears to have stabilised and in some cases returned to growth in 2011
and 2012 in some of these Territories, unemployment remained at relatively high levels and currencies
were very volatile, particularly in the first half of 2012.

Most of the Emerging Countries are characterised on average by lower net sales revenue per unit
case than the Established and Developing Countries. Consumers in some emerging markets are moving
away from tap water and homemade drinks as their principal beverages and have shown an increasing
interest in branded beverages. In some of the CCH Group Emerging Countries, consumers are showing
particular interest in juices and branded waters.

In general, the Emerging Countries have a relatively undeveloped distribution infrastructure and a
fragmented retail sector. In order to expand the availability of the CCH Group’s products, its priority
has been to establish reliable distribution networks through a combination of its own direct delivery
system and independent distributors and wholesalers where this is economically more efficient. The
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CCH Group also focuses on improving the availability of chilled products by placing coolers and other
cold drink equipment in the market.

The CCH Group believes that its Emerging Countries provide significant growth opportunities.
Some of the factors that influence these growth opportunities include relatively low consumption rates,
population size (especially in the Russian Federation, Nigeria and Ukraine) and favourable
demographic characteristics, notably the larger proportion of young people in Territories such as
Nigeria who typically consume a higher amount of Sparkling beverages.

Net sales revenue in the Emerging Countries amounted to €3,194.8 million in the year ended
31 December 2012, €2,828.0 million in the year ended 31 December 2011 and €2,760.0 million in the
year ended 31 December 2010, which accounted for 45.4%, 41.4% and 40.8% of its total net sales
revenue in the years ended 31 December 2012, 2011 and 2010, respectively.

Russian Federation

The CCH Group is the exclusive bottler of the products of TCCC for all of the Russian
Federation and the CCH Group believes it is the largest bottler of Sparkling beverages in the Russian
Federation in terms of sales volume. In addition to the core brands of TCCC, the CCH Group
produces and sells in the Russian Federation other products of TCCC, such as popular local brands
Fruktime and Dobry Lemonade, offered in flavours familiar to Russian consumers, as well as
Schweppes-branded mixer products. The CCH Group has also launched “Kruzhka i Bochka”, which is
a traditional malted beverage called “Kvass” and is very popular among Russian consumers. The
CCH Group’s juice brands in the Russian Federation include Rich, and Dobry, which comprise the
product portfolio of the Multon Z.A.O. group, the third largest juice producer in terms of volume, and
was jointly acquired with TCCC in April 2005. The CCH Group’s main non-Sparkling brands are
Bonaqua water and Nestea ice teas. The CCH Group also sells and distributes energy drink Burn and
the range of Powerade sports drinks. In October 2010, the CCH Group entered into an agreement with
Brown-Forman to distribute Brown-Forman beverages.

In the year ended 31 December 2012, the CCH Group achieved sales volume of 371.0 million unit
cases in Russia, which represents an increase of 10.4% compared to the year ended 31 December 2011.
The CCH Group believes that its sales volume increased across all key categories in the year ended
31 December 2012. The positive performance in the category of Sparkling beverages where sales
volume increased by 12.6% compared to the year ended 31 December 2011, was driven by the
CCH Group’s focus and its investments in its flagship brand Coca-Cola regular. Similarly, the tea
category sales volume grew by 25.2%, supported by new packaging, energy category sales volume grew
by 21.3%, mainly as a result of the development of new stock keeping units (“SKUs”) while the Water
category sales volume decreased by 2.9%. Also, juice sales volume increased by 13.4%, with strong
growth across all of the CCH Group’s core brands.

The CCH Group continues to invest in its manufacturing facilities, sales equipment and
distribution infrastructure in the Russian Federation. In the year ended 31 December 2012, the
CCH Group’s investment in these assets exceeded €96.0 million. The CCH Group distributes its
products primarily through its direct delivery system, but also through its wholesalers and independent
distributors. The CCH Group believes that it has one of the largest direct distribution networks in the
Russian Federation, comprising over 78 distribution centres in all key cities of the country. The
CCH Group continues to implement its distribution strategy for improving the availability of its
products, in particular of its single-serve packages, across the country. In 2011, the CCH Group
accomplished full integration of its sales and distribution systems with Multon Z.A.O. group. The
CCH Group expects that this integration will provide it with significant synergy benefits, coming from
increased efficiency of sales force and route-to-market operations.
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Nigeria

The CCH Group believes it is the largest bottler of non-alcoholic ready-to-drink beverages in
Nigeria and that its Still and Water beverages are the leading brands in their respective categories.
Together with its corporate predecessors, the CCH Group has bottled products of TCCC in Nigeria
since 1953. The CCH Group now owns 100% of the Nigerian Bottling Company Limited, after the
successful completion of a scheme of arrangement in September 2011. In addition to the core brands of
TCCC, the CCH Group’s Sparkling beverage brands in Nigeria include a range of Schweppes products
and Limca, a lemon-lime product. The CCH Group’s Still beverages category brands include Eva
bottled water, which the CCH Group believes is the leading bottled water brand in Nigeria in terms of
sales volume, while the CCH Group believes that its flagship juice, Five Alive, is the number two brand
in the juice category.

Nigeria is the most populous country in Africa, with an estimated 165 million inhabitants, and has
a warm climate and a young population that offer growth opportunities for the CCH Group’s
Sparkling, Still and Water beverage products. The GDP of Nigeria grew by approximately 6.6% in the
year ended 31 December 2012, with an expected growth of 6.9% in the year ended 31 December 2013.
The Nigerian retail sector remains highly fragmented despite the modest growth of modern trade
channels. The CCH Group manages its distribution either directly or through wholesalers and third
party distributors. The CCH Group’s products are distributed through more than 500,000 outlets spread
all over the country. To make distribution more efficient the CCH Group continues to expand its
pre-selling system for high-volume outlets, adding third party distributors and directly delivering to
emerging key accounts. More than 80% of the CCH Group’s sales are now generated through its
pre-selling system. In addition, the CCH Group continues to expand its dealer base in selected areas
and is working on improving merchandising standards, while expanding the availability of chilled
products. Due to the low availability of electricity in Nigeria, the CCH Group also manufactures and
distributes ice to support the supply of cold drinks in the immediate consumption channel.

In the year ended 31 December 2012, the CCH Group’s total volume in Nigeria was 181.9 million
unit cases, which represented a 1.8% decrease compared to the year ended 31 December 2011,
attributable mainly to the religious unrest in the Northern Nigeria in the first half of the year as well as
the loss of sales days due to a nationwide strike in January 2012.

Juice and Sparkling beverages declined by 6.4% and 3.3% respectively, in the year ended
31 December 2012, compared to the year ended 31 December 2011, while the Water category grew by
7.5% over the same period.

As at December 2012, all the CCH Group’s production facilities have fully functional wastewater
treatment plants. While ensuring that the CCH Group uses the highest water quality for beverage
production, the CCH Group continues to seek avenues to protect local water sources by improving its
water use efficiency, reducing absolute water use and treating wastewater from its operations before
discharge. With 70% of Nigeria’s population under 18 years, the youth population remains a critical
stakeholder segment. The CCH Group continues to engage this critical public, initiating and supporting
programmes that are designed to improve the quality of their development. In 2012, the CCH Group
continued its partnership with state governments to invest in educational infrastructure benefiting
thousands of pre-college students across several communities. The CCH Group continues to provide
skills development and job opportunities through its Technical Training school and the National
Diploma recruitment scheme.

Romania

The CCH Group believes that it is the largest bottler of non-alcoholic ready-to-drink beverages in
Romania in terms of sales volume with a total volume of 162.8 million unit cases in the year ended
31 December 2012, of which 65.1% related to Sparkling beverages. The CCH Group also believes it is
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the leader in the Sparkling beverages category in terms of sales volume. In addition to the core brands
of TCCC, the CCH Group also distributes Dorna water, Schweppes-branded mixer products, Cappy
juices and Nestea ice tea, Burn energy drinks and illy cafe. In 2011, SAP Wave2 was successfully
implemented in Romania, enhancing the CCH Group’s commercial capabilities.

In the year ended 31 December 2012, the CCH Group’s total volume in Romania was
162.8 million unit cases, which represented a 1.3% increase compared to the year ended 31 December
2011. Volume in the Sparkling beverages category increased by 5.3% which is mainly attributable to the
benefits from the CCH Group’s OBPPC strategy that resulted in improved package mix driven by the
Sparkling beverages improved single-serve packages. Volume in the combined Still and Water beverages
category declined by 5.4% which is mainly attributable to a decline in Water beverages. The overall
macroeconomic environment was affected by the devaluation of the local currency against the euro by
5.2% on average during the year ended 31 December 2012, mainly due to political instability.

Sales and marketing
Brand and market development

In all of the CCH Group’s Territories, and particularly in its Emerging and Developing Countries,
the CCH Group believes that significant opportunities exist to promote increased consumption of
Sparkling, Still and Water beverages. The CCH Group develops these opportunities by ensuring the
CCH Group’s brands are available in broad distribution across all relevant channels, in the right pack
size to suit each channel or occasion, at the right price, and further supported by the appropriate
brand-specific promotions and quality merchandising. These efforts combined are designed to develop
consumer preference for the CCH Group’s brands, increase its consumer base and drive purchasing
frequency.

Whereas TCCC’s focus is on general consumer marketing and brand promotion of TCCC’s brand-
related products, (involving, for example, building brand equity, analysing consumer preferences and
formulating brand marketing strategies and media advertising plans), the CCH Group has primary
responsibility for, and controls, the customer relationships and route to market in each of its relevant
Territories and develops and implements its own sales and trade marketing strategy in each of its
relevant Territories. The CCH Group, together with TCCC, conducts market analyses to better
understand unique shoppers and purchase occasions in different trade channels. The principal focus of
TCCC has traditionally been on the core Sparkling brands: Coca-Cola, Coca-Cola light, Coca-Cola
Zero, Fanta and Sprite. Additionally, the CCH Group is working closely with TCCC to leverage its
portfolio of brands beyond the core Sparkling range; including the Still drink categories of ready to
drink tea, energy, juice, sport drinks and water. This full portfolio of products provides consumers of
the CCH Group with a range of choices to meet their refreshment, well-being, health and fitness needs.
The CCH Group recognises changing preferences in favour of products in its combined Still and Water
beverages category and is working to satisfy this increasing demand and maximise its growth potential.
The CCH Group plans to achieve this by developing existing brands, such as Cappy, Nestea, Burn and
Powerade, as well as by launching or acquiring new brands, as the CCH Group has done in the past
with Dobry, Nico and Rich in the Russian Federation, Bankia in Bulgaria, Rosa, Next and Su-Voce in
Serbia, and Lilia and Lilia Frizzante in Italy.

In practice, the CCH Group and TCCC discuss on an annual basis the long-term strategic
direction of how the TCCC’s brand-related products are to develop in particular Territories. The
mutually agreed upon objectives shape the level of marketing and promotional investments that may
become necessary to attain these goals. The mutually agreed marketing and promotional investments
are in turn segregated into consumer-driven (such as building TCCC brand equity, analysing consumer
preferences, formulating brand marketing strategies and media advertising plans), which are TCCC’s
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responsibility, and customer-driven (such as customer discounts and marketing and promotional
materials at a customer level), which are the CCH Group’s responsibility.

The CCH Group develops its fully-owned brands (Amita, Avra, RiverRock, Tsakiris snacks, Lanitis
dairy products and others) with the same criteria as above.

The CCH Group develops strong relationships with its customers by combining market, consumer
and shopper insights with excellent execution at the point of sale. The CCH Group supports such
market execution by conducting regular customer satisfaction surveys which assess its competence using
a variety of measures, from supply chain reliability, sales force effectiveness, delivery of strong product
and marketing promotions, through to overall responsiveness and issues resolution. Finally, the
CCH Group also works closely with TCCC to execute coordinated brand and commercial strategies for
each of its Established, Developing and Emerging Countries.

The CCH Group sponsors significant sporting, cultural and community activities across all of its
Territories in partnership with TCCC, a major supporter of important international events and
programmes. The CCH Group seeks to integrate consumer marketing and sponsorship activities with
its retail promotions. In conjunction with the global sponsorship of the Olympic Games by TCCC,
which dates back to 1928, the CCH Group engages in a range of promotions. TCCC’s association with
international sporting events such as the Olympics, the Football European Cup and the Football World
Cup also enables the CCH Group to realise significant benefits from the unique marketing
opportunities of some of the largest and most prestigious sporting events in the world.

In combination with the 2012 UEFA Cup and the 2012 London Olympics the CCH Group worked
with TCCC to promote the CCH Group’s portfolio of brands through a “Summer of sport”, engaging
with consumers, customers and the CCH Group’s local communities to bring to life the values of its
brands. By promoting an active and healthy lifestyle as a core attribute of the Coca-Cola brand,
through the Coca-Cola Cup (grassroots football) initiative, the CCH Group reached out to youth, their
families, friends and the communities in which they live, inviting them to “join in the game” through a
series of locally supported community, regional and national football activities.

The CCH Group’s partnership with TCCC extends beyond sports and includes other popular
sponsorship-related marketing initiatives. At the same time, these sponsorship initiatives complement
the CCH Group’s local initiatives, which involve active participation in a broad range of events, from
musical and entertainment promotions to cultural and festive occasions, including a wide variety of
national celebrations.

Revenue growth initiative

As part of the CCH Group’s effort to engage successfully in what it calls its “revenue growth
initiative”, the CCH Group seeks to optimise its product prices relative to value, identify the best mix
of brands, packages and channels, drive packaging innovation and emphasise customer management. As
a result of this approach, the CCH Group has introduced new packages to attract new consumers in
each of its product categories, developed immediate consumption channels in each of its Territories by
investing in cold drink equipment and has put in place an employee training programme together with
TCCC for its employees, in which the CCH Group emphasises revenue growth initiative principles. The
CCH Group also seeks to identify good revenue growth practices in its Territories based on actual
results which it shares with the other Territories across its group.

Sales and marketing organisation

In each of its Territories, the CCH Group sales and trade marketing strategy is implemented by its
local sales force and it is tailored to reflect the level of development and local customs in the
marketplaces. The CCH Group ensures that those closest to the market, its national and regional sales
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and marketing organisations, are responsible and accountable for successfully implementing that
strategy. The CCH Group believes that local sales forces are in the best position to evaluate the
particular circumstances of each market and address its specific needs. Accordingly, the CCH Group
seeks to encourage responsibility, flexibility and innovation at a local level.

The CCH Group’s key sales and marketing personnel typically include:

* the commercial director, who has overall responsibility for country specific sales and marketing
activities;
* the marketing manager, who has overall responsibility for the development of channel-specific

plans and programmes, understanding of local consumer insights, marketing analysis and
company-owned brand plans;

* the national sales manager, who leads the sales organisation; and

* the key account managers, who are responsible for developing customer-specific plans and
programmes.

The CCH Group usually divides a country into different sales areas, each with a region manager
who has responsibility for implementing national strategies at the local level and who leads a team of
representatives responsible for sales, customer relations, merchandising and individual account
management. The CCH Group’s teams work closely with the relevant marketing teams of TCCC in
developing and executing its sales and marketing plan.

Key account management

The CCH Group uses collaborative key account management principles to build strong and
long-term relationships with its major customers. The CCH Group’s key account managers work
together with its major customers to improve their respective profit margins by increasing volume and
revenue growth while reducing distribution costs. The CCH Group’s key account managers also
negotiate the terms of the CCH Group’s commercial cooperation arrangements with its major
customers, including marketing activities and promotional events. To ensure that its key account
managers have the right skills, the CCH Group regularly runs training programmes for them on how to
manage large customers.

Distribution
Distribution channels

The CCH Group classifies different categories of customers into two broad distribution channels
based on the type of consumption that they supply:

e future (mainly at home) consumption, where consumers buy beverages in multi-serve (typically
one litre and above or multi-package) packages for consumption at a later time; and

e immediate or impulse (mainly away from home) consumption, where consumers buy beverages
in chilled single-serve (typically 0.5 litre or smaller) packages and fountain products for
immediate consumption.

The CCH Group then segments these two broad channels further into specific channels, such as
hypermarkets, supermarkets, discount stores, grocery stores, wholesalers, hotels, restaurants and cafés,
entertainment centres and offices in order to collate data and develop marketing plans specific to each
channel. Some of these channels, such as grocery stores, fall into both consumption channels. For all
channels and consumption occasions, the CCH Group strives to offer consumers the appropriate choice
of beverage categories and brands to address their refreshment and hydration needs. At the same time,
the CCH Group also strives to satisfy its customers’ service and business needs.
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Future consumption

The CCH Group’s principal future consumption channels are traditional grocery stores,
supermarkets, hypermarkets and discount stores. Products sold in the CCH Group’s future consumption
channels typically generate higher volume and lower margins per retail outlet than those sold in its
immediate consumption channels.

The CCH Group believes that one key to success in future consumption channels is working
effectively with customers by driving total category growth in order to achieve favourable product
placement at the point of sale. Key account managers are an important part of this strategy.

The CCH Group continuously develops and implements marketing and promotional programmes
to profitably increase volume in its future consumption channels. Examples include price promotions on
multi-serve multi-packs, offering gifts for multiple purchases, running prize competitions and product
sampling events.

The CCH Group has begun to coordinate with its customers on optimising its supply chain
through data exchange and other initiatives that help the CCH Group avoid out-of-stock events, while
streamlining inventory management.

Since the early 1990s, major retailers such as hypermarket and supermarket chains, have grown
and consolidated significantly in many of the Territories in which the CCH Group operates. Such
retailers are increasing their market share within the retail sector and account for a growing proportion
of retail sales. The most international among them have also built powerful information systems which
allow them to analyse their purchases across countries and compare prices and the profitability of the
CCH Group’s products. Some have also created international buying offices or participate in
international buying groups that seek to establish agreements with suppliers at an international level. In
addition, in some Territories, hypermarkets and supermarket chains have developed or may develop
their own private label products that compete directly with products of the CCH Group.

Immediate consumption

The CCH Group’s immediate consumption channels include restaurants and cafés, bars, kiosks, gas
stations, sports and leisure venues, hotels and offices. Products sold in the CCH Group’s immediate
consumption channels typically generate lower volume and higher margins per retail outlet than its
future consumption channels.

The CCH Group believes that consumers generally prefer consuming its beverages chilled.
Accordingly, a key strategy to increase sales in the immediate consumption channel is to ensure that
products are available at the right temperature by making the CCH Group’s products available in cold
drink equipment, such as coolers. This type of investment also expands the CCH Group’s marketplace
for impulse consumption by reaching consumers in areas not served by traditional retail outlets, such as
offices.

The CCH Group’s focus in Developing and Emerging Countries, such as Poland, Ukraine, the
Russian Federation and Nigeria, is to build a basic cold drink infrastructure through the placement of
cold drink equipment. The CCH Group believes that this will enable it to capitalise on opportunities
from the expected long-term development of retail outlets in the immediate consumption channel.

As in the CCH Group’s future consumption channels, key account management is also necessary
in certain immediate consumption channels, such as national or international quick-service restaurant
groups.
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Distribution infrastructure

The CCH Group operates a mixed distribution system under which it delivers its products to the
ultimate point of sale directly or indirectly through wholesalers and independent distributors.

The CCH Group delivers its products to the point of sale directly using its own fleet of vehicles or
dedicated independent third party carriers where appropriate, based on the structure of the local retail
sector and other local considerations. By establishing a dedicated direct delivery capability in certain of
its Territories, the CCH Group has been able to reach customers in areas where few adequate
alternative distribution systems are available. In these Territories, the CCH Group believes that direct
delivery to customers represents a significant competitive advantage by enabling closer customer
relationships and greater influence over how the CCH Group’s products are presented to consumers.
Direct delivery facilitates relevant local marketing and allows the CCH Group to analyse and respond
to retail demand and consumer purchasing patterns through merchandising and in-store execution.

In all of its Territories, the CCH Group coordinates and monitors its deliveries through its own
warehouse and distribution network and control centres. The CCH Group’s direct delivery system
covers a significant portion of its customers across its Territories through 287 distribution centres.
Deliveries are generally made between 24 and 48 hours from the time an order is taken. The
CCH Group is engaged in an ongoing process of adjusting and restructuring its distribution systems in
order to improve customer service, reduce costs and inventory levels and increase asset utilisation.

Wholesalers fulfil an important role in the distribution of most retail product categories. The
CCH Group is working to develop closer relationships with its key wholesalers to ensure that all
elements of its sales and marketing efforts are implemented as effectively as possible and that
appropriate customer service levels are met.

Production

The CCH Group produces its Sparkling beverages by mixing treated water, concentrate and
sweetener. The CCH Group carbonates the mixture and fills it into refillable or non-refillable
containers on automated filling lines and then packages the containers into plastic cases, cardboard
cartons or encases them in plastic film on automated packaging lines.

The CCH Group’s processed table waters, Eva and Bonaqua, are produced by purifying water,
subsequently filled into glass and plastic packages for distribution. The CCH Group adds a certain mix
and quantity of minerals supplied by TCCC to Bonaqua water as part of the production process. The
CCH Group also adds carbon dioxide to carbonated Bonaqua products. For the purposes of its
Bonaqua production in Slovakia only, the CCH Group extracts and bottles natural spring water from a
water source. The majority of the CCH Group’s water products, other than Bonaqua and Eva, are
natural spring or mineral waters. The CCH Group produces them by bottling water drawn directly from
a water source or well using automated filling lines.

The CCH Group’s non-carbonated products are produced by mixing treated water with, depending
on the product, concentrated juice and/or concentrate flavours and sugar. They are then pasteurised
and filled, in one of three ways: aseptically into multi-layer cardboard or plastic packages; by way of
hot-filling and sealing in glass or aluminium packages; or by pasteurising the product in glass or
aluminium packages after it is filled and sealed in the container.

The CCH Group’s dairy products are produced from fresh milk to which it applies a separation
process to remove the cream. The cream is then added back into the milk at various percentages
depending on requirements for the final product and the final product is subsequently pasteurised.
Surplus cream is then transferred to another line, which is used only for cream pasteurisation. The final
products are filled into plastic bottles and distributed to the market place in chilled storage.
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Sealed cans and bottles are imprinted with date codes that allow the CCH Group to fully trace the
product’s point of origin, including the production line on which it was produced, the production batch
and the time of filling. This allows the CCH Group to identify the ingredients, production parameters
and primary packaging used to manufacture each product. The date codes also permit the CCH Group
to track products in the trade and to monitor and replace inventory in order to provide fresh products.
The CCH Group purchases all of the packages for its products from third parties, except in the case of
PET bottles which, in many of its production facilities, the CCH Group manufactures itself from
preforms or resin.

Quality assurance and food safety

The CCH Group believes that ensuring its products are safe and of a high quality is critical to the
success of its business. The CCH Group is fully committed to maintaining the highest standards in each
of its Territories with respect to the purity of water, the quality of its other raw materials and
ingredients and the integrity of its packaging.

The CCH Group continuously monitors the production process for compliance with these
standards. The CCH Group has sophisticated control equipment for the key areas of its processes to
ensure that it complies with applicable specifications. The CCH Group manages these control systems
through formalised quality management systems compliant with the ISO 9001 standard. As part of the
CCH Group’s infrastructure optimisation process, five production facilities were closed by 31 December
2012. Reflecting these changes, 69 of 71 production sites had achieved ISO 9001 certification by
31 December 2012. The CCH Group has implemented Hazard and Critical Control Points food safety
programmes to ensure the safety and hygiene of its products. By 31 December 2012, 69 of 71 plants are
certified to ISO 22000. This programme will expand to the two remaining manufacturing facilities in
2013. Throughout 2012, the CCH Group continued to enhance its food safety management systems by
achieving one additional certification to FSSC 22000, the Global Food Safety Initiative (“GFSI”)
endorsed food safety management system, resulting in 66 of 71 plants certified to this standard.
Independent quality audits are also performed regularly to confirm that the CCH Group complies with
quality standards, to assess the effectiveness of its quality and food safety management systems and to
assure that all of its key controls are independently validated. By 31 December 2012, 89 quality system
and 74 food safety system audits were conducted by independent agencies. In addition, 35 compliance
audits were conducted on behalf of TCCC. These audits were performed in the CCH Group’s
production facilities comprising Sparkling beverages and/or juice plants, milk and mineral water plants,
including the production facilities of the CCH Group’s joint venture operations.

The CCH Group maintains a quality control laboratory at each production facility for the testing
of raw materials, packaging and finished products to ensure that they comply with local regulatory
requirements and the strict quality standards stipulated in the CCH Group’s bottlers’ agreements with
TCCC. The CCH Group is also required to obtain supplies of raw materials (ingredients and
packaging) exclusively from suppliers approved by TCCC.

In addition, the CCH Group regularly undertakes quality audits in its distribution channels to
check compliance with package and product specifications. This process involves taking regular random
samples of beverages from various channels and testing them against established quality criteria and
conducting age surveys of product in the trade.

Seasonality

Product sales in all of the CCH Group’s Territories are generally higher during the warmer months
of the year, which are also periods of increased tourist activity in many of the CCH Group’s Territories,
as well as during holiday periods such as Christmas and Easter. The CCH Group typically experiences
its best results of operations during the second and third quarters. In 2012, for example, the
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CCH Group realised 20.5% of its sales volume in the first quarter, 28.1% in the second quarter, 28.5%
in the third quarter and 22.9% in the fourth quarter.

Raw and packaging materials

The CCH Group’s principal raw material, in terms of volume, is water, and all of its beverages
production facilities are equipped with water treatment systems to provide treated water that meets all
local regulatory requirements and the strict standards of TCCC. The CCH Group’s facilities also treat
waste water, with either on-site treatment systems or using municipal systems, to standards that meet
local regulatory requirements and the standards of TCCC. The CCH Group’s second key ingredient is
concentrate, which the CCH Group purchases from companies designated by TCCC. The CCH Group’s
other major raw materials include sugar and other sweeteners, juice concentrates, carbon dioxide, glass,
labels, PET resin, closures, plastic crates, aluminium cans, aseptic carton packages and other packaging
materials.

Expenditure for concentrate for TCCC’s products constitutes a significant element of the
CCH Group’s raw material cost, representing approximately 43.9% of its total raw material costs in the
year ended 31 December 2012. Under the CCH Group’s bottlers’ agreements with TCCC, it is required
to purchase concentrate for all of TCCC’s beverages exclusively from companies designated by TCCC.
TCCC also determines the price of concentrate for all of TCCC’s brands for each Territory. In practice,
however, TCCC normally sets concentrate prices only after discussions with the CCH Group so as to
reflect trading conditions in the relevant country and so as to ensure that such prices are in line with
the CCH Group’s and TCCC'’s respective sales and marketing objectives for particular TCCC brand-
related products and particular Territories. TCCC generally uses an incidence-based pricing model in
relation to the CCH Group, which generally tracks a percentage of the CCH Group’s net sales revenue
agreed from time to time, otherwise called the incidence rate.

The CCH Group’s principal sweetener is beet sugar, which it purchases from multiple suppliers in
Europe. The CCH Group also purchases raw sugar for some of its Territories, which is then refined
into white sugar by third party refiners. In some cases, the CCH Group purchases high fructose syrup,
which is used either alone or in combination with sugar. The CCH Group does not purchase
low-calorie or artificial sweeteners because they are part of the beverage concentrate supplied to it by
TCCC for its low-calorie products. Supply contracts for sugar run typically for periods of 12 to
36 months. The CCH Group’s Armenian, Bosnian, FYROM, Nigerian, Russian operations are exposed
to the world sugar market. All of the CCH Group’s EU markets and Switzerland (indirectly) operate
within the EU sugar regime. This means that the minimum selling price for sugar is the EU
intervention price plus the cost of raw material (beet), the cost of production and transport and profit
margin. In the last three years, the European sugar market became increasingly volatile and the cost of
these sweeteners has increased considerably due to internal supply and demand imbalances. The
European Union has a structural deficit in sugar and, to meet demand, relies on imports from nations
with preferential market access. World market price pressures and negative climatic effects on cane
crops have been partly responsible for a considerable drop in forecasted imports from these countries.
This has led to a drawdown in strategic stocks, increased market tightness and sharp price rises. The
CCH Group’s non-EU markets may be exposed to other local government regulations, which normally
restrict imports of sugar below local market prices. Following its strategy to support local businesses,
the CCH Group is increasing the usage of locally produced sugar from sugar beet; for example, in
Russia, the CCH Group has increased the share of beet sugar from 15% in 2010 to 30% in 2011 and
48% in 2012.

PET resin cost increased by 0.5% in 2012 compared to 2011. Although the prices in the first
quarter of 2012 were at high levels, within the following two quarters they started to reduce due to low
demand in the entire value chain. During the summer period of 2012 demand for PET raw materials
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improved and therefore in the last quarter of the year PET prices starting rising again but still within a
range of forecasted levels.

The cost of the CCH Group’s cans has increased in the year ended 31 December 2012, driven by
higher input costs, mainly aluminium, which was locked in line with the CCH Group’s risk management
strategy at less favourable hedging rates as compared to the year ended 31 December 2011. The impact
was partially offset by the decrease in the CCH Group’s conversion costs and fixed price contracts
entered with the suppliers. In compliance with the quality standards prescribed by the CCH Group’s
bottlers’ agreements with TCCC, the CCH Group purchases all containers, closures, cases, aseptic
packages and other packaging materials and labels from approved manufacturers. The CCH Group also
purchases cold drink equipment, such as coolers, from approved third party suppliers.

The CCH Group’s major cold drink equipment supplier is Frigoglass S.A. In the year ended
31 December 2012, the CCH Group made purchases of coolers, glass bottles, crowns and raw and
packaging materials from Frigoglass S.A., totalling €137.9 million, compared to €147.7 million and
€100.5 million in the years ended 31 December 2011 and 2010, respectively. In the year ended
31 December 2012, the CCH Group incurred maintenance and other expenses from Frigoglass S.A. and
its subsidiaries of €9.8 million compared to €6.3 million and €5.6 million in the years ended
31 December 2011 and 2010, respectively.

The purchases of coolers from Frigoglass S.A. in the year ended 31 December 2012 represented
96.8% of the CCH Group’s total cooler requirements. Under the terms of a supply agreement that the
CCH Group entered into with Frigoglass S.A. in 1999, initially set to expire on 31 December 2004, but
extended in June 2004, and again in December 2008, on substantially similar terms to 31 December
2013, the CCH Group has the status of a non-exclusive most favoured client of Frigoglass S.A. The
CCH Group is required to obtain at least 60% of its annual requirements of coolers from
Frigoglass S.A., in order to maintain its status as a non-exclusive most favoured client. The CCH Group
has entered into all its supply agreements with Frigoglass S.A. on an arm’s length basis. Frigoglass S.A.
is related to the CCH Group. For further information on the CCH Group’s relationships with Kar-Tess
Holding and Frigoglass, see Item 7, “Major Shareholders and Related Party Transactions—Related
Party Transactions—The CCH Group’s Relationship with Kar-Tess Holding”.

The CCH Group seeks to ensure the reliability of its supplies by using, where possible, a number
of alternate suppliers and transportation contractors. The majority of the CCH Group’s procurement
operations, other than those relating to TCCC’s concentrate, are centrally managed by the
CCH Group’s central procurement department. During 2008, the CCH Group began integrating all its
procurement activities into a specialised company, Coca-Cola Hellenic Procurement GmbH, located in
Vienna, Austria.

The CCH Group believes that it presently has sufficient access to materials and supplies, although
strikes, weather conditions, customs duty regulations or other governmental controls or national
emergency situations could adversely affect the supply of specific materials in particular Territories.
Decreasing global demand may result in financing difficulties and excess capacity reductions with
respect to certain of the CCH Group’s suppliers, although these risks were successfully managed during
2012, during which period the CCH Group did not lose any key suppliers due to such issues. For
further information on the risk of prices increases and shortages of raw materials on the CCH Group’s
results of operators, see Item 5, “Operating and Financial Review and Prospects”.

Competition

The non-alcoholic ready-to-drink beverages industry is highly competitive in each of the
CCH Group’s Territories. Non-alcoholic ready-to-drink beverages are offered by a wide range of
competitors, including major international, European, local and regional beverage companies and
hypermarket and supermarket chains through their own private labels. In particular, the CCH Group
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faces intense price competition from local non-premium brand producers and distributors, which
typically produce, market and sell Sparkling beverages and other non-alcoholic ready-to-drink beverages
at prices lower than prices of the CCH Group, especially during the summer months. In some of its
Territories, the CCH Group is also exposed to the effect of imports from adjacent countries of lower
priced products, including, in some cases, trademarked products of TCCC bottled by other bottlers in
the Coca-Cola bottling system.

In most of its Territories, the CCH Group faces greater competition in its combined Still and
Water beverages category, where its business is typically less developed and its brands are less
established than in its core Sparkling beverages category, and there are often significant national and
international competitors with established brands and strong market positions. However, the
CCH Group intends to continue to develop its Still and Water beverages business and believes that its
significant capabilities in the sale, marketing and distribution of non-alcoholic ready-to-drink beverages,
combined with its substantial business infrastructure and strong customer relationships, will allow the
CCH Group to improve its competitive position in this category of its business.

The CCH Group competes primarily on the basis of brand awareness, product quality, pricing,
advertising, distribution channels, customer service, retail space management, customer marketing and
customer point of access, local consumer promotions, package innovations and new products. One of
the most significant factors affecting the CCH Group’s competitive position is the consumer and
customer goodwill associated with the trademarks of its products. TCCC plays a central role in the
global marketing and brand building of its products. The CCH Group relies on TCCC to enhance the
awareness of TCCC’s brands against other non-alcoholic ready-to-drink international and local
beverage brands.

The diversity in consumer tastes, distribution channels and economic conditions in the different
Territories in which the CCH Group operates, and even among the different regions of these
Territories, is one of the main challenges of its business. The CCH Group adjusts its competitive
strategy to local market conditions so that its products remain attractive, widely available and
affordable to local consumers.

Regulation

The production, packaging, transportation, safety, advertising, labelling and ingredients of the
CCH Group’s products are each subject to various EU, national and local regulations. In particular,
EU regulation remains important to the CCH Group as approximately 56.8% of its sales volume in the
year ended 31 December 2012 was generated from its Territories that are members of the European
Union.

The principal areas of regulation to which the CCH Group is subject are environmental matters
and trade regulation. Other regulatory issues involve food laws and food safety, excise taxes and VAT.

Environmental matters

The CCH Group is subject to different environmental legislation and controls in each of its
Territories. In addition, the CCH Group has initiated its own environmental standards, performance
indicators and internal reporting. These controls and standards are often stricter than those required by
the local laws of the Territories in which the CCH Group’s facilities are located and address specific
issues that impact its business. To this end, the CCH Group is implementing the ISO 14001
environmental management systems in its facilities. As part of the CCH Group’s infrastructure
optimisation process, five production facilities were closed in the year ended 31 December 2012.
Reflecting these changes, by 31 December 2012, 68 of the CCH Group’s 71 production facilities had
been certified to the ISO 14001 standard by internationally recognised audit bodies. The CCH Group
anticipates three further certifications in 2013 in line with its plans to certify all of its plants over the
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next few years. The CCH Group plans to achieve certification of newly acquired or commissioned
plants within two years.

As at the year ended 31 December 2012, 69 environmental systems audits and 22 compliance
audits conducted on behalf of TCCC were carried out by independent agencies in the CCH Group’s
production facilities, comprising Sparkling beverages and/or juice, milk and mineral water facilities,
including the facilities of its joint ventures. The CCH Group’s other facilities underwent internal audits.
All of these audits were performed for purposes of establishing key performance indicators and internal
reporting processes so as to monitor compliance with environmental standards going-forward. During
the course of 2012, the CCH Group appointed a dedicated group environment manager who works
with the CCH Group’s appointed country environmental coordinators to implement and maintain its
environmental management systems, as well as to collect and report country-specific data to the
CCH Group for tracking performance improvement and external reporting to stakeholders. This team
of environmental professionals maintains communication routines on a regular basis to share best
practices in order to improve the CCH Group’s environmental management and control processes
across the CCH Group.

In addition, the CCH Group has implemented waste minimisation and environmental management
programmes with respect to several aspects of its business, including usage of raw materials, energy
consumption and water discharge. The CCH Group also cooperates with packaging suppliers to reduce
the potential impact of packaging materials on global warming in accordance with international
guidelines and standards.

Achieving compliance with applicable standards and legislation may require facility modifications
and capital expenditure, such as the installation of waste water treatment plants, and the CCH Group
has put in place an active programme to ensure that it fully complies with any such requirements. Laws
and regulations may also restrict noise levels and the discharge of waste products, as well as impose
waste treatment and disposal requirements. All of the jurisdictions in which the CCH Group operates
have laws and regulations, which require polluters or site owners or occupants to remediate
contamination.

EU legislation requires each member state and accession candidate to implement the EU directive
on packaging and packaging waste at the national law level, set waste recovery and recycling targets
and require manufacturers and retailers, including the CCH Group and its customers, to implement the
applicable standards. The EU packaging directive relates to all types of packaging and its primary
objective is the minimisation of packaging and packaging waste, by requiring an increase in recycling
and re-usage of packaging waste, the promotion of other forms of recovery for packaging waste and, as
a result, a reduction of the quantity of disposed packaging waste.

In particular, the directive sets targets for both the recovery and recycling of waste and for the
reduction in the quantity of packaging waste for disposal. The directive of 1994, as amended in 2004,
required that these targets be achieved by the end of 2008 (2011 for Greece, the Republic of Ireland
and Portugal). All new member states had 18 months, until August 2005, to enact national laws to
implement the new directive. New member states of the European Union were required to comply by
the end of 2012 (2013 for Malta, 2014 for Poland and 2015 for Latvia). The directives set forth certain
requirements for packaging and authorise member states to introduce national economic instruments
(taxes and levies) to achieve the directives’ objectives within the regulatory framework of a functioning
internal market without obstacles to trade and competition distortions. The CCH Group continues to
work closely with governments and other industry participants to implement packaging collection
schemes. These schemes have either been implemented or are in the process of being implemented in
all of the CCH Group’s EU Territories, including its Developing Countries.
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Trade regulation

The CCH Group’s business, as the bottler of beverages of TCCC and other producers within
specified geographic countries, is subject to competition laws of general applicability. In particular, the
Treaty of Rome, which established the European Economic Community (now the European Union),
precludes restrictions on the free movement of goods among the member states. As a result, unlike the
CCH Group’s international bottlers’ agreements, its EU bottlers’ agreements grant exclusive bottling
territories to the CCH Group subject to the exception that the EU and/or EEA bottlers of TCCC’s
beverages can, in response to unsolicited orders, sell such products in any EU and/or EEA country.
You should read Item 7, “Major Shareholders and Related Party Transactions—Related Party
Transactions—The CCH Group’s Relationship with The Coca-Cola Company—Bottlers’ agreements,”
for additional information on the provisions of the CCH Group’s international and EU bottlers’
agreements.

Risk Management and Insurance

You should read Item 6, “Directors, Senior Management and Employees—Board Practices—
Corporate Governance—The identification and management of risk”.

Information Technology

IT systems are critical to the CCH Group’s ability to manage its business. The CCH Group’s IT
systems enable it to coordinate its operations, from planning, production scheduling and raw material
ordering to order-taking, truck loading, routing, customer delivery, invoicing, customer relationship
management and decision support. The CCH Group takes various actions with the aim of minimising
potential technology disruptions, such as engaging SAP and a third party partner, Atos, to do pre
go-live assessments, redundancy of systems alongside a robust disaster recovery environment and the
establishment of a dedicated performance team. From a security perspective, the CCH Group conducts
annual intrusion detection through independent companies, proceeding with internal and external
security assessments and reviewing risk management processes. In the year ended 31 December 2012,
the CCH Group did not experience any significant IT incidents or disruptions that had a material
impact on the CCH Group’s operations.

The CCH Group’s main IT platform is SAP, an integrated system of software applications. In 2006,
an enhanced version was developed called ‘Wave 2°, which, as the CCH Group continues to implement
it, is providing advanced capabilities to address customer-centric activities in the areas of customer
relationship management, promotion management, equipment management, field sales execution, truck
management and yard management. The CCH Group successfully rolled out the enhanced ‘Wave 2’, in
26 of its 28 Territories. The roll-out is considered by SAP to be the biggest in Europe, encompassing
more than 22,800 employees and two million customers without any business disruption, and has been
identified as a key enabler for the fast implementation of the CCH Group’s strategic vision. The
CCH Group’s plan is to fully deploy this template across the balance of its Territories including Russia,
the Baltics and Armenia, which are live as of January 2013, and in Nigeria by January 2014, with a
projected investment for the entire programme of approximately €360.0 million.

Information technology personnel

All of the CCH Group’s IT personnel are managed as one functional organisation across the
entire group. The former IT and business process excellence functions were recently merged into one
organisation, the Business Solutions and Systems, which is intended to complement the CCH Group’s
strategy of deploying SAP template based solutions, including applications, data, and hardware, in
support of best practice standards. Accountability for all IT activities, personnel and budgets has been
concentrated with a central IT leadership team. This organisational structure has proved instrumental
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in driving standardisation, best practice deployment and operating efficiencies across the CCH Group’s
Territories. Following the establishment of an IT shared services organisation in Sofia, Bulgaria, the
CCH Group continues to transition country-based IT activities and services to this more efficient and
cost-effective centre, while focusing its country capabilities on account management and service
management skills, as well as, specialisation in key business processes.

The CCH Group continues to reap the benefits of this reorganisation from a cost, responsiveness
and capability perspective, backed by an ISO 9000 certification by Lloyds Register Quality Assurance.

In 2011, the CCH Group initiated a pilot to outsource country IT Service desks and desk-side
support to a third party partner (Atos) commencing with Austria and Switzerland. The intent is to
establish a flexible service that will scale with changing business models and market conditions. The
CCH Group is looking into a further roll-out of the outsourcing concept following the successful
completion of the pilot project in Austria and Switzerland in July 2012.

Information technology infrastructure

The CCH Group continues to implement infrastructure optimisation programmes to upgrade,
consolidate and outsource elements of its IT infrastructure, including desktops/laptops, servers, printers
and user support processes.

During the year ended 31 December 2012, the CCH Group continued to assess technology trends
and risks and embraced consumerisation opportunities such as moving its sales force solutions onto
iPads, where the CCH Group successfully piloted the iPad version of its sales force mobile solution in
Hungary followed by rollout in Switzerland. The CCH Group plans to continue to deploy this solution
to selected Territories. The CCH Group also leverages “cloud” technology for infrastructure
optimisation and integrated services such as Skype and the CCH Group’s network for free conference
services to lower its IT costs in line with its cost leadership strategic pillar.

Green IT

The Green IT programme, a core element of the CCH Group’s IT strategy, is well established as
part of the CCH Group’s plan to reduce its carbon footprint. The CCH Group designs its IT activities
with close consideration of the power saving opportunities that they offer. As a result, in the year
ended 31 December 2012, the CCH Group’s Green IT programme led to a total reduction of 3,353
tons of CO, emissions which is the CCH Group’s best result since 2007. By further promoting and
enhancing audio, web and video conferencing as alternatives to travelling, 3,161 tons of CO, emissions
were saved in the year ended 31 December 2012. In addition, projects such as server consolidation,
paper-savings, usage of multi-function devices and LCD technology contributed to a saving of 192.6
tons of CO, were saved in the year ended 31 December 2012.
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C. Organisational Structure

The table below sets forth a list of the CCH Group’s principal companies, their country of registration
and the CCH Group’s effective ownership interest in such subsidiaries as at 15 February 2013.

Principal Companies

Partially owned principal companies
Brewinvest S.A. Group® . . ... ... .. .. ... ...
BrewTech B.V. Group®™® ... ... ... ... L
CCHBC Armenia CJSC ....... ... ... ... ... ...
CCHBC Bulgaria AD . ....... ... ... ...
Coca-Cola HBC Switzerland Ltd® . .. ................
Coca-Cola Bottlers Iasi Srl. .. ...... ... ... ... . ...
Deepwaters Investments Ltd .. .....................
Multon Z.A.O. Group®M® ... ...
Valser Services AG®) . ... ... ..
Wholly owned principal companies
3E (Cyprus) Limited . . . . ... ...
AS Coca-Cola HBC Eesti . ........................
Bankya Mineral Waters Bottling Company EOOD . ......
CC Beverages Holdings II B.V. . ........ ... ... ....
CCB Management Services GmbH ..................
CCHBC Insurance (Guernsey) Limited ...............
CCHBC IT Services Limited . .. ....................
Coca-Cola Beverages Austria GmbH . ................
Coca-Cola Beverages Belorussiya . . . .................
Coca-Cola Beverages Ceska republika, s.r.o. ...........
Coca-Cola HBC Hrvatska d.o.o. ....................
Coca-Cola HBC Slovenija d.0.0. . ...................
Coca-Cola HBC Slovenska republika, s.r.o . ............
Coca-Cola Beverages Ukraine Ltd . . .................
Coca-Cola Bottlers Chisinau S R.L. ..................
Coca-Cola Bottling Company (Dublin) Limited. .........
Coca-Cola HBC B-H d.o.o0. Sarajevo .. ...............
Coca-Cola HBC Finance B.V. . ...... ... ... ... ....
Coca-Cola HBC Finance ple . .......... ... ... ....
Coca-Cola HBC Greece SALC!D ... ... ... .........
Coca-Cola HBC—Srbija d.0.0.” . ...................
Coca-Cola HBC Hungary Ltd. .....................
Coca-Cola HBC Ireland Limited® ... ................
Coca-Cola HBC Italia S.r.l.®. . ... ... ... .........
Coca-Cola HBC Kosovo L.L.C. . ........ ... ... ....
Coca-Cola HBC Northern Ireland Limited . . ... ........
Coca-Cola HBC Polska sp.z0.0. ...................
Coca-Cola HBC Romania Ltd . . ........ ... ... . ...
Coca-Cola Hellenic Bottling Company—Crna Gora d.o.o0.,
Podgorica® ... ... .. ...
Coca-Cola Hellenic Business Service Organisation® . . .. ..
Coca-Cola Hellenic Procurement GmbH ..............
Lanitis Bros Ltd . . ...... ... ... . .

65

Country of registration

% ownership at
15 February 2013

Greece

The Netherlands
Armenia
Bulgaria
Switzerland
Romania

Cyprus

Russia
Switzerland

Bulgaria

The Netherlands
Austria

Guernsey

Bulgaria

Austria

Belarus

Czech Republic
Croatia

Slovenia

Slovakia

Ukraine

Moldova

Republic of Ireland
Bosnia and Herzegovina
The Netherlands
England and Wales
Greece

Serbia

Hungary

Republic of Ireland
Italy

Kosovo

Northern Ireland
Poland

Romania

Montenegro
Bulgaria
Austria

50.0%
50.0%
90.0%
99.4%
99.9%
99.2%
50.0%
50.0%
99.9%

100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%

100.0%
100.0%
100.0%
100.0%



% ownership at

Principal Companies Country of registration 15 February 2013
LLC Coca-Cola HBC Eurasia . ..................... Russia 100.0%
MTV West Kishinev Bottling Company S.A. ........... Moldova 100.0%
Nigerian Bottling Company plc®® . ... ... ............ Nigeria 100.0%
Panpak Limited® . ... .. ... ... ... ... ... .. ... .... Republic of Ireland 100.0%
SIA Coca-Cola HBC Latvia. . .......... ... ........ Latvia 100.0%
Star Bottling Limited . ............ ... ... ... .... Cyprus 100.0%
Star Bottling Services Corp .. ......... ... ... British Virgin Islands 100.0%
Tsakiris S.A. ... Greece 100.0%
UAB Coca-Cola HBC Lietuva . . . ................... Lithuania 100.0%
Yoppi Hungary Kft .. ....... . ... ... ... ... ... Hungary 100.0%
(1) Joint arrangements.

(2) During 2010, Coca-Cola Beverages A.G. was renamed to Coca-Cola HBC Switzerland Ltd.

(3) Incorporated during 2011.

(4) The BrewTech B.V. Group of companies is engaged in the bottling and distribution of soft drinks
and beer in FYROM. Prior to April 2012, the Brewtech B.V. Group formed part of the
Brewinvest S.A. Group.

(5) On 1 January 2010, Socib S.p.A. was merged into Coca-Cola Italia S.r.l.

(6) During 2009, John Daly and Company Limited was renamed to Coca-Cola HBC Ireland Limited.

(7) On 20 April 2011 the CCH Group, along with TCCC, acquired through Multon Z.A.O., MS Foods
UAB, a company that owns 100% of the equity of Vlanpak FE, a fruit juice and nectar producer
in Belarus.

(8) Dissolved, effective 7 March 2012.

(9) On 25 June 2010, the CCH Group initiated a tender offer to purchase all of remaining shares of

the non-controlling interest in Coca-Cola HBC—Srbija A.D., Zemun (“CCH Serbia”). The tender
offer was completed on 2 August 2010 and resulted in the CCH Group increasing its stake in CCH
Serbia to 91.2% as of 31 December 2010. In 2011, the CCH Group acquired all of the remaining
interests in the subsidiary, see note 28 to the CCH Group’s consolidated financial statements
included elsewhere in this annual report for further information.

(10) On 8 June 2011, the board of directors of CCH Group’s subsidiary Nigerian Bottling Company plc

(“NBC”) resolved to propose a scheme of arrangement between NBC and its minority
shareholders, involving the cancellation of part of the share capital of NBC. The transaction was
approved by the board of directors and general assembly of NBC on 8 June 2011 and 22 July 2011
respectively and resulted in the CCH Group acquiring all of the remaining 33.6% of the voting
shares of NBC bringing the CCH Group’s interest in the subsidiary to 100%. The transaction was
completed in September 2011, see note 28 to the CCH Group’s consolidated financial statements
included elsewhere in this annual report for further information.

(11) Effective from 1 August 2012, Elxym S.A. has been renamed “Coca-Cola HBC Greece S.A.1.C”.

On 25 June 2012, CCH’s annual general meeting of shareholders approved the transfer of CCH’s
operating assets and liabilities to Coca-Cola HBC Greece S.A.L.C, in accordance with Greek Law
2166/1993. In connection therewith, the transformation balance sheet of 31 March 2012, the
respective audit report and the draft deed relating to the transaction were approved and the
necessary authorisations for its execution and submission to the competent authorities were
granted.
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D. Property, Plant and Equipment
Production

The CCH Group operated 71 plants as at 31 December 2012 (excluding the snack food plant), a
number of the CCH Group’s Territories work together with third party contract packers, which
manufacture products on the CCH Group’s behalf. In general, third party contract packers account for
a very small proportion of the CCH Group’s overall production, but are particularly useful in respect of
new product categories (such as aseptic PET juices and sports/isotonic drinks, coffee, juices in glass,
kvass in PET). The use of third party contract packers for Sparkling beverages is in significant decline.

The following table sets forth the number of the CCH Group’s plants and filling lines for each
segment and each country within that segment as at 31 December 2012.

Number of Number of
plants®" filling lines?®

Established Countries:
Austria®) . 1 10
CYPIUS .« ottt e 2 6
GICECE . v v v vttt e e e e e e e 5 27
Ttaly .. 7 33
The Republic of Ireland and Northern Ireland . ...................... 1 6
Switzerland . . . . ... 3 7
Total Established Countries . . .. ........ ... ... ... .. ... .. ... ...... 19 89
Developing Countries:
Estonia® . ... — —
Latvia® .. — —
Lithuania®™ . . .. ... . 1 2
Croatia . . o .ot 2 6
Czech Republic . .. ... ... 1 5
Hungary . . ... 2 10
Poland . . ... .. 3 13
Slovakia . . ... 1 4
Slovenia®® . .. ... — —
Total Developing Countries . .......... ... ... .. .. .. .. .. ..., 10 40
Emerging Countries:
ATMENIA . .o ot 1 2
Belarus . . ... e 1 3
Belarus-Multon® . . . ... 1 2
Bosnia and Herzegovina. . ... ... ... .. 1 4
Bulgaria . .. ... 2 10
FYROM O 1 7
Moldova . . . .o 1 1
NIZETIA . o o ottt e e e 13 41
Romania . .. ..... ... e 3 15
Russian Federation . ..... ... ... .. .. . .. 12 34
Russian Federation-Multon? . ... ... .. ... ... .. ... . ... .. ........ 2 23
Serbia and Montenegro® . . ... ... ... 3 15
UKTaine . . ..ot 1 13
Total Emerging Countries . .............. .. .. .. . . ... 42 170
Total . . ... 71

(1) Excludes the snack food plant in Greece.
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(2) Excludes snack food production lines.

(3) In February 2012, the CCH Group announced the closure of its plant in Vienna and consolidated
its manufacturing capacity in Austria into its enlarged plant at Edelstal.

(4) The CCH Group produces the majority of products for the Estonian and Latvian market in
Lithuania.

(5) The CCH Group produces products for the Slovenian market in Austria, Croatia, Czech Republic,
Hungary and Italy.

(6) Includes plants and filling lines of AD Pivara Skopje of which the CCH Group owns 49.3%. AD
Pivara Skopje is engaged in the bottling and distribution of the CCH Group’s products in
FYROM.

(7) Includes plants and filling lines of Multon Z.A.O. group, a joint venture of which the CCH Group
owns 50% and which is engaged in the bottling and distribution of the CCH Group’s juice
products in the Russian Federation.

(8) Includes plants and filling lines of Fresh & Co d.o.o Subotica. and Vlasinka d.o.o. Beograd-Zemun,
joint ventures of which the CCH Group owns 50% and which are engaged in the bottling of the
CCH Group’s juice and water products in Serbia and Montenegro.

(9) Includes Vlanpak juice plant and its two Brik lines that formally belonged to Multon Z.A.O group
and is engaged in bottling operations.

As part of the CCH Group’s infrastructure optimisation process, in January 2012, the CCH Group
reduced production infrastructure in Poland by closing its plant in Lodz. In February 2012, the CCH
Group announced the closure of its plant in Vienna and the transfer of its Sparkling beverages
production to its water plant in Edelstal, which will provide a modern and efficient production plant for
both Water and Sparkling beverages in Austria. The CCH Group anticipates that the move to Edelstal
will be finalised in the first quarter of 2013. In recent years, the CCH Group has made substantial
investments in developing modern, highly automated production facilities throughout its Territories. In
certain cases, this has also entailed establishing plants on greenfield sites and installing the CCH
Group’s own infrastructure where necessary to ensure consistency and quality of supply of electricity
and raw materials, such as water.

The CCH Group use computer modelling techniques to optimise its production and distribution
cost structure on a country-by-country and regional basis. The CCH Group’s system seeks to optimise
the location and capacity of its production and distribution facilities based upon present and estimated
market demand.

The CCH Group believes that it has a modern and technologically advanced mix of production
facilities and equipment that is sufficient to satisfy current and estimated future demand. The CCH
Group also believes that its production facilities and equipment give it the ability to further increase its
production capacity at a relatively low incremental capital cost. The CCH Group aims to continually
improve the utilisation of its asset base and carefully manage its capital expenditure.

The Directors of CCH are of the opinion that there are currently no material environmental issues
that affect the CCH Group’s utilisation of any property or other tangible fixed asset. For the three
years ended 31 December 2012, and in the context of the CCH Group taken as a whole, the CCH
Group is of the view that in relation to its controlled assets, there have been no material breaches of
any material applicable environmental laws and regulations.

Distribution

The CCH Group’s distribution centres are strategically located centres through which its products
may transit on their route to the customers and where the CCH Group’s products are stored for a
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limited period of time, typically three to five days. The CCH Group’s central warchouses are part of its
bottling plants’ infrastructure to store larger quantities of its products for a longer period of time
(typically seven to ten days) than the CCH Group’s distribution centres. The CCH Group maintains a
flexible logistic footprint, consolidating its distribution operation and adapting to market needs, and
transferring in certain markets into cross-dock operations.

The following table sets forth the number of the CCH Group’s distribution centres and warchouses
for each segment and each country within that segment as at 31 December 2012.

Number of
distribution  Number of
centres warehouses

Established Countries:

AUSEIIA . . o e 8 3
CYPIUS ottt 4 2
GIEECE .+ . v v et et e e e e e e 6 5
Ttaly ..o 8 7
The Republic of Ireland and Northern Ireland . ....................... 2 2
Switzerland . . . . ... e 4 3
Total Established Countries . ... ... ... ... ... ... ... ... .. .. .. .. . ..... 32 22
Developing Countries:

EStonia . . ... 1 —
Latvia . . . 1 —
Lithuania . ... ... ... e 1 1
Croatia . .. e 6 2
Czech Republic . . . ... 1 1
Hungary . . ... 6 2
Poland . .. ... ... e 18 3
SlovaKia . ... .. 1 1
Slovenia . .. ... ... e — 2
Total Developing Countries . ............... ... .. .. ... 35 12
Emerging Countries:

ATMENIA . . . ot e 29 1
Belarus . . ... e 6 1
Belarus-Multon . ... ... . e — 1
Bosnia and Herzegovina. . .. ... ... 3 1
Bulgaria . ... ... 1 1
FYROM . . e 11 2
MoOldova . . . . e 1
NIZETIA . . o ottt e e 57 13
Romania . .. ... .. e 18 3
Russian Federation ... ....... ... ... . . i 78 15
Russian Federation-Multon ... ......... ... . . .. . .. . . .. — 2
Serbia and MONENEZIO . . . . o vttt e 7 3
UKIaINeg . .. ottt e e 10 1
Total Emerging Countries . ............... ... ... it iinnnnnn. 220 45
Total . . . . 287 79
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ITEM 4A UNRESOLVED STAFF COMMENTS

None.

ITEM 5 OPERATING AND FINANCIAL REVIEW AND PROSPECTS
Overview

The following Operating and Financial Review and Prospects section is intended to help the reader
understand the CCH Group. This section is provided as a supplement to, and should be read in
conjunction with, the CCH Group’s audited financial statements and the other financial information
contained elsewhere in this annual report. The CCH Group’s financial statements have been prepared
in accordance with IFRS. The Operating and Financial Review and Prospects includes the following
sections:

* the CCH Group’s business, a general description of the CCH Group’s business;

* key financial results, a presentation of the most critical financial measures the CCH Group uses
to track its operating performance;

* major recent transactions, a description of the recent acquisitions and other transactions that have
impacted, or will impact, the CCH Group’s performance;

e application of critical accounting policies, a discussion of accounting policies that require critical
pp gD gp q
judgments and estimates;

e principal factors affecting the CCH Group’s results of operations, a discussion of the primary
factors that have a significant impact on the CCH Group’s operating performance;

* CCH Group operating results, an analysis of the CCH Group’s consolidated results of operations
during the three years presented in its financial statements. The analysis is presented both on a
consolidated basis, and by business segment through to operating profit;

e liquidity and capital resources, an analysis of cash flows, sources and uses of cash;

* market risk, an analysis of treasury policies and objectives, operating parameters, derivative
instruments, interest rate risk, foreign exchange risk, commodity price risk and credit risk;

* outlook and trend information, a review of the outlook for, and trends affecting, the CCH
Group’s business;

* off-balance sheet arrangements, a discussion relating to the off-balance sheet arrangements of the
CCH Group; and

e tabular disclosure of contractual obligations, a discussion of the CCH Group’s contractual
obligations as at 31 December 2012.

The CCH Group’s Business

The CCH Group’s business consists of producing, selling and distributing non-alcoholic
ready-to-drink beverages, primarily products of TCCC, which, together with trademarked beverages of
joint ventures to which TCCC is a party, accounted for approximately 96% of the CCH Group’s sales
volume in the year ended 31 December 2012 and the year ended 31 December 2011. The CCH Group
operates in 28 Territories, serving a population of approximately 581 million people (including through
the CCH Group’s equity investments in Brewinvest S.A., a business engaged in the bottling and
distribution of beer in Bulgaria and BrewTech B.V,, a business engaged in the bottling and distribution
of beer and non-alcoholic ready-to-drink beverages in FYROM).The CCH Group aggregates these 28
Territories into three business segments. The Territories included in each segment share similar levels
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of political and economic stability and development, regulatory environments, growth opportunities,
customers and distribution infrastructures. The CCH Group’s three business segments are as follows:

* Established Countries, which are Italy, Greece, Austria, the Republic of Ireland, Northern
Ireland, Switzerland and Cyprus;

* Developing Countries, which are Poland, Hungary, the Czech Republic, Croatia, Lithuania, Latvia,
Estonia, Slovakia and Slovenia; and

* Emerging Countries, which are the Russian Federation, Romania, Nigeria, Ukraine, Bulgaria,
Serbia (including the Republic of Kosovo), Montenegro, Belarus, Bosnia and Herzegovina,
Armenia, Moldova and FYROM.

The CCH Group reviews these country groupings annually to determine whether they continue to
represent the most meaningful segmentation of its business. In undertaking this review, the CCH
Group considers a variety of factors including disposable income per capita, exposure to economic
volatility and net sales revenue per unit case. Based on the most recent review, the CCH Group
continues to believe that its three business segments provide the most accurate basis on which to
analyse its business.

The CCH Group’s products consist of Sparkling and Still beverages and Water beverages, including
juices, sports and energy drinks, and other ready-to-drink beverages such as teas and coffees. In the
year ended 31 December 2012, the CCH Group’s Sparkling beverages category accounted for 69%, and
its combined Still beverages and Water category accounted for 31%, of the CCH Group’s sales volume,
respectively. The CCH Group’s core Sparkling beverage brands are Coca-Cola, Fanta, Sprite,
Coca-Cola light (which the CCH Group sells in some of its Territories, under the Diet Coke
trademark)) and Coca-Cola Zero, which together accounted for approximately 63% of its total sales
volume in the year ended 31 December 2012.

Key Financial Results

The CCH Group considers the key performance measures for the growth and profitability of its
business to be volume, operating profit, Adjusted EBITDA and ROIC. Within this framework, in light
of the current financial and credit crisis, the CCH Group is paying particular attention to volume, net
sales revenue, working capital and cash generation. The CCH Group’s calculation of ROIC is discussed
in detail below. The following table shows the CCH Group’s results with respect to these key
performance measures for each of the years ended 31 December 2012, 2011 and 2010, as well as in
each case, the year-on-year change in percentage terms.

Year ended Year ended Year ended

31 December 31 December 31 December
Key performance measures: 2012 % change 20110 % change 20100
Unit case volume (in millions) . ......... 2,084.7 (0.1) 2,087.4 (0.8) 2,105.0
Operating profit (euro in millions) . ... ... 337.7 (25.0) 450.3 (29.0) 634.0
Adjusted EBITDA (euro in millions) ... .. 757.6 (11.1) 852.2 (17.2) 1,029.0
ROIC. ... ... . . 5.6% (22.2) 7.2% (28.7) 10.1%

(1) Comparative amounts have been adjusted where necessary to reflect changes in accounting policies
as detailed in note 1 to the CCH Group’s consolidated financial statements included elsewhere in
this annual report.
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Unit case volume

The CCH Group measures its sales volume in unit cases. A unit case equals 5.678 litres or 24
servings of 8 US fluid ounces each. The unit case is a typical volume measure used in the CCH
Group’s industry.

In the year ended 31 December 2012, total volume remained at the same levels for the year ended
31 December 2011, despite the very challenging trading conditions in most of the CCH Group’s
markets throughout the year. Volume in Emerging Countries increased by 3.9% that was offset by a
1.6% and a 4.8% volume decline in Developing and Established Countries, respectively.

In the year ended 31 December 2011, total volume decreased by 17.6 million unit cases,
representing a 0.8% decrease compared to the year ended 31 December 2010. The reduction of volume
was more evident in Greece, Ukraine and Romania, mainly as a result of unfavourable economic
conditions that negatively affected consumer confidence and spending during 2011 as well as in Russia,
where the excessive heat in the summer of 2010 set up a very high base for the year-on-year
comparison.

Operating profit

In the year ended 31 December 2012, operating profit decreased by €112.6 million, or 25.0%
compared to the year ended 31 December 2011, mainly as a result of increased raw material costs,
unfavourable foreign currency fluctuations and higher operating expenses. Operating profit declined by
54.1% in the Established Countries in the year ended 31 December 2012 compared to the
corresponding period in 2011, the CCH Group recorded an operating loss of €8.7 million in 2012
compared to an operating profit of €58.4 million in 2011 in the Developing Countries and operating
profit increased by 33.3% in its Emerging Countries in the year ended 31 December 2012 compared to
the corresponding period in 2011.

In the year ended 31 December 2011, operating profit decreased by €183.7 million, or 29.0%
compared to the year ended 31 December 2010, mainly as a result of increased commodity prices
primarily for PET resin, sugar and juice concentrate as well as the persisting economic challenges
across most of the Territories. Operating profit declined by 23.7% in Established Countries, 34.5% in
Developing Countries and 32.2% in Emerging Countries compared to the year ended 31 December
2010.

Adjusted EBITDA

The CCH Group defines Adjusted EBITDA as operating profit before deductions for depreciation
and impairment of property, plant and equipment, amortisation of intangible assets, impairment of
intangible assets, stock option compensation and other non-cash items. Adjusted EBITDA serves as an
additional indicator of the CCH Group’s operating performance and not as a replacement for measures
such as cash flows from operating activities and operating profit as defined and required under IFRS.
CCH Group believes that Adjusted EBITDA is useful to investors as a measure of the CCH Group’s
operating performance because it considers the underlying operating cash costs by eliminating the
non-cash items listed above. In addition, the CCH Group believes that Adjusted EBITDA is a measure
commonly used by analysts and investors in the CCH Group’s industry and that current shareholders
and potential investors in CCH use multiples of Adjusted EBITDA in making investment decisions
about CCH. Accordingly, the CCH Group has disclosed this information to permit a thorough analysis
of its operating performance. Adjusted EBITDA, as calculated by the CCH Group, may not be
comparable to similarly titled measures reported by other companies due to differences in methods of
calculation.
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The CCH Group defines Adjusted EBITDA as follows:

Year ended 31 December
2012 20110 20100

(euro in millions)

Operating profit . . . .. ... 337.7 4503 634.0
Plus:

Depreciation and impairment of property, plant and equipment® . ... ... .. 408.3 3893 381.2
Amortisation of intangible assets . .. ...... ... .. o 3.0 32 7.1
Stock option compensation . . . ... ... 6.3 8.1 6.7
Other non-cash items . ........... ... ... . . .. ... . i 23 1.3 —
Adjusted EBITDA ... ... ... .. . . 757.6 8522  1,029.0

(1) Comparative figures have been adjusted where necessary to reflect changes in accounting policies
as detailed in note 1 to the CCH Group’s consolidated financial statements included elsewhere in
this annual report.

(2) Refer to note 5 to the CCH Group’s consolidated financial statements included elsewhere in this
annual report.

In 2012, Adjusted EBITDA decreased by €94.6 million over 2011, and in 2011, Adjusted EBITDA
decreased by €176.8 million over 2010. These changes were due to the same factors that contributed to
the changes in the CCH Group’s operating profit during the same periods.

RoOIC

The CCH Group uses ROIC, an acronym for “Return on Invested Capital”, as an important
performance indicator to measure its success in utilising its existing asset base and allocating capital
expenditures. ROIC serves as an additional indicator of the CCH Group’s performance and not as a
replacement for measures such as operating profit and profit after tax attributable to owners of the
parent as defined and required under IFRS. Accordingly, this information is disclosed to permit a more
complete analysis of the CCH Group’s operating performance. ROIC, as calculated by the CCH
Group, may not be comparable to similarly titled measures reported by other companies.

The CCH Group defines ROIC as follows:

Operating profit + share of results of equity method investments —

. incom nse — hiel
Return on Invested Capital = come tax expense — tax shield

Capital employed

The CCH Group’s “tax shield”, which reflects the tax benefit that it receives on its borrowings,
which has historically been calculated on the basis of CCH’s interest expense multiplied by the relevant
enacted Greek statutory tax rate. The CCH Group’s “capital employed” equals the CCH Group’s
shareholders’” equity plus its net borrowings.

The CCH Group’s ROIC for 2012 was 5.6% and for 2011 was 7.2%. This is mainly attributable to
the decreased operating profit by €112.6 million or 25% that was partially offset by the decreased taxes
by €33.6 million or 34.0% in 2012 compared to 2011. Employed capital remained at the same levels of
2011 decreasing by €9.0 million compared to 2011, as the increase in shareholder’s equity of
€84.3 million was more than offset by a decrease in net borrowings of €93.3 million.

The CCH Group’s ROIC for 2011 was 7.2% and for 2010 was 10.1%. This change is driven mainly
by the decreased operating profit by €183.7 million or 29.0% partially offset by the decreased taxes by
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€39.0 million or 28.3% in 2011 compared to 2010. In addition capital employed decreased due to a
decrease in shareholder’s equity and net borrowings of €41.1 million and €73.4 million, respectively, in
2011 compared to 2010.

As at and for the year ended
31 December

2012 20110 20100
(euro in millions, except percentages)

Tax shield:
Finance costs, including losses on net monetary position . . ........ (101.1) (103.9) (82.8)
Greek Statutory taXx Tat€ ... .. .... ..t vt ei i 20%? 20% 24.0%
(20.2) (20.8) (19.9)
Numerator:
Operating profit . .. ... ... . 337.7 450.3 634.0
Share of results of equity method investments ................. 11.6 9.4 10.4
0 (65.2) (98.8) (137.8)
Tax shield . . .. ..o (20.2) (20.8) (19.9)
263.9 340.1 486.7
Denominator:
Cash and cash equivalents . . . .............. .. .. ... oo... (439.1) (447.4) (306.7)
Short-term borrowings, less finance lease obligations and current
portion of long-term borrowings . . .. .......... . ... . ... ... 146.1 299.6 177.5
Current portion of long-term borrowings . .................... 391.3 — 304.9
Current finance lease obligations . .. ......... ... ... ........ 17.6 21.9 48.8
Long-term borrowings, less current portion and finance leases. . . . . . 1,491.6 1,867.3 1,567.7
Long-term finance lease obligations . ... ..................... 113.1 72.5 95.1
Netdebt . ... ... 1,720.6 1,813.9 1,887.3
Shareholders” equity . . .. ...ttt 2,988.7 2,904.4 2,945.5
Capital employed . . ... ... ... . 4,709.3 4,718.3 4,832.8
ROIC . ... . 5.6% 7.2% 10.1%

(1) Comparative figures have been adjusted where necessary to reflect changes in accounting policies
as detailed in note 1 to the CCH Group’s consolidated financial statements included elsewhere in
this annual report.

(2) A Greek tax bill that was enacted on 23 January 2013 increased the general corporate income tax
rate applicable to Greek-resident legal entities from 20% to 26%.

Major Recent Transactions

Summary of recent acquisitions/disposals

In recent years, the CCH Group has selectively broadened its portfolio of brands in its combined
Still and Water beverages category through the acquisition of natural mineral water and juice
businesses, in order to capture sales opportunities through its local distribution and marketing
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capabilities. While the CCH Group also remains open to the possibility of acquiring new territories
over time on an opportunistic basis, this does not currently form part of its core business strategy.

Effective date Business
of acquisition Primary focus segment  Location Consideration
(euro in
millions)
Acquired business
MS Foods UAB .......... 20 April 2011 Juice Emerging  Belarus 2.5
Acquired non-controlling
interests
Nigerian Bottling Company plc 29 August 2011 Non-alcoholic Emerging Nigeria 100.2
ready-to-drink beverages
Coca-Cola HBC—Srbija d.o.0o. From 5 January 2011 Non-alcoholic Emerging  Serbia 17.7
to 19 August 2011 ready-to-drink beverages
Disposed business
Eurmatik S.el. ... .. ... ... 2 February 2011 Vending machines Established Italy 13.5

Exchange offer for all outstanding ordinary shares of CCH (2012)

On 11 October 2012, CCHBC announced the Share Exchange Offer to acquire all of the
outstanding ordinary shares and ADSs of CCH in exchange for new ordinary shares or ADSs of
CCHBC on a one-for-one basis. The purpose of the Share Exchange Offer by CCHBC is to facilitate a
premium listing of the CCH Group on the London Stock Exchange and a listing on the New York
Stock Exchange under a new Swiss holding company, CCHBC. CCHBC has also applied for a parallel
listing for the ordinary shares of CCHBC on the Athens Exchange subject to necessary approvals. If, at
the completion of the Share Exchange Offer, CCHBC holds ordinary shares of CCH representing at
least 90% of the total voting rights in CCH (calculated excluding ordinary shares of CCH held in
treasury), CCHBC will initiate a compulsory buy-out procedure under Greek law to cause any
remaining holders of ordinary shares of CCH to transfer those ordinary shares to CCHBC. Holders of
ordinary shares of CCH that were not acquired in the Share Exchange Offer will also have the option
to sell such shares to CCHBC pursuant to a compulsory sell-out procedure under Greek law at any
time during the three months after the publication of the results of the Share Exchange Offer.

CCHBC was incorporated and registered in Switzerland on September 19, 2012. As of the date
hereof, CCHBC'’s sole shareholder is Kar-Tess Holding. CCHBC, which currently has a fully paid-up
share capital of CHF 100,000 and has received an additional equity contribution of €1.5 million from
Kar-Tess Holding, was incorporated in order to facilitate the Share Exchange Offer and has no
operations and no material assets or liabilities other than in connection with the Share Exchange Offer.
The Share Exchange Offer is not expected to materially change the CCH Group’s current dividend
policy. The Share Exchange Offer may, however, affect the CCH Group’s current capitalisation, in the
event that ordinary shares of CCH are acquired for cash pursuant to certain compulsory buy-out and/or
compulsory sell-out procedures. CCHBC has entered into a committed facility agreement of up to
€550,000,000 in order to finance such acquisitions for cash.

Separate documentation for the Share Exchange Offer will be made available to holders of
ordinary shares of CCH located in the United States and holders of ADSs of CCH, wherever located.
No offering of securities shall be made in the United States except by means of a prospectus meeting
the requirements of Section 10 of the U.S. Securities Act of 1933, as amended.

CCH and CCHBC may be required to file materials relevant to the Share Exchange Offer with the
SEC. Such documents, however, may not all be currently available. INVESTORS ARE URGED TO
READ ANY DOCUMENTS REGARDING THE POTENTIAL TRANSACTION FILED OR TO BE

75



FILED WITH THE SEC IF AND WHEN THEY BECOME AVAILABLE, BECAUSE THEY WILL
CONTAIN IMPORTANT INFORMATION. Investors will be able to obtain a free copy of such filings
without charge, at the SEC’s website (http:/www.sec.gov) once such documents are filed with the SEC.
Copies of such documents may also be obtained from CCHBC and CCH, without charge, once they are
filed with the SEC. No offering of securities shall be made in the United States except by means of a
prospectus meeting the requirements of Section 10 of the U.S. Securities Act of 1933, as amended.

Re-capitalisation (capital return) (2012 and 2011)

On 6 May 2011, the annual general meeting of CCH’s shareholders resolved to reorganise CCH’s
share capital. CCH’s share capital increased by an amount equal to €549.7 million. The increase was
performed by capitalising the share premium reserve and increasing the nominal value of each share
from €0.50 to €2.00. CCH’s share capital was subsequently decreased by an amount equal to
€183.2 million by decreasing the nominal value of each share from €2.00 to €1.50, and distributing such
€0.50 per share difference to shareholders in cash.

On 25 June 2012, the annual general meeting of CCH’s shareholders resolved to decrease CCH’s
share capital by an amount equal to €124.6 million by decreasing the nominal value of each share from
€1.50 to €1.16 per share, and distributing such €0.34 per share difference to shareholders in cash. On
the same date, it was resolved to decrease CCH’s share capital by an amount equal to €55.0 million by
decreasing the nominal value of each share by €0.15 per share, from €1.16 to €1.01 per share, in order
to extinguish accumulated losses reflected in the unconsolidated financial statements of the parent
company, in an equal amount.

Acquisition of non-controlling interest in Nigerian Bottling Company plc (“NBC”) (2011)

On 8 June 2011, the board of directors of CCH’s subsidiary NBC resolved to propose a scheme of
arrangement between NBC and its non-controlling interests, involving the cancellation of part of the
share capital of NBC. The transaction was approved by the board of directors and general assembly of
NBC on 8 June 2011 and 22 July 2011, respectively, and resulted in the acquisition of the remaining
33.6% voting shares of NBC, bringing the CCH Group’s interest in the subsidiary to 100%. The
transaction was completed in September 2011 and NBC was de-listed from the Nigerian Stock
Exchange. The consideration for the acquisition of non-controlling interests was €100.2 million,
including transaction costs of €1.8 million. The difference between the consideration and the carrying
value of the interest acquired amounting to €60.1 million has been recognised in retained earnings
while the accumulated components recognised in other comprehensive income have been reallocated
within the equity of the CCH Group.

Acquisition of MS Foods UAB (2011)

On 20 April 2011 the CCH Group, along with TCCC, acquired through Multon ZAO, the Russian
juice joint arrangement, all outstanding shares of MS Foods UAB, a company that owns 100% of the
equity of Vlanpak FE (“Vlanpak™), a fruit juice and nectar producer in Belarus. The CCH Group’s
share of the acquisition consideration was €3.9 million including an assumption of debt of €1.4 million.
The acquisition has resulted in the CCH Group recording of intangible assets of €2.9 million in its
Emerging Countries segment. Acquisition related costs recognised as an expense in income statement,
under operating expenses, amounted to €0.3 million.

Acquisition of non-controlling interest in Coca-Cola HBC—Srbija d.o.o. (“CCH Serbia”) (2011 and 2010)

On 25 June 2010, the CCH Group initiated a tender offer to purchase all remaining shares of the
non-controlling interest in CCH Serbia. The tender offer was completed on 2 August 2010 and resulted
in the CCH Group increasing its stake in CCH Serbia to 91.2% as at 31 December 2010. In 2011, the
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CCH Group acquired all the remaining interest in the subsidiary. The consideration paid for the
acquisition of non-controlling interest acquired in 2011 was €17.7 million, including transaction costs of
€0.4 million and the carrying value of the additional interest acquired was €11.4 million. The difference
between the consideration and the carrying value of the interest acquired has been recognised in
retained earnings.

Sale of Eurmatik S.r.l. (2011)

In February 2011, the CCH Group sold all its interests in Eurmatik S.r.l., the vending operator in
Italy. The consideration was €13.5 million and the cash and cash equivalents disposed were €0.4 million.
The disposal resulted in the CCH Group derecognising €12.0 million of intangible assets and
€12.7 million of net assets. The disposal of Eurmatik S.r.l resulted in a gain of €0.8 million in the
Established Countries segment.

Share buy-back (2012, 2011 and 2010)

On 30 April 2009, CCH’s board of directors authorised a buy-back programme for a maximum of
up to 5% of its paid-in share capital during the 24-month period from the date of the extraordinary
general meeting of 27 April 2009 which approved a share buy-back programme pursuant to Article 16
of Codified Law 2190/1920 (i.e. until 26 April 2011). Based on CCH’s capitalisation at that date, the
maximum amount that might have been bought back pursuant to the programme was 18,270,104 shares.
Purchases under the programme were subject to a minimum purchase price of €1.0 per share and a
maximum purchase price of €20.0 per share. Applicable law does not specify the extent of
implementation of such approved share buy-back programmes. The buy-back programme expired on
26 April 2011. During the period from 30 April 2009 to 26 April 2011, CCH purchased 3,430,135
ordinary shares pursuant to the share buy-back programme.

On 25 June 2012, the annual general meeting of CCH’s shareholders approved a share buy-back
programme for a maximum of up to 5% of its paid-in share capital during the 24-month period
following the meeting pursuant to Article 16 of Codified Law 2190/1920. Based on CCH’s capitalisation
at that date, the maximum amount that can be bought back pursuant to the programme is 18,327,367
shares. Purchases under the programme were subject to a minimum purchase price of €1.0 per share
and a maximum purchase price of €30.0 per share. This programme has currently been suspended and
no shares have been purchased pursuant to this programme.

Application of Critical Accounting Policies

The CCH Group’s discussion and analysis of financial condition and results of operations are
based upon the audited consolidated financial statements. The CCH Group’s audited consolidated
financial statements are prepared in accordance with IFRS, both as issued by the IASB and as adopted
by the European Union. All IFRS issued by the IASB, which apply to the preparation of these audited
consolidated financial statements, have been adopted by the European Union following an approval
process undertaken by the European Commission and the European Financial Reporting Advisory
Group, or EFRAG.

The CCH Group believes the following critical accounting policies include the CCH Group’s more
significant judgments and estimates used in the preparation of its audited consolidated financial
statements. You should read this section in conjunction with note 1 to the CCH Group’s audited
consolidated financial statements contained elsewhere in this annual report. Management has discussed
the development, selection and disclosure of these critical accounting policies with the audit committee
of CCH’s board of directors.

77



Changes in accounting policy

The CCH Group has early adopted IFRS 10 Consolidated Financial Statements, IFRS 12
Disclosures of Interests in Other Entities and consequential amendments to IAS 28 Investments in
Associates and Joint Ventures and IAS 27 Separate Financial Statement. The CCH Group determined
that the adoption of IFRS 10 did not result in any change in the consolidation status of its subsidiaries.
The financial statement disclosures have been updated for IFRS 12 and there was no impact upon
adoption for IAS 28 and IAS 27.

At the same time, the CCH Group has early adopted IFRS 11 Joint Arrangements. This resulted
in the CCH Group changing its accounting policy for its interest in joint arrangements. Under IFRS 11,
investments in joint arrangements are classified either as joint operations or joint ventures depending
on the contractual rights and obligations each investor has, rather than the legal structure of the joint
arrangement. Interests in joint ventures are accounted for using the equity method and interests in
joint operations are accounted for by recognising the CCH Group’s share of assets, liabilities, revenues
and expenses. The CCH Group has assessed the nature of its joint arrangements and classified them as
either joint operations or joint ventures.

In addition, the CCH Group has early adopted the revised IAS 19 Employee Benefits. This
resulted in the CCH Group changing its accounting policy for defined benefit plans. Under the revised
IAS 19, past service costs are recognised immediately in the income statement and the expected return
on plan assets is calculated using the same interest rate as applied for the purpose of discounting the
benefit obligation.

The CCH Group has also early adopted the IAS 1 Presentation of Items of Other Comprehensive
income—Amendments to IAS 1 Presentation of Financial Statements. The amendments change the
grouping of items presented in other comprehensive income between items that may be reclassified to
the income statement at a future point in time and those that will not be reclassified.

The CCH Group has applied the above mentioned changes in accounting policies at the beginning
of the earliest periods presented. The impact from the adoption of IFRS 11 and IAS 19 revised is
detailed in note 1 to the CCH Group’s consolidated financial statements included elsewhere in this
annual report.

Critical accounting judgments and estimates

In conformity with generally accepted accounting principles, the preparation of the CCH Group’s
consolidated financial statements requires management to make estimates and assumptions that affect
the reported amounts of assets, liabilities, revenues and expenses, and the disclosure of contingent
assets and liabilities in the consolidated financial statements and accompanying notes. Although these
estimates are based on management’s knowledge of current events and actions that may be undertaken
in the future, actual results may ultimately differ from these estimates.

Income taxes

The CCH Group is subject to income taxes in numerous jurisdictions. There are many transactions
and calculations for which the ultimate tax determination cannot be assessed with certainty in the
ordinary course of business. The CCH Group recognises a provision for potential liabilities that may
arise as a result of tax audit issues based on assessment of the probabilities as to whether additional
taxes will be due. Where the final tax outcome on these matters is different from the amounts that
were initially recorded, such differences will impact the income tax provision in the period in which
such determination is made. The CCH Group anticipates that were the final tax outcome, on the
judgment areas, to differ from management’s estimates by up to 10%, the CCH Group’s consolidated
tax expense would increase (or decrease) by less than €2.9 million.
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Impairment of goodwill and indefinite-lived intangible assets

Determining whether goodwill or indefinite-lived intangible assets are impaired requires an
estimation of the value-in-use of the cash-generating units to which they have been allocated in order
to determine the recoverable amount of the cash generating units.The value-in-use calculation requires
that the CCH Group estimates the future cash flows expected to arise from the cash-generating unit
and a suitable discount rate in order to calculate present value. These assumptions and a discussion of
how they are established are described in note 4 to the CCH Group’s consolidated financial statements.

Employee Benefits—Defined Benefit Pension Plans

The CCH Group provides defined benefit pension plans as an employee benefit in certain
Territories. Determining the value of these plans requires several actuarial assumptions and estimates
about discount rates, future salary increases and future pension increases. Due to the long-term nature
of these plans, such estimates are subject to significant uncertainty. Details of assumptions used,
including a sensitivity analysis are given in note 17 to the CCH group’s consolidated financial
statements included elsewhere in this annual report.

Joint Arrangements

The CCH Group participates in several joint arrangements. Judgment is required in order to
determine their classification as a joint venture where the CCH Group has rights to the net assets of
the arrangement or a joint operation where the CCH Group has rights to the assets and obligations for
the liabilities of the arrangement. In making this judgment, consideration is given to the legal form of
the arrangement, the contractual terms and conditions as well as other facts and circumstances
(including the economic rationale of the arrangement and the impact of the legal framework in which
the arrangement operates). The CCH Group’s joint arrangements are further discussed in note 6 to the
CCH group’s consolidated financial statements included elsewhere in this annual report.

Intangible assets

Intangible assets comprise a significant portion of the CCH Group’s balance sheet. As at
31 December 2012, there were intangible assets of €1,944.6 million recorded on the CCH Group’s
balance sheet, reflecting 26.8% of its total assets. The main components of this intangible asset balance
were goodwill of €1,709.4 million, franchise agreements (primarily related to the CCH Group’s
agreements with TCCC) of €156.6 million and trademarks of €71.2 million. Goodwill is the excess of
the cost of an acquisition over the fair value of the share of net assets acquired. TCCC does not grant
perpetual franchise rights outside the United States, however, the CCH Group believes its franchise
agreements, consistent with past experience, will continue to be renewed at each expiration date and
have therefore been assigned indefinite useful lives. Goodwill and other indefinite-lived intangible
assets are not amortised but rather tested for impairment annually and whenever there is an indication
of impairment. Goodwill and other indefinite-lived intangible assets are carried at cost less accumulated
impairment losses. The useful lives, both finite and indefinite, assigned to intangible assets are
evaluated on an annual basis.

Impairment of other non-financial assets

Property, plant and equipment and other non-financial assets, primarily finite-lived intangibles, that
are subject to amortisation are reviewed for impairment whenever events or changes in circumstances
indicate that the carrying amount may not be recoverable. An impairment loss is recognised for the
amount by which the carrying amount of the asset exceeds its recoverable amount, which is the higher
of the asset’s fair value less cost to sell and its value-in-use. For the purposes of assessing impairment,
assets are grouped at the lowest level of separately identifiable cash flows.
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Contingencies

The CCH Group is subject to various claims and contingencies related to legal proceedings and tax
matters. Due to their nature, such legal proceedings and tax matters involve inherent uncertainties
including, but not limited to, court rulings, negotiations between affected parties and governmental
actions. Management assesses the probability of loss for such contingencies and accrues a liability
and/or discloses the relevant circumstances, as appropriate. For additional information, see also Item 8§,
“Financial Information—Consolidated Statements and Other Financial Information—Legal
Proceedings”.

Principal Factors Affecting the CCH Group’s Results of Operations
The CCH Group’s relationship with The Coca-Cola Company
General

The CCH Group is a producer, distributor and seller primarily of the products of TCCC. TCCC
controls the global product development and marketing of its brands. TCCC’s ability to perform these
functions successfully has a direct effect on the CCH Group’s sales volume and results of operations.
The CCH Group produces the beverages of TCCC, engages in local marketing and promotional
activities, establishes business relationships with local customers, develops local distribution channels
and distributes the products of TCCC to customers either directly or indirectly through independent
distributors and wholesalers. The CCH Group’s business relationship with TCCC is mainly governed by
bottlers’ agreements entered into between TCCC and the CCH Group. You should read Item 7 “Major
Shareholders and Related Party Transactions—Related Party Transactions—Relationship with The
Coca-Cola Company” for additional information on the CCH Group’s relationship with TCCC and a
detailed description of the terms of the bottlers’ agreements.

Purchase of concentrate

Expenditure for concentrate constitutes the CCH Group’s largest individual raw material cost. The
cost of concentrate purchased from TCCC during the year ended 31 December 2012 amounted to
€1,255.0 million, as compared to €1,244.8 million and €1,290.2 million for the years ended 31 December
2011 and 2010, respectively. Concentrate purchased from TCCC represented 27.8% of the CCH
Group’s total cost of goods sold in the year ended 31 December 2012, compared with 29.3% in the
year ended 31 December 2011 and 31.9% in the years ended 31 December 2010. Under its bottlers’
agreements, the CCH Group is required to purchase concentrate for all beverages of TCCC from
companies designated by TCCC. TCCC is entitled under the bottlers’ agreements to determine the
price the CCH Group pays for concentrate at its sole discretion. In practice, TCCC normally sets prices
only after discussions with the CCH Group so as to reflect trading conditions in the relevant Territories
and so as to ensure that such prices are in line with the CCH Group’s and TCCC’s respective sales and
marketing objectives for particular TCCC brand-related products and particular Territories.

The CCH Group expects amounts of concentrate purchased from TCCC to track its sales volume
growth. The CCH Group anticipates the price of concentrate it purchases from TCCC for each of the
Territories in which it operates to be determined mainly by reference to inflation and its ability to
implement price increases in the relevant country.

Pricing in countries outside the European Union

The CCH Group’s operating companies are entitled to set the price of products sold to retailers
outside the European Union. In practice, the CCH Group works closely with TCCC to determine the
pricing strategy in light of the trading conditions prevailing at the relevant time in each of these
countries.
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Marketing and promotional support

TCCC makes contributions to the CCH Group in respect of marketing and promotional support
programmes to promote the sale of its products in the Territories. Total net contributions received from
TCCC for marketing and promotional support programmes amounted to €70.6 million, €76.5 million
and €60.8 million for the years ended 31 December 2012, 2011 and 2010, respectively. These
contributions, if related to payments the CCH Group makes to specific customers for marketing and
promotional incentives, are recognised as a reduction of the CCH Group’s payments to customers.
These payments to customers, net of contributions received from TCCC, are deducted from sales
revenue. Such contributions totalled €51.2 million, €49.0 million and €48.8 million in the years ended
31 December 2012, 2011 and 2010, respectively. Payments for marketing programmes not specifically
attributable to a particular customer are recognised as a reduction of selling expenses. These
contributions amounted €20.1 million, €21.9 million and €19.8 million in the years ended 31 December
2012, 2011 and 2010, respectively. The levels of support programmes are jointly determined annually on
a Territory-by-Territory basis to reflect the mutually agreed annual marketing plan for that Territory and
expected sales volume for the year. TCCC is under no obligation to participate in the programmes or
continue past levels of funding into the future. Given the CCH Group’s relationship with TCCC to
date, there is no reason to believe that such support will be reduced or withdrawn in the future.

Other transactions with The Coca-Cola Company

Other income primarily comprises rent, facility and other costs and was €1.2 million, €1.2 million
and €14.3 million in the years ended 31 December 2012, 2011 and 2010, respectively, and a toll-filling
relationship in Poland of €18.0 million, €13.8 million and €17.6 million in the years ended 31 December
2012, 2011 and 2010, respectively. Other expenses related to facility costs charged by TCCC and shared
costs were €1.5 million, €4.0 million and nil in the years ended 31 December 2012, 2011 and 2010,
respectively, included in operating expenses.

In addition to concentrate, the CCH Group purchases from TCCC finished goods and other
materials. The cost of these purchases amounted to €50.4 million, €56.0 million and €78.0 million in the
years ended 31 December 2012, 2011 and 2010, respectively. The CCH Group also purchases
concentrate from Beverage Partners Worldwide, a joint venture between TCCC and Nestlé S.A.
Purchases of concentrate from Beverage Partners Worldwide amounted to €101.5 million, €99.6 million
and €89.4 million in the years ended 31 December 2012, 2011 and 2010, respectively. These amounts
are included in the CCH Group’s cost of goods sold.

The CCH Group sold finished goods and raw materials to TCCC in amounts of €25.1 million,
€32.8 million and €19.0 million in the years ended 31 December 2012, 2011 and 2010, respectively.

In March 2008, the CCH Group formed a three-party joint venture with TCCC and illycaffé SpA
for the manufacture, marketing, sale and distribution of premium ready-to-drink coffee under the
“illyissimo” brand across its Territories. During 2011, the CCH Group disposed of its interest in that
joint venture with no significant effect on its consolidated financial statements. The CCH Group
continues to sell and distribute ready-to-drink coffee under the “illyissimo” brand across its Territories.

The CCH Group did not purchase any franchise rights in the years ended 31 December 2012 and
2011, compared to purchases of €4.4 million in the year ended 31 December 2010. The CCH Group
did not have any proceeds from the sale of available-for-sale assets to TCCC in the years ended
31 December 2012 and 2011 compared to €4.9 million in the year ended 31 December 2010.

All transactions with TCCC are conducted on an arm’s length basis.
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Amounts payable to and receivable from The Coca-Cola Company

As at 31 December 2012, TCCC owed the CCH Group €49.6 million, as compared to €56.6 million
and €47.9 million as at 31 December 2011 and 2010, respectively. The CCH Group owed TCCC a total
amount of trade payables of €154.0 million, €162.1 million and €163.1 million as at 31 December 2012,
2011 and 2010, respectively, and had no other liabilities as at 31 December 2012 compared to
€7.6 million and nil as at 31 December 2011 and 2010, respectively.

Economic conditions

Challenging economic and financial conditions continued to play a major role in the CCH Group’s
operating performance and financial results in 2011 and 2012. The CCH Group has witnessed a
continued impact from austerity measures implemented in several Territories, including Greece, Italy,
the Republic of Ireland and Northern Ireland, Hungary and the Czech Republic. Disposable income,
consumer confidence and purchasing power continued to deteriorate throughout this period across
most of the Territories declined in key countries such as the Czech Republic, Greece, Hungary, Austria,
Italy, Ireland and Poland. GDP growth slowed down and unemployment rates increased significantly
across the Territories during 2011 and 2012. Greece experienced an estimated negative GDP growth of
7.5% and a record unemployment rate of 20.7% in 2011. The Greek economy contracted by 6% to 7%
in 2012 (as estimated by the Hellenic Statistical Authority), the fifth consecutive year that the economy
has been in recession, while the Greek unemployment rate reached 27.0% in November 2012
(according to the Hellenic Statistical Authority). The CCH Group experienced a significant negative
impact from adverse movements in exchange rates in 2012 and the deepening of the sovereign debt
crisis in the Eurozone continued to contribute to currency volatility across the Territories, which
impacted its financial results in the year ended 31 December 2012.

In 2011 and 2012, efforts by major western countries to respond to the world economic crisis by
taking further fiscal measures designed to reduce national fiscal deficits and ultimately restore
confidence continued, however, the CCH Group has not experienced any concrete evidence of
recovery. Not all countries have been affected to the same extent by the crisis. Some countries began
taking steps to reduce their fiscal deficits in 2009, others have done so in 2010, 2011 and 2012. Towards
the end of 2009, the economic crisis created downward pressure on the euro, resulting in an increase in
the prices the CCH Group must pay for certain raw and packaging materials which are priced in other
currencies (principally US dollars). Higher prices for these raw and packing materials have persisted
through 2012. A decline in the value of the euro depresses the CCH Group’s profit margins if it is
unable to recover these additional operating costs from its customers.

Greece faces increasing pressures for more aggressive and wide-ranging fiscal retrenchment,
including increases in taxation. More austerity measures were introduced in Greece in 2011, including
further public pension and salary reductions, imposition of a solidarity tax, imposition of additional real
estate tax and an increase of VAT on non-alcoholic ready-to-drink beverages from 13% to 23%, which
led to strong decline of private consumption across the Greek economy. A recently introduced new
austerity package of as part of the government’s multiyear fiscal consolidation programme under the
new European Monetary Union/International Monetary Fund agreement introduced in late 2012, is
expected to further depress Greece’s medium-term economic growth prospects. Further, in 2012, two
rounds of general elections in Greece increased socio-economic and political volatility and put further
pressure on consumer sentiment.

In May 2010, the Italian government announced significant reductions in public expenditure,
designed to reduce the fiscal deficit to 3% or less of gross domestic product by 2012. At the end of
2011 and in early 2012, after the Italian sovereign debt was downgraded by the main ratings agencies
and the spread between Italian and German Treasury bonds reached a new peak, the Italian
government introduced a significant austerity bill, introducing further austerity measures, including a
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VAT increase by 1%, and an additional 1% VAT increase is under consideration for July 2013. Such
measures are likely to negatively impact gross domestic product and employment in Italy in the short
and medium term, which could adversely affect the CCH Group’s results of operations. In November
2010, the Irish government agreed to a rescue package with the European Union and International
Monetary Fund that requires severe fiscal austerity. Moreover, the government’s 2012 budget sought
savings and incremental revenues, including an increase in the VAT rate of 2%, from 21% to 23%),
effective from January 2012. Such measures are likely to negatively impact gross domestic product and
employment. The economic crisis, the measures aimed at addressing such crisis and the consequences
thereof could adversely affect the results of the CCH Group’s local operations and on a consolidated
basis.

Channel mix

The CCH Group sells its products through two broadly defined distribution channels: future
consumption channels, including hypermarkets, supermarkets, discount stores and grocery stores, where
consumers either buy beverages in multi-serve (one litre and above or multi-package) packages or
multi-packs of single-serve packages for future (at home) consumption; and immediate consumption
channels, including restaurants and cafés, grocery stores, gas stations, sports and leisure venues, hotels
and offices, where consumers typically buy beverages in chilled single-serve (0.5 litre or smaller)
packages and fountain products for immediate consumption. Single-serve packages sold through
immediate consumption channels typically generate higher margins than multi-serve packages sold
through future consumption channels. This is primarily due to consumers’ willingness to pay a premium
to consume the CCH Group’s products chilled at a convenient location. In addition, this is also
influenced by the price sensitivity and bargaining power of large retailers and wholesalers that represent
the CCH Group’s principal customers in the future consumption channel.

The retail environment for beverages continues to transform rapidly, with the shift towards
modern, large-scale and discount retail formats expanding to more of the CCH Group’s markets. The
CCH Group response has been to make “customer preference” a core value of its business. “Customer
preference” means building true collaboration and partnerships that create sustainable value and
profitable growth for the CCH Group’s business and its customers across all key channels through a
comprehensive set of initiatives, including joint value creation, customer care centres, projects with key
customers, and the CCH Group’s 360° process for measuring and improving in-market execution.

Channel mix refers to the relative percentages of the CCH Group’s sales volume comprising
chilled single-serve packages sold for immediate consumption and multi-serve and multi-pack or single-
serve packages sold for future consumption. A favourable channel mix occurs when sales of the CCH
Group’s higher margin single-serve packages increase relative to sales of multi-serve packages, while an
unfavourable channel mix occurs when the CCH Group’s volume shifts toward more multi-serve
packages that generate lower margins. One of the strategies the CCH Group uses to improve channel
mix is to invest in cold drink equipment, such as coolers, which the CCH Group makes available to
retail outlets. This represents a significant portion of the CCH Group’s capital expenditure. During
2012, for example, approximately 25.5% of the CCH Group’s additions of property, plant and
equipment were for coolers. Another strategy the CCH Group has is to offer consumers the option to
purchase multi-packs of single-serve packages more often from future consumption channels.

Raw material costs

Raw material costs, including concentrate, represented 76.4% of the CCH Group’s total cost of
goods sold in the year ended 31 December 2012, as compared to 76.0% and 75.9% in the years ended
31 December 2011 and 2010, respectively. The CCH Group’s major raw materials, other than water
and concentrate, are sugar and other sweeteners, carbon dioxide, juice concentrates, glass, labels, plastic
resin, closures, plastic crates, aluminium cans, aseptic packages and other packaging materials. The
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entry into the European Union in recent years of eleven of the CCH Group’s Territories has led to an
increase in the cost of sugar. For additional information, see below “Impact of governmental,
economic, fiscal, monetary and political policies—EU regulations”.

The CCH Group’s major cold drink equipment supplier is Frigoglass S.A. Under the terms of a
supply agreement that the CCH Group entered into with Frigoglass S.A. in 1999, initially set to expire
on 31 December 2004 but subsequently extended, on substantially similar terms, in June 2004 and,
again in December 2008 to 31 December 2013, the CCH Group has the status of a non-exclusive most
favoured client of Frigoglass S.A. The CCH Group is required to obtain at least 60% of its annual
requirements of coolers from Frigoglass S.A., in order to maintain its status as a non-exclusive most
favoured client. The prices at which the CCH Group purchases these products are agreed between the
CCH Group and Frigoglass S.A. at the beginning of each year. If an agreement is not reached, the
applicable prices will be determined based on the average prices of other non-exclusive primary
European suppliers to TCCC’s European bottlers.

In the year ended 31 December 2012, the CCH Group made purchases of coolers, glass bottles
and crowns from Frigoglass S.A. and its subsidiaries totalling €137.9 million, compared to
€147.7 million in the year ended 31 December 2011 and €100.5 million in the year ended 31 December
2010. Further, the CCH Group incurred maintenance and other expenses of €9.8 million in the year
ended 31 December 2012, as compared to €6.3 million and €5.6 million in the years ended
31 December 2011 and 2010, respectively. Frigoglass S.A. is related to the CCH Group. You should
read Item 7, “Major Shareholders and Related Party Transactions—Related Party Transactions—The
CCH Group’s relationship with Kar-Tess Holding—Supply agreement with Frigoglass, S.A.” for
additional information on the CCH Group’s relationship with Frigoglass S.A.

Weather conditions

Weather conditions directly affect consumption of all of the CCH Group’s products. High
temperatures and prolonged periods of warm weather favour increased consumption of the CCH
Group’s products, while unseasonably cool weather, especially during the spring and summer months,
adversely affects the CCH Group’s sales volume and consequently, net sales revenue.

Seasonality

Product sales in all of the CCH Group’s Territories are generally higher during the warmer months
of the year, which are also periods of increased tourist activity in many of these Territories, as well as
during holiday periods such as Christmas and Easter. The CCH Group typically experiences its best
results of operations during the second and third quarters. In 2012, for example, the CCH Group
realised 20.4% of its sales volume in the first quarter, 28.2% in the second quarter, 28.5% in the third
quarter and 22.9% in the fourth quarter.

Foreign currency

The CCH Group’s results of operations are affected by foreign exchange exposures, which arise
primarily from adverse changes in exchange rates in its Emerging and Developing Countries. In
particular:

* The CCH Group’s operating companies, other than those in Italy, Greece, Austria, the Republic
of Ireland, Cyprus, Estonia, Slovenia, Slovakia and Montenegro, have functional currencies other
than the CCH Group’s reporting currency, the euro. As a result, any change in the exchange
rates between these functional currencies and the euro affects the CCH Group’s statement of
income and balance sheet when the results of those operating companies are translated into
euro;
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* Raw materials purchased in currencies such as the US dollar or the euro can lead to higher cost
of goods sold in Territories with weaker functional currencies which, if not recovered through
local price increases, will lead to reduced gross profit margins. As at 31 December 2012, all of
the CCH Group’s concentrate, which represents 46.6% of its raw material costs, was sourced
through supply agreements denominated in the local currency of each of its operations. Sugar,
PET and aluminium, which represent 18.0%, 11.0% and 6.9%, respectively, of the CCH Group’s
raw material costs in the year ended 31 December 2012, were sourced through supply
agreements denominated mainly in euro and US dollars; and

e Currency fluctuations impact the CCH Group’s foreign currency denominated balances, such as
interest expense on borrowings denominated in foreign currencies.

Taxation
Taxation of the CCH Group

The new Greek tax law enacted in January 2013 provides for an increased statutory corporate
income tax rate in Greece of 26%, which will be applicable for fiscal years ending as of 1 August 2013
and onwards. The Greek statutory rate was 20% for 2012 and 2011 and 24% for 2010. Statutory
income tax rates in the Territories in which the CCH Group operates range from 0% to 30%. The
CCH Group’s effective tax rate was 25% for the year ended 31 December 2012, 27% for the year
ended 31 December 2011 and 24% for the year ended 31 December 2010. The level of the CCH
Group’s effective tax rate is mainly impacted by changes in the relative contribution of each country to
the CCH Group overall profitability, due to the differing tax rates applicable in the Territories in which
the CCH Group operates, changes in the tax rates affecting the deferred tax asset and deferred tax
liability recognised in previous periods, the non-deductibility of certain expenses and one-off tax items.

The increase of the CCH Group’s effective tax rate in the year ended 31 December 2011
compared to the year ended 31 December 2010 is attributable to a combination of factors with positive
or negative impact on the CCH Group’s effective tax rate year-on-year movement. The overall increase
was mainly attributable to limitations on the tax deductibility of certain expenses, the change in tax
rates which impacted the deferred tax asset or deferred tax liability recognised in previous periods, and
the utilisation in prior years of tax benefits that were no longer available in 2011.

In particular, the limitation on tax deductibility of expenses in Russia and Ukraine led to a tax
increase of €4.3 million in the year ended 31 December 2011 compared to the year ended
31 December 2010. The decrease of the corporate income tax rate in Greece from 24% to 20%, led to
a decrease in the deferred tax asset of €1.2 million in the year ended 31 December 2011 compared to
the year ended 31 December 2010. Hyperinflationary accounting adopted with respect to Belarus
during the fourth quarter of 2011 led to increased taxable income and a corresponding increase of
approximately €4.3 million in the CCH Group’s current income tax expense. In addition, the utilisation
of certain tax benefits in 2010 (that were no longer available in 2011) had the effect of reducing the
CCH Group’s effective tax rate in the year ended 31 December 2010, and contributed to the change in
its effective tax rates in the year ended 31 December 2011 compared to the year ended 31 December
2010. The tax benefits in 2010 that were not available in 2011 include the utilisation of losses not
previously recognised for tax purposes that led to recognition of a previously unrecognised deferred tax
asset on those tax losses in Austria and the utilisation of expenses not previously allowed for deduction
in Russia.

Pursuant to Article 5 of Law 3845/2010, on 6 May 2010, the Greek government imposed an
“Extraordinary Contribution of Social Responsibility”” on net income for the fiscal year ended
31 December 2009. The amount of the ‘Extraordinary Contribution of Social Responsibility’ assessed
for the year ended 31 December 2009 was €21.2 million, which the CCH Group recorded as a tax
charge in 2010.
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Amortisation and impairment of intangible assets

As discussed above under “Application of Critical Accounting Policies—Intangible assets”,
intangible assets comprise a significant portion of the CCH Group’s balance sheet. The CCH Group
considers that 99.6% of the intangible assets totalling €1,944.6 million recorded on its balance sheet as
at 31 December 2012 relates to assets that have indefinite useful lives.

The CCH Group conducts tests for impairment of goodwill and indefinite-lived intangible assets in
accordance with IAS 36, Impairment of assets, annually and whenever there is an indication of
impairment. No impairment resulted from the impairment tests of 2012, 2011 and 2010.

Impact of governmental, economic, fiscal, monetary and political policies
EU regulations

On 1 May 2004, nine Territories in which the CCH Group operates entered the European Union.
These are Cyprus, the Czech Republic, Estonia, Hungary, Latvia, Lithuania, Poland, Slovakia and
Slovenia. Bulgaria and Romania entered the European Union on 1 January 2007. As of 31 December
2012 the CCH Group operated in 16 EU countries. In addition, subject to ratification by EU member
states, Croatia is scheduled to become an EU member state in 2013. These countries have implemented
extensive reforms to facilitate their transition to market economies and have adopted strict fiscal and
monetary policies to converge with the fiscal and monetary standards set by the European Union. The
CCH Group believes that, overall, it benefits from the increased economic and political stability in
these countries as a result of their gradual alignment with the principles, objectives, economic standards
and regulations of the European Union. Conversely, the application of EU labour, tax, accounting and
environmental regulations, increases the cost and complexity of compliance, at least in the short-term,
and the implementation of the EU packaging directive in the new EU countries has further restricted
the CCH Group’s ability to use certain packaging materials or methods.

The CCH Group’s Territories in the European Union have adopted the EU sugar regime, which
means that the minimum selling price for sugar has become the EU intervention price plus the cost of
transport and profit margin. This has generally meant a significant rise in sweetener costs in these
Territories, although the ongoing reform of the EU sugar regime could help to counteract inflationary
pressure caused by recent increases in energy and transport costs.

EU competition law

The CCH Group’s business activities affecting the European Union are subject to EU competition
law. In 2005, the European Commission ended an investigation into various commercial practices of
TCCC and certain Coca-Cola bottlers in Austria, Belgium, Denmark, Germany and Great Britain
regarding possible abuse of dominant position. Together with TCCC and other Coca-Cola bottlers, the
CCH Group undertook to address all such practices in the European Union. The undertaking
potentially applied in the member states of the European Economic Area, covering those channels of
distribution where TCCC-branded Sparkling beverages account for over 40% of the national sales and
twice the nearest competitor’s share. The commitments related broadly to exclusivity, percentage-based
purchasing commitments, transparency, target rebates, tying, assortment or range commitments and
agreements concerning products of other suppliers. In addition to these commitments, the undertaking
applied to shelf space commitments in agreements with take-home customers, to financing and
availability agreements in the on-premise channel and to commercial arrangements concerning the
installation and use of technical equipment, such as coolers, fountain equipment, and vending
machines. The CCH Group believes that its compliance with the undertaking has not had a material
adverse effect on its business and financial results. The undertaking expired on 31 December 2010.

86



Greek economic crisis and EU response

Greece, which accounted for approximately 5.2% of the CCH Group’s sales volume in the year
ended 31 December 2012, is currently facing a severe economic crisis resulting from long standing
government fiscal deficits and high levels of government borrowing. The current political, economic and
budgetary challenges that the Greek government faces with respect to its high public debt burden and
Greece’s weakening economic growth prospects have led to the announcement of wide-ranging fiscal
measures, including increases in taxation, and further measures may become necessary. Other
Territories in Europe in which the CCH Group operates, such as Ireland, Italy, Romania and Hungary,
are facing difficult economic conditions and have announced fiscal austerity measures. The economic
crisis, the measures aimed at addressing the situation, the consequences thereof or a combination of
the aforementioned could adversely affect the results of the CCH Group’s local operations and on a
consolidated basis.

A. Operating Results

Year ended 31 December 2012 compared to the year ended 31 December 2011

The following table shows certain consolidated income statement and other financial data, as well
as the change in percentage terms, for the year ended 31 December 2012 compared to the year ended
31 December 2011.

Year ended
31 December %
2012 2011™ Change

(euro in millions
except unit case
volume in millions)

Net sales TEVENUE . . . . o vttt e e et e et e e e 7,0447  6,824.3 3.2
Cost of goods sold . . ... .. (4,522.2) (4,254.7) 6.3
Gross Profit . . . ..ot e 2,522.5  2,569.6 (1.8)
Operating EXPEISES . . . v v v v vttt et e e e (2,078.1) (2,048.2) 1.5
ReStructuring Costs . ... ..o vttt e (106.7) (71.1)  50.1
Operating profit. . . ... 337.7 4503  (25.0)
Finance inCome . . . . ... i 10.4 8.7 19.5
FINance COSS . . ...t (98.0) (96.1) 2.0
Loss on net monetary position . ... ........... ... .. (3.1) (7.8)  (60.3)
Finance costs (NEt) . . . ... u i (90.7) (95.2) (4.7
Share of results of equity method investments . .. .................. 11.6 9.4 234
Profit before tax. . ... ... 258.6 3645 (29.1)
TaX . (65.2) (98.8) (34.0)
Profit after taX . . . ... .o 193.4 265.7  (27.2)
Attributable to:
Non-controlling interests . .. ... ... ...ttt . 3.0 1.3 130.8
Owners of the parent. .. ...... ... .. ... ... ... 190.4 2644  (28.0)
193.4 265.7 (27.2)
Adjusted EBITDA . . ... ... 757.6 8522  (11.1)
Unit case vOlUME . . ... .ottt 2,084.7  2,087.4 (0.1)

(1) Comparative figures have been adjusted where necessary to reflect changes in accounting policies
as detailed in note 1 to the CCH Group’s consolidated financial statements included elsewhere in
this annual report.
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The following table shows certain income statement and other financial data for the year ended
31 December 2012 compared to the year ended 31 December 2011, expressed in each case as a
percentage of net sales revenue.

Year ended 31 December

2012 2011
%
Netsales revenue . .......... ... 100.0 100.0
Cost of goods sOld . . . .. .o (64.2) (62.3)
Gross profit . ...t 35.8 37.7
Operating expenses and restructuring CostS . . . .. ..o v v et (31.0) (31.1)
Operating profit . . ... .. . e 4.8 6.6
Adjusted EBITDA . . . ... 10.8 12.5

Volume

The CCH Group’s sales volume for the year ended 31 December 2012 remained almost flat,
despite the very challenging trading conditions in most of the CCH Group’s markets throughout the
year compared to the year ended 31 December 2011. Established and Developing Countries made a
negative contribution of 34.1 million unit cases and 6.2 million unit cases, respectively, whereas the
Emerging Countries made a positive contribution of 37.6 million unit cases.

In the Established Countries segment, unit case volume decreased by 34.1 million, or 4.8%, during
the year ended 31 December 2012, compared to the year ended 31 December 2011. In Greece, volume
declined by 17.4 million unit cases, or 13.8%, as the macroeconomic environment remains extremely
challenging. The Greek unemployment rate reached 27.0% in November 2012, according to the
Hellenic Statistical Authority, the highest in Europe and consumer confidence is the lowest in Europe
based on EU Commission data. In Italy, volume declined by 11.3 million unit cases, or 3.5%, in a
macroeconomic environment that continues to be affected by the sovereign debt crisis. Unemployment
in Italy increased to 11.1% at the end of 2012 (higher by 1.8% compared to prior year), with youth
unemployment reaching 37%, a level that is the highest in many years and among the highest in
Europe. The Italian government introduced a critical austerity bill, including a VAT increase of 2%, an
additional increase of 1% is scheduled for July 2013, plus new or increased direct taxes intended to
fulfil Italy’s European commitment to balance its budget in 2013. Volume in The Republic of Ireland
and Northern Ireland declined by 4.6 million unit cases, or 6.1%, as the trading environment continues
to be challenging. Volume in Switzerland declined by 3.0 million unit cases, or 3.5%, due to the strong
Swiss Franc relative to the euro, which impacts both tourism and consumer shopping habits.

In the Developing Countries segment, unit case volume decreased by 6.2 million, or 1.6%, in the
year ended 31 December 2012 from the year ended 31 December 2011. Volume in Poland decreased by
0.9 million unit cases, or 0.5%, mainly due to the 10.1% decline in fragmented trade. The decline in
fragmented trade was almost fully offset by 20.8% growth in discounters channel, which was supported
by successful promotional activity and the introduction of the OBPPC strategy. In Hungary, volume
decreased by 2.9 million unit cases, or 3.4%, as economic conditions in the country remained
challenging and consumer confidence was among the lowest in Europe, while GDP continued to
contract. Volume in the Czech Republic decreased by 2.4 million unit cases, or 4.1%, in the year ended
31 December 2012.

In the Emerging Countries segment, unit case volume increased by 3.6 million, or 3.9%, in the
year ended 31 December 2012, compared to the year ended 31 December 2011. Volume in the Russian
Federation increased by 35.1 million unit cases, or 10.4%. Sales volume increased across all key
categories in 2012. The positive performance in the category of Sparkling beverages where sales volume
increased by 12.6%, was driven by the CCH Group’s focus and its investments in the its flagship brand
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Coca-Cola. Similarly, the tea category sales volume grew by 25.2%, supported by new packaging, and
the energy category sales volume grew by 21.3%, mainly as a result of the development of new SKUs.
The Water category sales volume recorded a decrease of 2.9%. Also, juice sales volume increased by
13.4%, with strong growth across all of the CCH Group’s core brands. Unit case volume in Nigeria
decreased by 3.3 million unit cases, or 1.8%, in the year ended 31 December 2012, attributable mainly
to the religious unrest in the Northern Nigeria in the first half of the year as well as the loss of sales
days due to a nationwide strike in January 2012. Unit case volume in Romania increased by 2.0 million
unit cases, or 1.2%, in the year ended 31 December 2012, with volume in the Sparkling beverages
category increasing by 5.3% and volume in the combined Still and Water beverages category declining
by 5.4% which is mainly attributable to a decline in Water beverages.

Net sales revenue

The CCH Group recognises net sales revenue at the time it delivers products to its customers.
Revenues are recognised when all of the following conditions are met: evidence of a binding
arrangement exists (generally purchase orders), products have been delivered and there is no future
performance required, amounts are collectible under normal payment terms and both revenue and
associated costs can be measured reliably.

Net sales revenue increased by €220.4 million, or 3.2%, for the year ended 31 December 2012,
compared to the year ended 31 December 2011. Net sales revenue developed in line with the CCH
Group’s commitment to grow revenues ahead of volume, amidst an increasingly volatile and challenging
economic environment. Net sales revenue per unit case increased by 3.4% in the year ended
31 December 2012, as compared to the year ended 31 December 2011.

In the year ended 31 December 2012, the net sales revenue of the Established Countries decreased
by €133.0 million compared to the year ended 31 December 2011. This decrease was due to lower
volume and negative category and package mix, which offset favourable currency movements. Net sales
revenue in Greece, Italy and the Republic of Ireland and Northern Ireland decreased by €76.1 million,
€34.1 million, and €15.4 million respectively, in the year ended 31 December 2012, mainly as a result of
the adverse impact of the challenging economic and trading conditions in these markets on volume.

In the Developing Countries segment, net sales revenue decreased by €13.4 million in the year
ended 31 December 2012, compared to the year ended 31 December 2011, as the benefits of revenue
growth initiatives were more than offset by lower volume, unfavourable channel mix and adverse
currency movements. Net sales revenue in Czech Republic and Poland decreased by €12.4 million and
€3.5 million, respectively.

In the Emerging Countries segment, net sales revenue increased by €366.8 million in year ended
31 December 2012 compared to the year ended 31 December 2011 mainly as a result of
implementation of revenue growth initiatives, as well as higher volume and favourable currency
movements. Net sales revenue in the Russian Federation, Romania and Nigeria increased by
€260.0 million, €13.3 million and €28.5 million, respectively.

Cost of goods sold

The CCH Group’s cost of goods sold is comprised of raw materials, inward freight and
warehousing, labour and manufacturing costs. The CCH Group’s cost of goods sold increased to
€4,522.2 million in the year ended 31 December 2012 from €4,254.7 million in the year ended
31 December 2011. The cost of goods sold per unit case increased by 6.4% to €2.17 in the year ended
31 December 2012 as compared to €2.04 in the year ended 31 December 2011, mainly reflecting higher
commodity costs, especially EU sugar prices and the accelerated growth of the CCH Group’s Sparkling
and tea categories, which have higher unit costs per unit case. The cost of concentrate purchased from
TCCC, the CCH Group’s most important raw material, remained flat at 21.5% of net sales revenue in
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the year ended 31 December 2012 compared to 21.4% in the year ended 31 December 2011.
Depreciation included in cost of goods sold decreased to €192.6 million in the year ended 31 December
2012 from €197.1 million in the year ended 31 December 2011.

Gross profit

The CCH Group’s gross profit margin decreased to 35.8% in the year ended 31 December 2012
from 37.7% in the year ended 31 December 2011 as a result of a greater increase in cost of goods sold
than in net sales revenue. On a unit case basis, gross profit in the year ended 31 December 2012
decreased by approximately 1.6% compared to the year ended 31 December 2011.

Operating expenses

The CCH Group’s selling expenses include cost of sales force, direct marketing expenses and
expenses relating to cold drink equipment. Delivery expenses consist primarily of the cost of the CCH
Group’s fleet of vehicles, distribution centres and warehouses through which it distributes a significant
portion of its products, as well as fees charged by third party shipping agents. Also included in selling,
delivery and administrative expenses is depreciation, which relates mainly to depreciation of coolers,
vehicles, distribution centres, warehouses and other non-production related items. The most significant
component of the CCH Group’s operating expenses is cost of sales force.

The CCH Group’s operating expenses increased slightly to €2,184.8 million in the year ended
31 December 2012 from €2,119.3 million in the year ended 31 December 2011. Selling expenses
(including depreciation of €99.7 million) amounted to €995.6 million in the year ended 31 December
2012, as compared to €998.5 million for the year ended 31 December 2011. The ratio of selling
expenses to net sales revenue decreased to 14.1% in the year ended 31 December 2012 from 14.6% in
the year ended 31 December 2011.

Delivery expenses (including depreciation of €33.2 million), increased to €649.6 million in the year
ended 31 December 2012 from €632.1 million in the year ended 31 December 2011.

Administrative expenses (including depreciation of €50.2 million) amounted to €423.6 million in
the year ended 31 December 2012 and €406.3 million in the year ended 31 December 2011.
Administrative expenses remained flat as a percentage of net sales revenue at 6.0% in the years ended
31 December 2012 and 2011.

Stock option expenses amounted to €6.3 million in the year ended 31 December 2012, as
compared to €8.1 million in the year ended 31 December 2011. Amortisation of intangible assets,
recorded in operating expenses, decreased to €3.0 million in the year ended 31 December 2012 from
€3.2 million in the year ended 31 December 2011.

As part of the CCH Group’s effort to optimise its cost base and sustain competitiveness in the
market place, the CCH Group has undertaken and expects to continue to undertake restructuring
initiatives, which are expected to deliver benefits in the form of reduced costs in cost of goods sold and
operating expenses, as well as improved cash flows. Such restructuring initiatives mainly concern
reducing employee costs, outsourcing of certain functions, as well as optimising the supply chain
infrastructure. The CCH Group is also engaged in an ongoing process of adjusting and restructuring its
distribution systems in order to improve customer service, reduce costs and inventory levels and
increase asset utilisation. In the year ended 31 December 2012, the cost of these restructuring
initiatives amounted to €106.7 million before taxes compared to €71.1 million in the year ended
31 December 2011. Out of this amount, €68.8 million comprised employee redundancy costs and
€37.9 million related to other restructuring expenses for the year ended 31 December 2012 compared
to €49.6 million of employee redundancy costs and €21.5 million of other restructuring expenses for the
year ended 31 December 2011. The CCH Group recorded restructuring charges of €65.8 million,
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€34.8 million and €6.1 million in the year ended 31 December 2012 in its Established, Developing and
Emerging Countries, respectively, compared to €47.6 million, €17.6 million and €5.9 million in the year
ended 31 December 2011.

Operating profit

Operating profit decreased by 25.0% to €337.7 million in the year ended 31 December 2012
compared to €450.3 million in the year ended 31 December 2011. The decrease was attributed mainly
to increased raw materials costs, unfavourable foreign currency fluctuations, higher operating expenses
and restructuring costs.

Finance income

Finance income increased to €10.4 million for the year ended 31 December 2012 from €8.7 million
for the year ended 31 December 2011.

Finance costs

Finance costs increased to €98.0 million for the year ended 31 December 2012 from €96.1 million
for the year ended 31 December 2011.

Loss on net monetary position

Belarus has been considered a hyperinflationary economy since the fourth quarter of 2011, as
three-year cumulative inflation in Belarus exceeded 100%, and was therefore consolidated in terms of
the measuring unit as at 31 December 2012 and translated at the closing exchange rate. The
restatement was based on conversion factors derived from the Belarus Consumer Price Index (CPI) as
compiled by the National Statistical Committee of the Republic of Belarus. The conversion factor used
for December 2012 was 1.223 which resulted in a net monetary loss for 2012 of €3.1 million.

Share of results of equity method investments

The CCH Group’s share of results of equity method investments increased to a gain of
€11.6 million in the year ended 31 December 2012 from a gain of €9.4 million in the year ended
31 December 2011.

Share of results of equity method investments includes the results of Frigoglass Industries Limited,
in which the CCH Group’s Nigerian operating company, the Nigerian Bottling Company plc, holds a
23.9% equity stake. In September 2011, the CCH Group purchased the remaining 33.6%
non-controlling interest in Nigerian Bottling Company plc, bringing the CCH Group’s interest to 100%.
As a result, the CCH Group held an indirect equity interest of 23.9% in Frigoglass Industries Limited
as at 31 December 2012.

In addition, the CCH Group’s share of results of equity method investments reflects the results of
Fresh & Co, a leading juice company in Serbia and the results of the joint venture with Heineken that
is conducted through a number of legal entities, being the Brewinvest S.A. Group of companies and the
BrewTech B.V. Group of companies. The Brewinvest S.A. Group of companies is engaged in the
bottling and distribution of beer in Bulgaria. Brewinvest S.A. is incorporated in Greece and the CCH
Group owns 50% of its share capital. The BrewTech B.V. Group of companies is engaged in the
bottling and distribution of soft drinks and beer in FYROM through its subsidiary A.D. Pivara Skopje.
In 2010, 2011 and up until April 2012 BrewTech B.V. Group formed part of the Brewinvest S.A. Group.
BrewTech B.V. is incorporated in the Netherlands and the CCH Group owns 50% of its share capital.

91



Tax

The CCH Group’s effective tax rate decreased to 25% for the year ended 31 December 2012
compared to 27% for the year ended 31 December 2011. The level of the CCH Group’s effective tax
rate is mainly impacted by changes in the relative contribution of each country to the CCH Group
overall profitability, due to the differing tax rates applicable in the Territories in which the CCH Group
operates, changes in the tax rates affecting the deferred tax asset and deferred tax liability recognised
in previous periods, the non-deductibility of certain expenses and one-off tax items.

Profit after tax attributable to non-controlling interests
The CCH Group’s profit after tax attributable to non-controlling interests increased to €3.0 million
in the year ended 31 December 2012 from €1.3 million in the year ended 31 December 2011.

Profit after tax attributable to owners of the parent

Profit after tax attributable to owners of the parent was €190.4 million in the year ended
31 December 2012, as compared to €264.4 million in the year ended 31 December 2011. The decrease
of €74.0 million primarily reflects the net impact of decreased operating profit, which was partly offset
by lower taxes.

Adjusted EBITDA

In the year ended 31 December 2012, the CCH Group’s Adjusted EBITDA decreased by 11.1%
compared to the year ended 31 December 2011 as a result of the same performance factors that
contributed to the decrease in its operating profit.
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Year ended 31 December 2011 compared to the year ended 31 December 2010

The following table shows certain consolidated income statement and other financial data, as well

as the change in percentage terms, from the year ended 31 December 2011 to the year ended
31 December 2010.

Year ended

31 December %
20110 20100 Change
(euro in millions
except unit case
volume in millions)
Net saleS TeVENUE . . . . o v vttt e e et e e e 6,824.3  6,761.6 0.9
Cost of goods sold . . ... .. (4,254.7) (4,042.7) 5.2
Gross profit . ... ..ttt e 2,569.6  2,718.9 (5.5)
Operating EXPEINSES . . .o v v vt et e et e (2,048.2) (2,048.4) —
ReStructuring Costs . . . .o v vttt e (71.1) (36.5) 94.8
Operating profit .. ........ 450.3 634.0 (29.0)
Finance inCome .. ........ ...ttt 8.7 6.9 26.1
FINance COStS . . . .. v (96.1) (82.8) 16.1
Loss on net monetary position . ...............c.tiuniein.... (7.8) — n/a
Finance costs (NEt) . ... ...ttt (95.2) (75.9) 25.4
Share of results of equity method investments . .................. 9.4 10.4 (9.6)
Profit before tax . .. ... ... 364.5 568.5 (35.9)
TaK o (98.8) (137.8) (28.3)
Profit after tax . ... ... ... ... 265.7 430.7  (38.3)
Attributable to:
Non-controlling interests . . . . ... ..ottt 1.3 9.7 (86.6)
Owners of the parent .. ........... ..t 264.4 421.0 (37.2)
265.7 430.7  (38.3)
Adjusted EBITDA . ... ... 852.2  1,029.0  (17.2)
Unit case volume . . . ... .ottt e 2,087.4  2,105.0 (0.8)

(1) Amounts have been adjusted where necessary to reflect changes in accounting policies as detailed
in note 1 to the CCH Group’s consolidated financial statements included elsewhere in this annual

report.

The following table shows certain income statement and other financial data for the years ended
31 December 2011 and 31 December 2010, expressed in each case as a percentage of net sales revenue.

Year ended 31 December

2011 2010
%
Netsales revenue . ........ ..o e 100.0 100.0
Costof goods sold . . . ... . (62.3) (59.8)
Gross profit . ... ... 37.7 40.2
Operating expenses and restructuring costs . . ........................ (31.1) (30.8)
Operating profit ... ... ... 6.6 9.4
Adjusted EBITDA . . ... 12.5 15.2
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Volume

In the year ended 31 December 2011, the CCH Group’s sales volume decreased by 17.6 million
unit cases, or 0.8%, compared to the year ended 31 December 2010. The CCH Group’s Established
and Emerging Countries made a negative contribution of 18.3 million unit cases and 7.3 million unit
cases, respectively, whereas its Developing Countries made a positive contribution of 8.0 million unit
cases.

In the Established Countries segment, unit case volume declined by 18.3 million unit cases in the
year ended 31 December 2011. In Italy, volume declined by 0.8%, representing a decrease of
2.7 million unit cases as unfavourable economic conditions in the country negatively impacted consumer
confidence and household spending. In Greece, volume declined by 17.0 million unit cases, or 11.9%
due to the additional austerity measures that adversely impacted consumer purchasing power and
demand and a VAT increase from 11% to 23% in September 2011. In Switzerland, volume increased by
1.4 million unit cases, or 1.7%. This increase was strongly driven by further utilising the 2010
introduction of the CCH Group’s products in one of the largest retailers in Switzerland, which
historically had only carried private label products.

In the Developing Countries segment, unit case volume increased by 2.0% in the year ended
31 December 2011. Volume in Poland increased by 4.9 million unit cases, or 2.9% driven by significant
increases in the CCH Group’s Sparkling beverages, energy and tea categories which increased by
10.1%, 18.2% and 6.8%, respectively, compared to the year ended 31 December 2010. In Hungary,
volume increased by 1.2% representing an increase of 1.0 million unit cases as a result of the
intensified promotion calendar, despite the challenging macro-economic conditions and the recently
imposed tax on consumption of beverages with sugar and caffeine content higher than a specific
amount. Volume in the Czech Republic increased by 0.2 million unit cases, or 0.3% In the remaining
Developing Countries, volume increased by 1.9 million unit cases.

In the Emerging Countries segment, unit case volume decreased by 0.7% in the year ended
31 December 2011. Volume in the Russian Federation decreased by 1.5%, or 5.1 million unit cases, in
the year ended 31 December 2011 due to the exceptionally hot summer of the year ended
31 December 2010 that set up a very high base for the year-on-year comparison and the strengthening
of value brands. Unit case volume in Nigeria grew by 0.7% in the year ended 31 December 2011,
representing an increase of 1.3 million unit cases and reflecting solid growth in Sparkling beverages.
Unit case volume in Romania declined by 4.2% in the year ended 31 December 2011, due to
challenging economic conditions and the implementation of strict austerity measures that had an
adverse impact on consumer demand.

Net sales revenue

Net sales revenue increased by €62.7 million in the year ended 31 December 2011 compared with
the year ended 31 December 2010. Net sales revenue developed in line with the CCH Group’s
commitment to grow revenues ahead of volume. However, unfavourable foreign currency developments
in Emerging and Developing Countries diluted the positive impact of the CCH Group’s revenue growth
initiatives. Net sales revenue per unit case increased by 1.8% in the year ended 31 December 